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Abstract

Why do the Chinese continue to feel so proud of their national image, while
foreign countries do not like China? Why does the Chinese government invest so
much in international broadcasting, yet cannot get a satisfying response? Why do
Sino-R OK official relations seem to getting better and better, while civil relations
continue their decline? In their book, “How the Koreans View China”, the
authors try to answer these questions. Based on their case study of Korea, and
using research tools including text analysis, CATI, FGI and IDI, they multi-
dimensionally illustrate China’s national image in the Korean’s eyes. The authors
argue that psychological biases, such as false uniqueness, self-serving bias, and
nationalism lead people to hold a better perception of their own national image
than foreign countries do, especially in rising China. For Koreans, China is
viewed as a developing country and socialist power, uncertain, disliked and
unreliable. To most Koreans, China is seen as a complicated organic, a mixture of
political “ dissident” , economic * partner” and a security “threat”. All these
elements have different combinations in different periods, which can be

documented in the fluctuation curve of Sino-R OK relations.
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