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Donald Trump: Wisdom Through Creation

o Business meetings are more about negotiation skills whereas
"the Apprentice" falls into the job interview or audition category. | have
business meetings with people who are looking to do business, not

people who are looking for a job. My attitude on "the Apprentice" is as an

e Apprentice — A4 & employer looking at possible future employees. | don't look to mold any

EAHTHARALEER | of my business associates.
MG E, 200451A e C emsen N ‘
ki, w0 pefas EAIERTHF R RIAHIRORRE,  “E” chIUMNE TR — e, T

A8 B G A o & s s NS SR
j;m %‘; i"* vrnn | RAFREHUIOAITISN, R TR NEMERENRD . BAAY, 3

AABRFLwFH— | BEEEOE - MERANASKER, RNEERF THOASTSE TS,
Donald Trump,
mold [moauld] v. &%, #

) ) Some people are just naturally cut out for success, based on the

&




 Notes:

cut out [ 7] 4T,
AR M t, BE&H
Rk

upbringing ['apbrinin] n. 3%
s R

pertinent ['pa:tinent] adj. A
Xy, TR HEe

head start their parents and upbringing gave them. Sure, you can be
taught things and improve yourself, but there's a point where some
people have to accept that their natural ability lies elsewhere than they'd
like it to be.

ETEEMLENHEE, HRAFRAERFTDIRBR AR . S,
R LBEZHERESRE OO RER. (B2, MEREIN: —HARERNRE
JHATFSAEAA TR I SUsE A S E

Q A strong, healthy ego goes a long way towards ensuring your
success, because it sends a clear message to the world that you

mean business. The reality is that if you think like a loser, you can't

one else will.
SRPUAY . EREH EUSRERURIRIG D, IROAIREG T SR — A/ E
B SRR E T AR, EbrE, MREIAENRMGE, RAREN R MR T

9 I've remained curious, which keeps me motivated. If I'd started in
business thinking | knew everything, I'd have been sunk immediately.
Whenever | get involved in a new project, | know | have a lot to learn, but
| don't let this discourage me. Being a know-it-all shuts you off from new
opportunities. | don't put borders on myself or my interests.

A OLEBAR R T S Rt . AR EIT ARG, BABAES
TR, xR ERGE, ETAR RIS —NRIIE LTERRE
e, REGEREARE KA, BERASLLXERR, BB AR
ARARSAHEN S . AR AERS .

9 When | started out, | spent a lot of time researching every detail
that might be pertinent to the deal | was interested in making, and | still
do that today. People often comment on how quickly | operate, but the
reason | can do this is that I've done the background work first.

YRR —ANTE, REESSHERRE XSS, 5
FEAPRIEXEE . AMTHFIFSRNLETHRE, RRATREELST
TN T

@ Even if you're lower down the rungs at wdrk, remember that

Chapter1 IBETHEZR 3



everything you say and do is important. Be conscientious and pay
attention to detail, because it'll set you apart. A business based on
quality and integrity will sell itself.

AR TEA R, hEIdFE “SHE, T48ER" . NEHE, 0%
FHERTT, DIAVRSABITFAMER LR, (RIS R R IHERS R .

It's very easy to sit back and let life just happen and settle for
what you've got. Thinking big is all about positive reinforcement for
accomplishing your goals. The biggest obstacle to building wealth is to
believe it's beyond your reach.

#FEEU ., St Ht . BETHRRRESN,. REEESNERE, I
R H DR E T . AR KIS R 22 AHT,

e Get the best people, but don't trust them.

Q No matter how well you're doing or how good you are, there will
always be bumps in the road. | have a lot of friends who don't have this
ability, including people who were very successful, but when they had a
setback, they immediately failed.

NEREHER L AL, VRESBEIYT . FRAIRE IR A ROHT
HIBEY), EELARTIREREIRIA L, Y IREREHRITE ERtiBYE Rk, X
N e R =] 2

@ I learn from the past, but | plan for the future by focusing on the

present.

