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Foreword

Chinese fangni( parody), as a traditional figure of speech, when it
is extensively employed in everyday life, has captured more and more
attention from scholars. However, its translation study is far from
satisfactory for the researches conducted up to date are inadequate in
theorizing and exploring its translation. In view of this, this book aims
to deal with the issue of English translation of Chinese parody from the
perspective of Sociosemiotic Approach—the author adopts Sociosemiotic
Approach put forward by Eugene A. Nida as a theoretical foundation,
considers language as social semiotic presented by Halliday as a basis
and regards the semiotic approach to meaning and function as well as the
sociosemiotic criterion of translation, i.e. correspondence in meaning
and similarity in function advocated by Professor Chen Hongwei as a core
to guide Chinese parody translation, hoping that it may be of some help
to the improvement of rendering Chinese parody by providing a system
theory for its translation.

The book begins with Sociosemiotic Approach with its development
and relevant researches discussed, exploring its advantages over other
approaches and then moves on to the Sociosemiotic nature of Chinese
parody translation and elucidates its enlightment to translation. On the
basis of comparative data analysis of Chinese parody translation examples
mainly in two types of texts ( literary works and advertisements) , this

book prones into the means about how to achieve the closest functional
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equivalence in rendering Chinese parody under the guidance of
Sociosemiotic Approach. Meanwhile, a few tentative translations are
proposed for some Chinese parodies.

It is argued that the Sociosemiotic Approach is powerful for its
guidance in rendering Chinese parody. In the Sociosemiotic model,
translation is approached as a cross-cultural, cross-social, and cross-
linguistic communicative activity. In this light, the process of translation
is perceived as one of establishing functional equivalence between the
source text and target text, in order for the latter to be as faithful as
possible to the former in both meaning and function. This Approach can
inspire researchers to interpret the meaning and function of the text in a
wider perspective of relationships between language, culiure, psychology
and society. Such an insight can facilitate the understanding of the
nature of Chinese parody, which is the basis of producing a good
translation. The process of Chinese parody translation thus is considered
as the transference of meaning and function from the Chinese semiotic
system to the English one. A pgood translation of Chinese parody is
dependent on its achievement of the closest natural equivalence or
similarity in expressive function, informative function, vocative function
and aesthetic function in "English. It is suggested that borrowing,
imitating, paraphrasing and adapting are effective means in translating
Chinese parody. No matter which method the translator employs, the
English translation should be in accordance with the function of the

original Chinese parody, which is the foremost.
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Chapter One Introduction

1.1 Significance of the Present Study

Fangni, as a witty, humorous, satirical and sometimes ridiculous
figure of speech, is called “ffj #|” in Chinese rhetoric. It was very
popular in ancient Chinese, especially after the Han Dynasty. Till
today, it is often widely used in everyday life, ranging from literary
works to non-literary works such as advertisements, news reports and
many other types of texts. In relation to figures of speech, there is a
consensus that most figures of speech in Chinese have their counterparts
in English. The counterpart of fangni is “ parody” in English. Both
fangni and parody have attracted many researchers such as linguists,
cognitive psychologists, philosophers, educationalists, anthropologists,
sociologists, geographers and art historians, etc. So far there have been
many books or academic papers dealing with them from multi-
perspectives. Most researches show that fangni and parody both refer to
the novel expressions created by imitating or deviating from the
conventional expressions. That is to say, they are concerned with the
same language phenomenon in essence. With regard to this, Lv Xu from
Qinghua University says that fangni in Chinese and parody in English are
identical ( B ¥, 2004. 247). In favor of their opinions, the author
will adopt the term “Chinese parody” to refer to fangni in Chinese.

Studies on parody in the West are mainly conducted from a literary
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or aesthetic perspective or a non-linguistic perspective. Margaret (1993)
typically considers parody as a mode of criticism while Hutcheon ( 1985)
regards it as a literary art form. Kuiper (1984), Nash (1985) and
Norrick(1989) concentrate their researches on the sarcastic and comic
effects of parody in literary works.

