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PREFACE

(BB R BT £\ 2 KO JEE S e AR A TR MU SR TR AT T I F #ik
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A0 R BT R A ARR BRI YR B e R E R ILAF AR BB, 1. CBS (the
Columbia Broadcasting System) . CNN (the Cable News Networks) . NBC (the National
Broadcasting Corporation) . ABC (the American Broadcasting Company) . Skynews %,
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Topic Preview: W#44 Lead-in, ML FHAHITZH. H—HEEEBRNEE. HH
REEASINBITFE. 51 FFEREEHEIT NATHE

Viewing, Listening & Speaking: NAHMM M. WFEEXE B HLZEMN
A S, REMEAEAES . EHFEURBF ISR M B RER IR IS, 4
XA RS, BREGHESHEA, ANEREEREMN - LEEZNH.
Fihb, B 5 S EE BT IR e AR S B FEE, JRREE B SOB RN .
BJG, MERUTHAR, RIFiITE.

More about the Topic: MBS AE ~HAMEM. EIMHER 5T —HEAMBEAHXM
MBHATHFEZES] . HRET RARTHEE, FENRUASENAR, BNELEMAN
EEMERINS . SR AT REUEFER A%, R B2 SR TR

Expanding the Topic: XM AT REN. BWWHAI SREESE . EdENs
B0 AR K BRSO F X 2R B, §RANMARE, FB T+ M7 0E5H
MRE. EEREXZE, RITAREEHMOELY, RERIHOELHEINLE.

In Your Own Words: ASANBEITHEEIHT . BRFERHESRTERKRICHERIX,
AT 5S> (Speaking) BEMEE (Writing) .

A E T X EE RS B H MR R EREAN IS, FREHF eSS RmEE
N BREREEMEA, AnBaRAENU kS ERFETREEEKEHEFELEA.

AFEM AL TR ERPNSEIGET LI I B ¥ —ENETHRE. EREIBEPHFET
HIL LR RAHNEEE RS, FINBE] 7L LR REB LA, ER R HNLHE T KRB
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Bhid 4 4% S B F SR AR LLREORBEHE.

HTAEENR, NEEE, SREAARZLe, BOFRKIE.

Ik
2010 % 6 A



Unit 1 Shake Up Tradition

Unit 2

Unit 3

Part Il Viewing, Listening & Speaking:

H >x

CONTENTS

Part | Topic Preview -

Advertising Gets Physical

Part Il More about the Topic: Viewing More Videos

Hip-hop Grannies
Future Kitchen

seee

Part |V Expanding the Topic: ...........................
Creative Thinking: Born or Bred?
10 Creative Myths

Part V. In Your Own WOrds « s

Get Closer to Anlmals ...........................................................................................................

Part | Topic Preview -

Part Il Viewing, Listening & Speaking:
A Closer Look at Baby Panda

Part 11l More about the Topic: Viewing More Videos
Swim with the Sharks '

0dd Couple

Part IV Expanding the Topic:
Ten to Watch in 2010—Endangered Animals

Meet Po the Snake: He’ s Addicted to Cigarettes

Part V. In Your Own Words

More Care for the YOULh s

Part | Topic Preview -,

Part Il Viewing, Listening & Speaking: -
Facebook Blackmail

Part Il More about the Topic: Viewing More Videos -

12

14

15
16

19

22

27

30

31
32

33



Unit 5

Teen Sexting
Violence in Schools on the Rise

Part IV Expanding the Topic: *« 30
Can Parents Do Anything about Unhappy Teenagers?
Age and Law
Part V. 1N YOUT OWN WOTTS wreerrrssrsseesrssussussssnmssssssassssissmsssssssssssissssns sosssssssssssssssossissasssssssassssssssssass 42
Unit 4 Why People J R ivencsi b it AT 45
Part | TOPIC Previ@w s - 46
Part | Viewing, Listening & SPeaking: s s 47
Is It OK to Tell White Lie?
Part Il More about the Topic: Viewing MBS Vil e i i 49
Why Women Lie
Why Men Cheat
Part IV EXpanding the TOPIC: ssssssssssmssmsimsssssmsresmssmsisrisesesee st st sssssos 52
The 15 Most Common White Lies
Powerful Men Cheat for Many Reasons
Part V In Your Own Words SR AR e A s s st 55
Downturn iN EQUECATION st 57
Part | TOpiC R = Y T e R eet 58
Part “ Viewing, Listening & Speaking: .......................................... 59
Educational Overhaul
Part Ill More about the Topic: Viewing More Videos 6l
Where to Go
How the Downturn Affects Students
Part IV Expanding the Topig: i ssieits st nisiss s esssasss 64
10 Common Problems Students Face During College
China’ s Growing Postgrad “Ant Tribes”
PArt V[N YOUE OWN WOTEIS sesssriorsesrisessiassssssressinzsossesshebogausissseit asnssesoscorasamssbisssaossnnssissssssmsssessss 70
Unit 6 Stimulus package ....................................................................................................................... 72
Part | TOpiC PrEVI@W ettt ss b s s 73
Part Il VieWing, Listening & Speakjng: ............................................ 74
How Much Is a Trillion
Part Il More about the Topic: VIewing MOre VIdE0s s 75
Foreclosure Fix
End of Capitalism
Part IV Expanding the 1opic: v sniadinaiamiaadiis e biasiainn 79