W), SRR MHT, HARAK,

m You have to love what you do. Without passion, great success is
hard to come by. An entrepreneur will have tough times if he or she isn't
passionate about what they're doing. People who love what they're doing
don't give up.

VRIAITAZ RTINS TR, RARNE, SRERZmRNED,
XS FIRITSI AR A (H ARERILE, IREWAEHE ., ARBHALRSR
EHEF.



Oracle P A X, FH XA
JREREF - KD
WA SE), Bk R 140
SABEGRA P R
WA, LAEARERKM
VA B AR % 0k &
Fe AR F. TARLA
8) Bk A A B A A A3
Jo T M 8 4e KR, &3
R T A23i$40000.% ,

supplant [se'pla:nt] v. 4&- -+
HeF, B

acquisition [eekwi'zif an] n. A&
&h A RS,
LEIHERETEHN I
W, kA7

ERgRfa

1 Pictures help you to form the mental mold.
B 2A TR RS BEX,

2 After a very proper upbringing he chose to lead the Bohemian life of an
artist. L ELNKFTE, RABTIAHAREATNLE,

3 He raised several pertinent questions. 432 7 JLANA X 49 F]44,

& Larry Ellison: Who but Myself

0 Software is all about scale. The larger you are, the more profitable
you are. If we sell twice as much as software, it doesn't cost us twice as
much to build that software. So the more customers you have, the more
scale you have. The larger you are, the more profitable you are.

BV I S, PR, FlEshbiE . anRBATE BRI
e, HAREEILHRWARALTT XS, Fbl, BE#E, MR,
ko, REmE o

@ It's my job for Oracle-the number two software in the company in
the world - to become the number one software company in the world.
My job, is to build better than the competition, sell those products in the
marketplace, and eventually supplant Microsoft and move from being
number two to number one.

TRk R Fo T B — R A T B SRR TE— ROV RS —1
HEAT, R TIERLESHHISEIF, £ e, SAIRRREEK
HME—LZAIAHE—H,

6 Everyone thought the acquisition strategy was extremely risky
because no-one had ever done it successfully. In other words, it was
innovative.

B AEBIAY, HEARARERIEN, FEAREAEERERHTT

Chapter1 IBEFHRE 5



&\
conventional [ken'venfanl]

adj. {RIBAR ) 055 FALEY

board [bo:d] 2 8] F 4,
¥ 3t ik R board of
directors, #a board of trustees
HEFL,

HE. BAIESR, BREAECERTN,

ﬂ There's a wonderful saying that's dead wrong. "Why did you climb
the mountain?" "I climbed the mountain because it was there." That's
utter nonsense...You climbed the mountain because you were there, and
you were curious if you could do it.
A—RBPNEE, SRULE. “YHAEEL? BALERS”
SERERBA - VRE R A YRIEARER , SR IREEMEI S SR T Z Y,

a If your cash is about to run out, you have to cut your cash flow.
CEOs have to make those decisions and live with them however painful
they might be. You have to act and act now, and act in the best interests
of the company as a whole, even if that means that some people in the
company who are your friends have to work somewhere else.

WRIRME SR AR, EELIRIET. TIEBARE, EEHIIT
BB X PR E . IRATZISRBUTED, T HBODTA SRR
R, RIMEIXERE R A B TR AR AR skl

@ The most important aspect of my personality, as far as determining
my success goes, has been my questioning conventional wisdom,
doubting the experts and questioning authority. While that can be very
painful in relationships with your parents and teachers, it's enormously
useful in life.

MR EE T —— R R E RS R N —— R B S5 B i
FRif . IREER SR, HiibhUsl. SBRXSLHRERFIZITN X AR, |
BEAEEPYE .

\

I've run engineering since day one at Oracle, and | still run
engineering. | hold meetings every week with the database team, the
middleware team, the applications team. | run engineering, and | will do
that until the board throws me out of there.

