YNGR s
—F Nkt Iy sl Rk
The Skinny on Networking

Maximizing the Power

of Numbers

-
-
-

-
L=
Lo
-
-

-~
bl
-
-

[2£)] FB 28R (JimRandel ) & HF&5- ¥
CHUE R, THMER Hueklal.

“United we stand, divided we fall.”

FREAL Wik
JGHAL HAO TONG UNIVERSITY PRESS



EEARBHITAEE

A B () &5

— B ARG NERAM

The Skinny on Networking:
Maximizing the Power of Numbers

[Z£] FH@ » 248/K (Jim Randel) =
BPEET F

Y EZAAY hma



HERE

FHA HERBHIAER ABz—, TRZNETNEARAEMAERELS
HIPROANGFNG, ABLABENEE, DUOHENERRNBEXMIR,. £3575%. 4
EEB, BEXARMEERIEE IR,

The Skinny on Networking: Maximizing the Power of Numbers © 2010 by Jim
Randel.

This edition arranged with Rand Pablishing LLC through Big Apple Agency,
Inc.,Labuan, Malaysia.

Simplified Chinese edition copyright: 2011 Shanghai Jiao Tong University Press.

All rights reserved.

BRINEEEICS. B, 09-2010-775

E B 7ERRY B (CIP) i

NBRM2%: $ BRI R/ (38) 248/R (Randel, J.) 3;
fra ¥ — LRl o BESUE R HARAL, 2012

(R A BN NEE )

ISBN 978-7-313-07610-6

I. AL O=... @F.. . 1L ABRXRR¥E-EHBREY
IV. C912.1-49

[ R A B B TR CTP AR #% - (2011) 351503325

ABRRE—F AR hEF KK
[ZE]2% MR (Randel, J. )
s
X F XA AF NG REAT
(g ii7& k9515 MRB4mE200030)
H1%:64071208 HARA - SR IR
R SCGETRIE PR A R B A B e s 24
FFAC: 880mm X 1230mm 1/32 EN3K:4. 375 F¥:100TF
20124F 1 1A 20124F1 A 85 1K ENRI
EN#:1~4030
ISBN 978-7-313-07610-6/C 5 :20. 00T

WA ARBLL 5T

EixdE: MEMABEOERECFTIFSEIR RERFKR
BEAMIE: 0512-52219025




M EEE

BELRH EBERBAFHRHIEXEA BN BLTENEE.
XEMBRAPERFLR, RRRRE.

BHERERZAERGETE, FAFINMMEANER. Hd
IR P ERFRIRIE. A AEBFE Zirandel@randmediaco. com.
RNERNE-—HBAERTSFKAEE.

BB R E g

2

_‘f-s /_]\



XTFENP

WMEFIRARSI L RS, A BAEE. MIEMXARELERF
B, BEERT. XFEUHE.

EBMNXMERNEHXELWHNRR, KEBAFAL
B EFHTEE, B, RMNNEZERDIENEBETIARE—F
BKERA T THETAROBERMBURHELBIRE]. AK=
P

XEMAPEERAX—EA, ATEXEMABIISR, A
MEETNARARBT RENTE, BMNPRFLATURENEE
BHXMN—UIME, ARNSERETRAZK. AR, E5EHCH
2%, RENX—RIIAE, HERREERMREA.

BAMBERRE D T RAFEE. Sub I RBRER. RBUGE,
SHERXAARFBT—B.

APRITELN, ERNMNGFEPNERMBHTRINE, FHF
ERFERMATEI -, REZEBRANNE, DEREKT
HAERIRE.



55

RE BRI X BE—AIE. TEENARRMENA. MR
AR, T

REEXIERTX—R.
R, RAEBEXNEE N SEMRMEZENTE (B0 "R

M4 ) . REFLREHME. BURTRT DU AN
4, B, RHAE—FEAR. ERIAZTLMIABAMNKER —
R, AN AL ERE.

B, (UXAEETEE. FERTLMAFERABN. R
AR MUEAPREN ZIEIREVE N

HRBEFEZA— D ARRERBEIREBIROZIE. 8T
BHARBRETIHE. AR, IRELIAENEIEKE.

EBRENBMARS SHPIROAGFMEE, HEIRERL—
MN RN EREAL. RBRIE, X—MNERIRGFR
KEIREIRTSS . £EHE.



fEE =T

fB/R, WE0%, BN FEELL TR FEF bR,

il
&
|1k

WMEMEER W~ ENHERITVSE.

bR — o 5

EA—BENTRAMCURBEHIAHN RS, ZBRELE
EXFZHEEDRH, HPERBRRBRAFENANKRFEFFR.

ZRERFIMARANE —EBRKIK0FEZA, BT HEFRE
BB B XX — T A RIS, MERRELM M EEINA L1E
., TRENNATIZE (EZMBMKRERARLE) . Bib, XABH
ERRZENR. PTARBMEMAZINER,

ZRABHNERZE. RNRERERE. BhH. #HH. R
MEF - MXLEERBERNMEEEN.

ZRRBEE. IRRESMAERN, —VIEETEN.