Will Obama’ s Stimulus Package Work?



China Has Promising Growth Prospects: Economist

Bart ¥V In YO OWA NVDELES wiisssissiisesissisissasisdssstivesdiissssiasossko syt bootisss fisasnssobtdods e nga s 83
Linit 7 International REIEHIGTIR s oo it 85
Part | TOpiC PP EONIOWL iovssi5nimbosdsrmtsenssasssigansiinniioaseniitsnssssiensy - 86
Part Il Viewing, Listening & Speaking: e 87
Obama Meets Brown
Part 11l More about the Topic: Viewing More Videos - 89

Being Diplomatic
Obama Visits China
Part IV Expanding the TOPIC: «mmsisimirsssissssesssssss st s s 92
Major Events in Sino- US Relations
World Publics Reject US Role as the World Leader

Part V. [N YOUF OWN WOTHS werwsmsermsssssssmssssossussasosssaiinsssssssssssnsississass 97
Unit 8 Athletes: Role Moedels? smmmimnasmratinm s pis s em s 98
Part | TOPIC Previ@W « s seeismsmissssessssssssssissmsssnssssssssssssosssmanessisssissssssssomussissssesssssssasssos 99
Part Il Viewing, Listening & Speaking: « s 100
Fool’ s Gold
Part Il More about the Topic: Viewing More Videos -, 102

Unit 9

Tiger Woods’ Controversy
Baseball and Steroids
Part IV Expanding the TOIC: «urmmsisisimisssssssisassissssssssssissstsssss s e ssssssss s ssesens 106
Should Celebrity Athletes/Entertainers Be Role Models?
Do Professional Athletes Get Paid Too Much Money?

BarfV IV olir OwinNOTAs i aatannmisammisi s i et stsoisssistssonlhs 109

Enstiranttiental PROTBELIONT < oot st 111

Part | TOPIC PreVvi@W s sssisssssssssisssesssssissssss s ssssissssss essens 112

Part Il Viewing, Listening & Speaking: r s 113
Copenhagen Climate Summit

Part lll More about the Topic: Viewing More Videos « s 115

Plastic Bag Ban
Green Generation
Part IV Expanding the TOPIC: e ssmmmmrrssssssisssnsss s 118
Brides Say “I Do” to Green Weddings
Shanghai Expo Sends Low-Carbon Message

Part V. I Your OWn WOT TS stttz tiiiiismasissssisinesssssssnssstsssnssasosasssessbossiinssioiss 123




Unit 10 Mu|t|p|e Questions on Medicine s 125

Pakt [ Topie PLeVIBW =i sl it iy - : - 126

Part |1 Viewing; Listening 8 Speaking: «ssmsmssissmsssimmibmmmsiss i 127
Stem Cell

Part Ill More about the Topic: Viewing More Videos - - 129

Multiple Questions on Octuplets
Designer Babies

Part IV Expanding the Topicz MO B T T SRR S P OB T 132
Rethink Stem Cells? Science Already Has
Multiple Birth

Part-V ' In Your OWn: WOTS «-oisbismmssiisiss = oows SRS R 136

Transcripts Of the Videos ..................................................................................................................... 137



Videos: Readings:

P Advertising Gets Physical P Creative Thinking: Born or Bred?
P Hip-hop Grannies P 10 Creative Myths

W Future Kitchen

(€1)



&% BB 5 6 B LR 1

N1 |

11
1

1

1

1}

|

AEEEEEEEE KK,
EEEE N

IR Answer the following questions. Then ask your partner. Add information.

You Your partner

Do you like to try something new and unusual?

Why or why not?

Do you think creativity is important to college
students? Why or why not?

Should colltege education encourage innovation

and creativity? Why or why not?

Work in groups and discuss the following questions.

1. Find out some examples around you which show creativity and innovation. Share them with your
classmates.

2. Vote for the most innovative one. And give your rationale.

(€2))



Shake U

Tradition

eI RN GLIVR L ERHETL N LK Now view the video and complete the following chart

with the information you get from the video.