MEHBEXHE KL, BEisHECREE, WENERHETNE
¥o B—RBEBSHARERIA . FRWFREERA . R AT Bl
AFINEEE, BEREESIKEERA .

@ You have to take a broader view and realize this is an industry like
any other—telecom, railroads. They went through consolidation. Why
shouldn't the computer industry be any different?



GE £ Z X & L2
EHAL, MNEFR S
HhbZ—, *odffR
FEBSE, AEILK
B, KeikE. KLk
EhGHK, BESF
AR B F A A A
.o, EPFERS
#1003 AEE, #MA30
$HFRL,

hallmark ['ho:ima:k] n. 4%
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@0 I have had all of the disadvantages required for success.

HRABRIIT LTI B,

(E} When you innovate, you've got to be prepared for everyone telling
yo_u»you're nuts.

HRIRA O, BB AR AT,
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. 1 A still speculative method may supplant that approach, however.
i, =AM EMBRA AT R LHTARBKRZ,

2 asset acquisition® &Iy ; equity acquisition BEAL I

3 conventional opinions'B ALAr; conventional dutiesth & %A%

Jack Welch: Passion for Win(1)

o Customer is where it all starts. Big companies often spend their
time inside. | know two things will take GE to new levels of customer
focus and satisfaction. One is SPAN-it's the first measure that I've
seen that truly ties everything together—from the factory floor to the
customer's hand, from the order—taking to the delivery. And second
is our new chairman—a true customer focused leader. It's in his blood
and | know he'll drive that focus across the company like it's never been
driven before. A true customer focus is the hallmark of a great company.
EFRIABWVSHERNA . RATREBEATNBIERRKENNE, &
HEA R EAFEGENE FHEERAZ A FeE: H—2 ‘B
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 Notes:
inherent [in‘hiarent]adj. B
Fby; AAEY
inherent & — A% H 4
4n & be inherent in, &
AR BB A,
b SRR HEAMA
4= : Polarity is inherent in
a magnet. AP R gk )
B AT,

bureaucracy [bjua'rokrasi]
n. HAFLH; ERE X,
EHAER

informality [.info:' meeliti]
n FEX; AR#HALH

pompous [‘pompes] adj. &
& A X8, Sk

ETEPRAERATNRT.

9 Recognize we're big with all its inherent limitations. But use the
size. Take technology bets, take the risk. Go to bat all the time. That's
the one strength you've got. You can go to bat more often. You can go
to bat and swing all the time—we've got these huge resources. And at
the same time you're doing that—using the size—fight like hell to keep
the small company spirit. Involve everyone. Reward broadly. Celebrate,
celebrate, celebrate. Hate bureaucracy—hate it every day and don't be
afraid to use the word "hate." Laugh at bureaucrats. And get rid of layers.
Make fun of layers, joke about layers. They slow, they insulate.

BATRINA SIS A HNTER R . (B3 T— R A RA 1R
B BOETHOR, BREE, Wit XstRBA BRI, KAERE
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RFAHORRRT, —E BRI NATIRIE . N ASS5H A, Tz
MBI PRBL. BREL. FERAL. IR E R ——RZEFNH JBiR” X
MFHR—II 22 IR T A TRTBNER, BN ICIEE RS,
TIBM R A S, PHIS AT

9 Informality is an enormous competitive advantage when coupled
with size. Self-confident leaders and self-confident people, comfortable
in their own skin. We trust one another. We can't stand pomposity or
pompous asses. Informality can never leave here. If you see some
pompous ass acting as "the manager" sitting in the office, get him out of
there. That isn't what you want. You want an informal company where
everyone, independent of number of stripes on their shoulder, is able to
deal with the issues. Informality is a competitive advantage that most big
companies don't have. Never lose it.

TN N B SEERRESSETRNRES LS. BiE09
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o Always be thinking change is good. Don't stay up all night worrying
about predicting it exactly right. Change is not bad. It creates an
opportunity every second, not a crisis. Jump all over it and show the



