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imit I An Introduction to Hotel Industry

;/ Passa995i>

The hotel industry makes a major economic contribution to the global economy by
serving both business and tourism development. When the economy is strong, the lodg-
ing industry is generally strong. But just as the economy has its cycles of good times and
bad times, so does the hotel business. Factors such as oil prices, inflation, and terror-
ism impact the fiscal health of lodging industry. The industry’s ups and downs reflect
the limitations inherent in hotel keeping. (1) The product is perishable—a room not
sold tonight is lost forever. (2) The location and product inventory (rooms) are fixed—
they cannot be moved as demand patterns change. (3) Entry into the business takes
large amounts of capital—creating huge fixed costs to promote high occupancies to
achieve break-even status. (4) Activity is seasonal—with all the problems of operating
an ebb-and-flow business. All this contributes to boom-and-bust cycles as business vol-

ume lags or exceeds the industry’s break-even point.

&a Words & Expressions
major a. E¥&#) inflation n. i# fk
economic a. &) terrorism n. &M £ 3L
contribution n. & impact v. /n. ¥A
global a. 44 fiscal a. B #( &
economy n. £ ¥ ups and downs & %
tourism n. &3 reflect v. R Bt
lodging industry 4% 15 ik limitation n. By FR
generally ad. —f& 3 inherent a. W E#
cycle n. 3R perfshable a. HiHey

factor n. B ¥ ; inventory n. &%



pattern n. #ﬁ;‘{‘ ebb-and—flow ﬂﬁ-

capital n. T4 boom-and-bust ¥ ¥ 5 % &
occupancy n. % B AAE lagv. %5
break-even i % - # exceed v, Mit

A hotel is an establishment that provides paid lodging on a short-term basis. In the
past, it provided basic accommodation consisting only of a room with a bed; a cupboard,
a small table and a washstand. Now it has largél; been replaced by rooms with modern
facilities, including en-suite bathrooms and air conditioning or climate control. Addi-
tional common features found in hotel rooms are a telephone, an alarm clock, a televi-
sion, a safe, a mini-bar with snack foods and drinks, and facilities for making tea and
coffee. Luxury features include bathrobes and slippers, a pillow menu, twin-sink vani-
ties, and Jacuzzi bathtubs. Larger hotels may provide additional guest facilities such as
a restaurant, swimming pool, fitness center, business center, childcare, conference fa-
cilities and social function services. Some hotels offer meals as part of a room and board
arrangement. In the United Kingdom, a hotel is required by law to serve food and
drinks to all guests within certain stated hours. In Japan, capsule hotels provide a mini-

mized amount of room space and shared facilities.

\&,Words & Egpressi_ons
establishment n, 43k facilities n. % #&
paid a. A3 &Y en-suite a. R EH
lodging a. {15 # luxury n. &4
short-term a. A jacuzzi n. B4
basis n. &4 ‘ bathtub n. &4
accommodation n. 4{£ %8 social function & %X ¥ &
consist of dg------ #1 R, board n. A ,kE
cupboard n. &% capsule n. & &
washstand n. #H % & minimized a. &8, V8

replace v. K%



Unit 1  An Introduction to Hotel Industry

qualitative quantitative measure classification location meal change

emerge

What is the hotel business? The WTO counts 12,000,000+ rooms worldwide. The
U. S. A. has roughly 40% of that total. The 1  value of the business (market share)
is measured in Percentage of Occupancy ( Number of Rooms Occupied = Number of
Rooms Sold). The 2  value of the business (the class of hotel) is 3 by Average
Daily Rate or Sales Per Occupied Room (Room Sales Measured in Dollars -+~ Number of
Rooms Sold).

Traditional 4  are used to identify many segments that now comprise the indus-
try. The size and 5 of the property, its services and charges (including the various
“plans” for 6 in the daily room rate), and the nature of its clientele (leisure, busi-
ness, discount, convention, etc. ) are among the traditional identifications. There are
additional groupings, new classifications that have 7  as the industry adapts its pro-

filetoa 8 society.

