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Abstract

In the transitional period, when the economy and society of China is developing
rapidly, China is faced with various social opinion crises. Especially with the emergence
of new media technologies, the possibility of having social opinion is increasing and it is
increasingly more difficult to solve the social opinion crises. Therefore, how to deal
with social opinion more effectively has become the main focus of many subjects.

In order to enhance media literacy and increase the solving capacity of the parties
concerned, The report on Chinese social opinion and Crisis management (2011) , based on
Chinese society in the new media environment, integrates multi-disciplinary research
perspectives of journalism and communication, management, sociology, psychology,
information security, and so on, makes use of both quantitative and qualitative
methods, researches deeply and systematically on Chinese social opinion, categorical
public opinion, enterprise public opinion, individual public opinion, etc. in 2010, and
attempts to predict the trends of social opinion in 2011.

In 2010, although influential social opinion events have been alleviated compared
with those of the last year, they still take up great proportion. For about every three
days there occurs an event that may have great social impacts. Social opinion events of
public health, corporate finance and disasters frequently occurred, and events related to
social livelihood, law and police continually triggered. Individual public opinion became
a new focal area. The communication timeliness of overall social opinion increases.
New media first exposure rate is high,, whereas the authority of traditional media remains
the same. Microblog suddenly emerges, and has become important media of opinion
exposure. Opinion leaders are increasingly involved in social opinion hot issues. Internet
mobilization gradually heat up. The role of Internet in civic expression is more

&

prominent, and “ policy making via internet” gets more and more attention by
government departments.

Social opinion trends in 2011 will have the following characteristics; social opinion
will be in the situation of continually frequent occurrence and complexity. Microblog
will continue developing rapidly, and will become an important channel for exposing

the social opinions. The involvement of opinion leaders will be more and more



frequent, network mobilization will heat up, and solving capacity for social opinion
crises will be further improved.

The report on Chinese social opinion and Crisis management (2011) is mainly edited by
Public Opinion Research Laboratory of Shanghai Jiaotong University. The book is
intended for teachers, students and practitioners majoring in journalism and
communications, public administration, business administration, sociology, and other
professions, and it is also a good reference for readers who concern Chinese social

opimion.
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