Comparatively, researches in China mostly approach parody from
linguistic view, which are mainly about the definition, classification,
functions, comparative study between parody and other rhetorical
devices, and features of parody used in different styles. Many scholars
have conducted their studies on paredy mainly from the four main
different perspectives: rhetorical perspective (PR iH, 1979; ZE FE
M, 1994; 4% Kk, 1999); psychological perspective ( % {6 &,
1987; B9 k. BB MR, 2002); cognitive perspective ( Bk ¥ %,
2001; # E ¥, 2005, 2006; * M7, 2007, 2008 ); pragmatic
perspective (ZEFZHE, 2001; HA T, REIE, 2002; 4R, 2009).
In addition, the application research of parody has gradually deepened
in recent years, such as the study of parody applied in advertising ( &
M7, 2008), etc. However, only a few scholars have touched the
topic of Chinese parody translation (XS, 2005; % A, 2009;
B, 2009).

On the basis of the summary of the previous studies, it cannot be
denied that most of the researches conducted up to date are descriptive
and classificatory, inadequate in exploring parody translation,
especially inadequate in exploring the translation of Chinese parody
(fangni). Chinese parody translation studies lack of effective theoretical
guidance, and there are many dead translations or random translations.
Of course, the translation of Chinese parody is no easy job, because it
not only involves the linguistic problem but also the cultural one. And

the latter is sometimes more difficult to cope with. Whereas, the use of
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Chinese parody is getting more and more popular in the modern society,
a perfect translation of Chinese parody can not only enhance the
communication of cultures and enrich the vocabulary of Chinese and
English but also bridge between different fields and science, which
provide them with mutual enlightenment and understanding. It is no
doubt that the study of Chinese parody translation is of great significance
and practical value, and it calls for a systematic and effective guiding
principle.

Nowadays, translation studies stand on the threshold of a very
exciting new phase, which is changing at a great rate. Translation
scholars both at home and abroad have come to know that translation
studies are characterized by sociological turn, ecological tum, complement
of theories and cross-disciplinary studies involving the fields such as
structuralist, linguistics, literature, sociclogy, ecology, education,
philosophy and sociolinguistics, etc. They are getting more and more
politicalized and instrumentalized. Many kinds of translation theories
have emerged, no matter ancient or modern, domestic or foreign. Most
researches show that among these theories the Sociosemiotic Appreach to
translation is the most holistic perspective as a fundamental discipline in
encoding and decoding signs, and using it as a vehicle to study
translation is not only ideal but practical, because it’s relatively all-
inclusive in scope ( Nida, 1982 ). Sociosemiotic Approach has been
proved as comparatively all-embracing and most scientific in translation
practice, since it breaks with the traditional idea of equivalence and
open new perspectives to translation studies at home and abroad, thus it
has attracted great attention in domestic translation circles and has been
warmly accepted by most scholars in China except for a few criticism.
And great achievements have been made in its introduction, application

and study. It has been applied to interpreting the translation practice in
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the fields of both literary translation and non-literary translation like
idioms translation, trademark translation, advertising translation, etc.
Nevertheless, it has scarcely been applied into the researches of rhetoric
translation. The Chinese parody translation has not been systematically
touched upon by scholars with Sociosemiotic Approach, therefore, it is
of both theoretical and practical significance to conduct the tentative

study of Chinese parody translation from this perspective.
1.2 Aim of the Present Study

In view of the limitations of previous studies and the importance of
Chinese parody translation, this book introduces Sociosemiotic Approach
put forward by Nida as a theoretical foundation, considers language as
social semiotic presented by Halliday as a basis and regards sociosemiotic
criterion of translation, i. e. correspondence in meaning and similarity
in function advocated by Professor Chen Hongwei ( Bk % 8, 1998),
which has exerted a far-reaching influence on tiranslation theory and
practice, as a core to guide Chinese parody translation.

The diseussion in this book will mainly focus on the following two
major questions which await solutions; First, is Chinese parody
translatable and how powerful is Sociosemiotic Approach for its guidance
in rendering Chinese parody? Second, how to achieve successful
Chinese parody translation and what specific means can be employed? In
fact, these two questions are linked together because the first one
decides the second as what will be indicated in Chapter Four.