B

personalized shelter history travelers industrial revolution steam engine

business development needs inn prevail

According to the British laws, a hotel is a place where a “bonafied” traveler can re-
ceive food and 1 provided he is in a position for it and is in a fit condition to receive.
Hotels have a very long 2 , but not as we know today, back in the 6th century BC
when the first _ 3 in and around the city of London began to develop. The first inn
catered to 4  and provided them with a mere roof to stay under. This condition of
inns 5 for a long time, until the 6 in England, which brought about new ideas
and progress in the business at inn keeping. The invention of the 7  made traveling
even more prominent. More and more people are traveling not only for 8  but also

for leisure reasons. This leads to the actual 9  of the hotel industry as we know to-

day. Hotels today not only cater to the basic 10 of the guest like food and shelter,

but provide much more than that, like 11 services, etc.
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@ Conversation 1. Taking a Reservation by Phone

Scene: Maryn Karini (M) callsthe Pine Hotel to make a reservation. The receptionist

FPEFEFR

(R) receives the phone.

: Good morning, the Pine Hotel. May I help you?

: Good morning, 1’d like to get a room for next month, please.

When will you be arriving and how many nights will you be staying?

: Arrival on the 7th March, departure on the 11th.

Hold on a second. Let me check for you. Mm, no problem with four nights. Then

how many people would be in your party?

M. Just two. Could you please have a room with two queen beds?

R: Wait a moment. Let me have a look for the availability, Yes, a double-queen room
with 210 US dollars per night. Could you speli your narrie please?

M: M-ar-y-n K-a-r-i-n-i. And how could I guarantee the reservation?

R: Your credit card is needed. Please read out your card number.

M: My credit card number is 6227 1101 1345 2234 654.

R: When does that expire?

M. The expiration date is August 11, 2015.

R: Fine. Mrs. Karini. Your reservation is from 7th to 10th March, one double-queen
room. And your confirmation number is PH 348. Will there be anything else, Mrs.
Karini?

M: No, thanks, Everything is fine. Goodbye.

R: Goodbye. See you on the seventh.

& Words & Expressions

take a reservation 4 FiT queen bed Xk % &

make a reservation Fi4T availability n. ST AR A
receptionist n, 44 5§ guarantee v, $fiE
arrival n. &ik credit card 1 Al £
departure n. & # expire v. it #8

hold on #| # & % expiration n. it #8

party n. A&, XH confirmation n. # A



Unit 1  An Introduction to Hotel Industry

é) Notes

LEZAFERIT-RESRIBEWEN A RXE AR . B8 K B8 . EHF%
B8, B e R X E R, LIRS O LA HFA5ATiTS .

2. take a reservation: #:3 Wi i] ;make/hold a reservation: il

3.queen size; £H.1.5m X 2.05m FH.1.5m X 2m BMKAKFTF.1.5m X 2.05m
Bk :1.6 m X 2 m
king size;: £[M:1.95m X 2,05 m FEH.:1.85m X 2m MWAFF:1.85m X 2.05 m Bk
MWM:1.8m X 2m

4. will be doing: #RK XKV —ELEENE

5. guarantee a reservation: fRIEWIT . R RHAEEREREHE T RXARTITHEE.

A, EERPHEAELWE,EHRE T,
1. I'd like to make a for a single room in your hotel.
2. How many  will you be staying in our hotel?
3. How many people are there in your 7
4. How could 1 my reservation?
5. Could you  your name for me to take down?

B. BiiRESENEWIAA,

1. Let me (BEH) for you.

2 (#&3iA) on 7th March.

3. Let me have a look for the (A] AR BL).
4. Your ({EHE) is needed.

5. We need a (WA KEK) room.

ﬁg Conversation 2. Revising a Reservation

Scene: The hotel clerk (C) receives a call from a man (M) asking for a reservation.
But the man revises the reservation continuously.

C: Hello. Sunnyside Inn. May I help you?

M. Yes, I'd like to reserve a room for two on the 21st of March.

C: Okay. Let me check our computer. The 21st of May, right?

M: No. March, not May.

C: Oh, sorry. Let me see. Hmmm.



M: Are you all booked that night?

C: Well, we have one suite available, complete with a kitchenette and a sauna bath.
And the view of the city is great, too.

: How much is that?

It’s only $ 200 dollars, plus a 10% room tax.

