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Humor is Global, Laughter is Local
A Modest Proposal for Media Critics
Interested in Humor Research
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Abstract: Humor is a global phenomenon,but the reasons why we laugh vary
according to different cultures. This paper argues,in fact,it is impossible to
know why we laugh. There are a number of theories that attempt to explain
why we laugh but they all have limitations. It is possible, however, to know

what makes us laugh and 45 techniques that inform humor are listed and used
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to analyze a number of humorous texts. This paper also offers a modest
proposal about how to analyze the humor for social scientists, culture

theorists and media scholars.

Key Words: humor, techniques, culture study,media criticism
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