. short, this book aims to deal with the issue of English translation
of Chinese parody from the perspective of Sociosemiotic Approach, with
one objective to testify the applicability and powerful guidance of this
Approach to Chinese parody translation and another one to discover

specific translation means of Chinese parodies in the light of this

4
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Approach. Through adopting Sociosemiotic Approach to render Chinese
parody, the author hopes to provide a new perspective which may be of

some help to Chinese parody translation.
1.3 Methodology and Data Collection

This tentative research is a practical study based on established
theories. It will endeavor to explore Sociesemiotic Approach and analyze
a corpus of authentic materials to answer the above questions and to
provide a systematic analysis of how Chinese parody can be translated to
ensure that its intended effect is to be conveyed. The methodology
adopted in this book is mainly qualitative and contrastive. In the course
of the study, the author would like to use good translators’ versions as
examples to test the interpretative power of Sociosemiotic Approach.
Analysis with Sociosemiotic Approach will run through the study to justify
the author’s viewpoints with examples. A retrospective approach will be
used to trace back what is going on in translating. For example, why
and how the translator makes adjustments to achieve function equivalence
in rendering Chinese parodies under the guidance of Sociosemiotic
Approach.

Data for typical examples of Chinese parody are selected mainly
from Chinese newspapers, magazines, TV programs, literary works,
rhetoric books, dictionaries, Internet, and other academic papers. The
Chinese parody translation examples come from versions of good
translations. They are taken from the translated texts of famous literary
works, translation journals, translation textbooks, translation studies
books and so on, but mainly from literary works and advertisements.
The materials collected are in several ways, including observation,
note-taking and duplication. This corpus is trying to provide a wealth of

authentic data for analysis. The selection of many examples from versions

5
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of famous literary works is based on the following considerations: First,
the selection conforms to the general practice in researches into
translation theorists and practitioners. The use of good versions as
example analysis to illustrate their points is a common practice in
translation circles. Second, the use of good translator’s versions as
empirical data to make an analysis may give some reference clues for
probing into the means about how to achieve the closest function
equivalence in rendering Chinese parody. Third, famous literary works
are magnificent treasures of human civilization, and thus their good
versions have a big readership. Millions of readers both at home and
abroad take great pleasure in reading and appreciating them. Whether
the analysis based on these versions are reasonable and convincing rests
on the readers’ comments. In addition, the data from translation journals
and translation textbooks correspond to our criterion of using good
versions. The data can be employed to justify and test whether the

author’s viewpoints are logically reasonable.

1.4 Outline of the Present Study

The book consists of five chapters; Chapter One Introduction,
Chapter Two Theoretical Background for This Study, Chapter Three
Sociosemiotic Approach and Chinese Parody Translation, Chapter Four
Application of Sociosemiotic Approach to Translating Chinese Parody,
Chapter Five Concluding Remarks.

Chapter One is an introduction te the book, including the
significance and the aim of the research as well as the methodology
adopted in the research, the source of data and the structure of the
book.

Chapter Two establishes the theoretical background for Chinese

parody translation. The formation and development of Sociosemiotic

6
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Approach and its relevant research are discussed and advantages of
Sociosemiotic Approach to Chinese parody translation are explored.

Chapter Three explores the sociosemiotic nature and criterion of
Chinese parody translation in order to explain why Sociosemiotic
Approach is chosen for Chinese parody translation after carrying out the
study of Chinese parody including its definition, classification,
characteristics and functions as well as its English counterpart.

Chapter Four deals with Chinese parody translation practice under
the guidance of Sociosemiotic Approach in order to build a convincing
connection between the “means” used in examples and the “ guidance of
Sociosemiotic Approach”. It begins with the necessity and possibility of
achieving equivalence when rendering Chinese parody including its
translatability, and explores how to establish equivalence when
rendering Chinese parody, i.e., how powerful is Sociosemiotic -
Approach for its guidance in translating Chinese parody, and then moves
on to analyze the specific “means” for translating Chinese parody in the
light of Sociosemiotic Approach.

Chapter Five summarizes the major finlings as well as the
limitations of present study and proposes some suggestions for further

study.