2 QX

: Oh, that’s a little too expensive for me. Do you have a cheaper room available either
on the 20th or the 22nd?
: Well, would you like a smoking or a non-smoking room?

: Non-smoking, please.

oz o0

: Okay, we do have a few rooms available on the 20th; we're full on the 22nd, unless
you want a smoking room,
. Well, how much is the non-smoking room on the 20th?
$ 80 dollars, plus the 10% room tax.
: Okay, that’ll be fine,
All right. Could I have your name, please?
: Yes. Bob Max,
How do you spell your last name, Mr. Max?
: M-A-X,
Okay, Mr. Max, we look forward to seeing you on March 20th,
: Okay. Goodbye.

20RO ROR

\Q,Wg)rds & Expressions

revise v. & kitchenette n. B 5
inn n. #%A48,8 )5 sauna n. £ €
reserve v. AT view n, ® 4

book v. 3T plus prep. ie Lk
suite n. £ 4 tax n. #L

available a. T183| ¢

U Notes

1. MEERBEEFMEZHEM KIS ME-EITHREK.
2. MEANMBLHIIRIFHATER IS . 0 Herbert George Wells(B#R%F + T71h - B
RED B~ B _WNHRA  RK—ARE.
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A EEHRPEABYHR,ZTRAT.

1. We have one suite

2. We look forward to  you on March 20th.
3. We're  on the 22nd.

4.1 need to the reservation.

5.Letme  the computer.

B. ¥ S BEML I iNd.
1. Are you all (1Y) that night?
2. The (FEW) of the city is great.
3. It’s only $ 200 dollars, (k) a10% room tax.
4. How do you spell your ()7
5.1 have booked a (ZF) in your hotel.

ﬁ% Conversation 3:Suggesting Alternative Accommodation

Scene: Mr. Johnson(]J) calls the Pine Hotel for reservation. But the hotel is fully

booked for the large meeting. Then the receptionist (R) suggests an alternative

accommodation.

J: Good morning. I am calling to reserve a room of July 16th for one night.

~

: Good morning. Reservations of Pine Hotel. Hold on please. I’m sorry, but we have
no vacancies on that day. '
How about July 17th or 15th ?

: I’m really sorry. None on either day for the large meeting.

That’s all right, But is there any other way to solve the problem?

: Would you like me to put your name on the waiting list for a room?
Hmm. No, thanks,

: Then how about calling another hotel—Hill Inn nearby?

: That is a good idea.

: Please call 45333234 and ask for Miss Green. She will help you.

Thank you. But is that room rate the same as yours?

: Almost. Theirs are a bit smaller than ours.

: That’s acceptable. Thank you for your help.

W RS m SRR

: My pleasure. Enjoy your stay. Bye-bye,



J: Bye-bye.

iJ Words & Expressions

alternative a. 89,5 5% ask for 3%
accornmodation n. 1 f& acceptable a. T4 £ &
waiting list /& £ % vacancy n. TR EE
room rate B #

b Notes

1. Tam calling. .. BHFEHHEATE, RATHRIENEK.
2. waiting list; SERA¥E, BEHTITHE)E,®IEFEDNEZARIT, 8% ZE£0115)

NSRS, WA CETITHEANT BEAR, REBCEBUTH R HNEFHRY%.

&5
A. TES RSP AGE M0 iE S8 A .
1.Hold  please.
2. How July 17th or 15th?
3. Please call 45333234 and ask  Miss Green.
4. But is that room  the same as yours?
5.1 wish youa good  in our hotel.

8

B BIiFESERNEIIAA.

1.1am __ (§THIE) to reserve a room of July 16th for one night.

2.  (FWATHE) of Pine Hotel.

3.We have no (& J5) on that day.

4. Would you like me to put your name on the (R Z#) for a room?
5. Then how about calling another hotel—Hill Inn __(Kﬁif[ﬁ‘])?

_:% Conversation 4. The Guest’s Experience: Meeting

a Hotel Representative at the Airport

Scene: Mr, and Mrs. Potters (P) are arriving at the airport , noticing a woman Terry

(T) holding a sign with their names on it. Here comes the conversation.

P. Hi, there. We are Mr. and Mrs. Potters.