Video 1: Advertising Gets Physical

€ In an age of omnipresent advertising and oddbali mafketing techniques, some people

correspondent, has the story.

€ CBS: Columbia Broadcasting System.

I
[}
|
]
}
: are selling the most personal of ad space—their bodies. Anthony Mason, CBS Business
}
]
1
]

Name Courtney Van Dunk Andrew Fisher Amber Rainey

Occupation

State where he or
she lives

Nebraska

Assets for bidding

Price

Highest bidder Unknown

CILTLR T LT GRGENC IS EINow view the video again and fill the blanks with the

information you get from the video.

1. As a at the College of , Courtney Van Dunk learned

about . So , she posted an ad on

offering her body

, eBay,

2. The same company also bought and . “We’re doing something
that people notice because , because it's

3 In where ads seem to be everywhere, body billboards could be . For
now, it may only be , but it's making

4. “Alot of people are what I'm doing. So there’s still "’

5. Callit , or a new advertising age.

WHCHILVRGREETG HYou've met the following words and phrases while listening to

(€3))
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the video. Work in pairs and try to get their meanings from the context. Then explain

them in your own words.

» asset:
» Dbillboard:

» have a bid for:
>

>

auction off:

fad:

novelty:

v

» expectant mother:

» airtime:

SHEETI RN & Discuss in groups the following questions based on the information you've

got from the video.

1. Do you think human body is a good billboard for advertisement? What are the main advantages of
the body billboard over the non-personal one? )

2. Do you want to market your body assets and make a small fortune through it? If yes, which part
of your body do you want to auction? What's your selling point? And at what price will you sell it?

Write an ad to market your body billboard.

LT ELC RIS CWLTE Here are two more videos talking about creativity and innovation.

View them and do the exercises that follow.

. - ; Q' ' Video 3: Future Kitchen

Video 2: Hip-hop Grannies

Mmi@ the 'fgﬁqc:%V|eW|ng More Videos

-

® WuYing, a 71-year old Chinese granny 4 Pots, pans and recipe books will not be

eschews more traditional Tai Chi and necessary in the kitchen of the future

takes to hip hop dancing, reported from if Electrolux’s concept kitchen surface

& NBC: National Broadcasting Company. It from Reuters reports.

is sometimes referred to as the Peacock 4 Reuters: Reuters Group Limited, a

[} t
} 1
1 1
} [}
} [}
] )
¥ ]
NBC. : : is anything to go by. Natalie Armstrong
i i
} i
] ]
) [}
] ]
] 1

Network due to its stylized peacock logo. United Kingdom-based news service.

T T - e e o e e o e e o e e e e e e -
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Exercises for Video 2: Hip-hop Grannies

MR GEVRGERGETL N IS Now view the video about a group of unusual hip-

hopers and answer the following questions.

1. Who is the founder of “the hip-hop grannies”? What inspired her to found this special dancing

group?

2. How does hip-hop benefit the senior dancers?

3. What is the next passion of the founder of the hip-hop grannies?

4. How does the daughter of the founder view her mother’s passion on hip-hop?

CLILT RUTS TR CRGERCEIENTEN Now view the video again and fill the blanks with the

information you get from the video.

1. This morning on Today’s China, hip-hop , dancing is
these days back home, thanks to those

2. China's , of Tai Chi, practised by its elders, at least
some of the time, it may seem , but this has turned a group
of into , they are called “the hip-hop grannies”.

3. The dancers were encouraged to wear both and
But Wu kept at it and the idea , attracting hundreds of old
school , then . More than just , these women

good dancers.

5. The grannies have also , also from tens of millions in China,

now familiar with
6. They've even entered and won against competitors

STLELIL G Based on the information you've got from the video, do the following task.

1. Role-play: to be a member of hip-hop grannies

(€5))
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Directions: choose a partner to role play a pair of grandparent and grandchild. One acts as Side

A, and the other as Side B. Create a dialogue based on the roles and o

situations provided.

Side A: You are a traditional and conservative grandparent aged
above 60. You have never tried anything like hip-hop.

Side B: You are the grandchild. After watching the TV show of hip-
hop grannies, you think it really good for senior people.

Therefore, you want to persuade your grandparent into
having a try.

Exercises for Video 3: Future Kitchen

CEIGOT RN QIR TR ETL LI Now view the video and complete the following

summary with the information you get from the video.