EFEET

Fer . WRERERMTA, BYTFURRFIMER., E& (WERX
F) FEEFMMAIRRFTR, BX. BXFEEXF0058E (F)
RAERBERKESR. PEBEENSSR. PEBARADEZSA.
FESTFHANSSR. BER-HEE. WARERH. KRIBBXT

BEAER,

BEZAT. E—mail.shujg237@126.com
QQ.466099379



7 1
MTREEABNHNIMBISEERE

15 Secrets Every Network Marketer Must Know, Rubino and
Terhune (Wiley, 2006)

Achieving Success Through Social Capital, Wayne Baker
(Josey-Bass, 2000)

Breakthrough Networking, Lillian Bjorseth (Duoforce, 2009)

Dig Your Well Before You’re Thirsty, Harvey Mackay
(Doubleday, 1997)

Getting A Job, Mark Granovetter (University of Chicago Press,
1974)

Highly Effective Networking, Orville Pierson (Career Press,
2009)

How to Win Friends and Influence People, Dale Carnegie
(Simon and Schuster, 1936)

Life is a Contact Sport, Ken Kragen (William Morrow, 1994)
Linchpin, Seth Godin (Penguin, 2010)

Little Black Book of Connections, Jeffrey Gitomer (Bard
Press, 2006)

Make Your Contacts Count, Baber and Waymon (AMACOM,
2007)

Masters of Networking, Misner and Morgan (Bard Press,
2000)

Me 2.0: Build a Power Brand to Archive Career Success, Dan
Schwabel (Kaplan, 2009)



Networking Like a Pro, Misner, Alexander and Hilliard
(Entrepreneur Press, 2009)

Never Eat Alone, Keith Ferrazzi (Doubleday, 2005)
Power Networking, Fisher and Vilas (Bard Press, 2000)

Professional Networking for Dummies, Donna Fisher (Wiley,
2001)

Smart Networking, Liz Lynch (McGraw Hill, 2009)
The 29% Solution, Misner and Donovan (Greenleaf, 2008)

The Power of Small, Thaler and Koval (Broadway Books,
2009)

The Power of Who, Bob Beaudine (Center Street, 2009)
The Tipping Point, Malcolm Gladwell (Little Brown, 2000)
Think and Grow Rich, Napoleon Hill (Fawcett, 1937)
Tribes, Seth Godin (Portfolio, 2008)

Whale Done: The Power of Positive Relationships, Ken
Blanchard (Free Press, 2002)



‘RN BIR. BITESFAM S BT
BIEEN, BRFERMNPOHASHEER (THABHDTAR
BLRMSEHER) MTFANTEE (MR, FlRKEEF
208) FrEmfER. BT &EHARRLE, Af]
AR T EEIRENIMEREFTAMER. ~

—3F & - J15g (Wayne Baker) |
(HERAAXT . DEBEIASE
W R R B RIRY  (Achieving
Success Through Social Capital)
(Eig3TmAF M ARkit, 20035 k)



<> /

7~

éi,ﬁﬁﬂﬁ%%—ﬁ%ﬁé%%ﬁ@——k%@%o<w

HARBIAKG, AFRNENBRXEZEATEN, Bit
IEBMENEXREE,




"ABFRSE" BE
A RRFF A
BENS5HMBABKER.

BREB/BEANEX
AEZT.

B, #3T—
niEE, HhEET
BRES LR ARRMNL
MR EED,




i £24: 0pif- -]
1 RN A RISEER,

2 LERFME.

3 BEFHRETUBERNA.

RIEFIFHNA.
S BIMHSEAR.

T RO,
8 EBIRH T W HRE.
9. IIANT e B REXR A EEA.

6. RFMBEHEA—CZ—MEENRE,

4. FAMERFRBEERAOAORNENA, RS KR

"5 ) O ERBANBRIEIE,

-

BNBERFERF TR, ENRR
FAEME, UAEXERREZ. ARNER
R U F BRI R ftb A B9 X R B9 EEfT
.

FHERBRITERRIR—FF, R
RERAARNERZREN, EX—T7
B, BREREMZITTHES, A
B EPHRERNTEHITRI.

\»

©




MEBRENB-TeRMNZ, WMNEFNNEEFPH
FE AL,

£ BNRA LEBMSRE. BR, fEALR
i, fERxeesEa CrEn

P08 75 T #B A AR K
RIBENREL,

KINR—TLER, f28%, EL—PresHAHE, B
N BFHRESR. MENFREIXRFZETR.

OOOOO
= 0




e 2
RXENLZ, LLAMET, 265, 2—R7EW., hEA

AT —REWMESFIIE. RAeRBRMRALY, HHEE

ERA—BENKAN, MPXBRREEERES.

& /

a )
SREERBLLLAITIEE, MIBENA, THE
BMNUEHNEEE, AR NFEH L,




ii
B,
NS

Le#)F0 01 £2 FE0Z B TR
‘Mz, EHETIZRAAER., RLC
®IHF, 12 &AL AN L B S et 3y “‘@fi"f-ii
RAA RS AE—TT,
reA 7

- LR
=

‘REFELE, N,

12 2 BANEZHHHOR

RFR. KA RE :

mAA “RFFH RHIT
BRALA & Hedy?”