According to a research by the United Nations, of the world's increasing population
will by 2050, making it necessary to rethink how space and energy is used and
To help solve the problem, one of the world’s largest envisions
the concept of future kitchen without pots, pan or even . That allows for a

, which means having a living space that adapts itself to different

and

The heart of future kitchen is an kitchen surface, kitchen table and bar.
The work area adjusts when directed by the user. The surface automatically
analyses placed on it and give . Then the user marks by
hand and of the cooking area. Once the surface fits the requirements,
the user sets with the swipe of the hand. What's more, the table can also

determine whether the ingredients

STLELCLT. LI A Discuss in groups the following questions based on the information you've

got from the video.

1. Do you think the concept of future kitchen will come true? And as one of the potential users, will

you welcome it?

(&D)



Shake Up Tradition U 'I '

2. According to the video, the concept is meant to trigger discussion, feed-back and ideas from
designers and scientists. But it also needs consumers’. Please help the company to conduct a
survey around your school: what kind of future kitchen do you want? Then report your findings in

class.
Glossary:
hip-hop all the rage time-honored martial art
ludicrous posse home girl outfit
baggy pants topi rapper recipes
appliance envisions malleable swipe
morph-living ferrofluid magnetic surfactant
carrier quantumly trigger

Creativity is something we’d all like to have. The ability to see not just “what is”, but “what could
be”. Enviable is the ability of finding innovative solutions to both personal and global problems, and all
the successes that may accompany such breakthroughs. While it's true that some aspect of creativity is
genetic (in the sense that genes are a program for neurological development) and | don’t want to
diminish that, breaking the typical patterns of thinking in order to cultivate creativity is also something
that can be developed by use of lateral thinking exercises. Yet as commercial, scientific, educational
and artistic organizations often talk about how they want to foster creativity, groups are less likely to

spawn true innovation.

Typically, when groups are able to cultivate creativity, it's \l

because the people within the group are already creative at
an individual level and the interactive dynamics can harness a '
variety of unique perspectives, which can then enhance creativity. :
However, groups only rarely foment great ideas because people
in them are powerfully shaped by group norms: the unwritten 5
rules which describe how individuals in a group“are” and how they
“ought’to behave. Norms influence what people believe is right and
wrong just and flow almost imperceptibly from one person to the

7))
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next so that changes are difficult to spot.

One classic study that highlights this was done randomly by allocating new university students
to either conservative sororities or more liberal dormitories. Over time, students assigned to the liberal
dormitories became less conservative as the group's norms seeped into their consciousness (Siegel
& Siegel, 1957). In fact, B.F. Skinner used to have a whale of a time messing with his students’ heads.
He'd sit two students at the front of a classrcom and have everyone agree with one student, who's in on
the experiment, and disagree with the other, right or wrong. Within a short time the students (victims)
would find themselves abandoning what they knew the right answers were in an attempt to gain the

approval of the class.

In very short amounts of time people will conform to others with only the slightest encouragement,
even if a person is not very well established within the group itself. Most often norms are beneficial as
their purpose is to provide a stable and predictable social world, to regulate our behaviors with each

other.

Such predictability is the enemy of the creative process. According to a 2006 study done by
Adarves-Yorno, groups frequently fail with thinking outside the box because implicit norms constrain
them in the most explicit ways. They asked two groups of participants to create posters and subtly
gave each group a norm about either using more words on the poster or more images. When they
judged each other’'s work, participants equated creativity with following the group norm; the “words”
group rated posters with more words as more creative and the “images” group rated posters with more
images as more creative. In effect, groups had redefined creativity as conformity. When the researchers
emphasized the value of individuals as distinct from the group, actual creativity took hold.

The place where you live and the environment which surrounds you also matters. When you
present yourself with new surroundings, your brain automatically rewires as it tries to absorb all the new
information confronting it. This can be things as simple as trying a new cuisine at an ethnic restaurant,
trying to appreciate the value of jazz instead of Lady Gaga (or appreciate Lady Gaga if you're into
jazz... maybe), or something as large as taking a backpacking trip through Central America. As a result,
your brain neurons fire in patterns that are different from the norm, thus creating a new way of seeing

the world (and as an added bonus, improving intelligence by establishing new neuronal connections).

Construal Level Theory (CLT) suggests that psychological distance may be a way to induce
creativity. In a nutshell, CLT posits that the greater the perceived distance between you and the object
of your thoughts, the wider the channels of creativity are opened. From a soon-to-be-published story,
take the example of grease and vegetable oil. To most, these are things that are simply waste by-
products from food (that’s the perspective with little psychological distance). To others, these are not
waste by-products but part of a whole chain of energy transfers. Just as surely as photosynthesis
produces vegetation to feed livestock and oxygen to breathe, which we then use as energy; so too is
vegetable oil leftover from a McDonaid’'s French fry machine an extension of that process of energy

(cs))



