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Abstract

Annual Report on Global Media Industries (2011) is the first annual report on global
media industries in China, compiled by National Center for Radio and Television
Studies, Communication University of China, co-composed by many excellent scholars
and experts from different countries on media industries research. This report is aimed to
describe and analyze the development of media industries in the main countries and
regions all over the world, to find the business models and to catch the trend of global
media industries, and to construct an index on global media competitiveness. The report
explores the media industries in three levels, the national level, the industry level and
the media organization level.

As the first volume, Annual Report on Global Media Industries 2011 contains three
parts, which is the general report, the annual reports of countries and regions, and the
special reports. Firstly, the report analyzes the global market of media industries and sub-
industries in 2010 and the first half of 2011. Secondly, the report briefly looks back
upon the media industries since 2005 of 13 countries and regions in Asia, Europe,
America and Africa, especially focuses on the period during 2010 and the first half of
2011. Thirdly, the report proposes an index on global media competitiveness analyzes
the global publishing industries, and a study on the globalization of television industries.
Besides, there is also a case study on BBC.

Basing on numerous latest facts and statistics, Annual Report on Global Media
Industries 2011 analyzes the development and tendency of media industries both in global
level and in national and regional level. The report is empirically oriented and has highly
practical and theoretical value. It tries to find a scientific benchmark of global media
industries. It is useful to those who research the media industries, and it is also useful to
those who make policy decisions in government. It can be also used as learning or

research materials for those interested in related studies.



e L

“REAI (ABAH. BAS. FAP) WALHFIK
AR TR ASET s, ACRATEE S T LA 0
Mo, AR AR SR AL 69 B . AR S AL
ﬁﬁ%ﬂ@#%%ﬁ&ﬁﬂ%@%%%ﬂ,ium0(§)5
“BRERET, HAERE FABLHOETREAREAE
TR ATHCE 6B T AR By A2 A, AR A A Sk AL A 25 9
HEBARE AR,

R AR A SR s AR 8 AU 3 T, AT LA BT K
A XBE CABEI fo (R EFELET R
BAH" FH B LRTARE MG 41 TRRITH, HaF
5T AL R BGE AT Bt RS, A AR,

R AL B A R ARACAE A K h AL B R AUR 8 3 s AT
AHATEIR, BiF: 010 59367121, & F 94 : fawubu@ ssap. cn,

HAAHF UK B iR



B.

B.

B .
B.
B.

B .
B.
B.
B.

B1 &

1 2011 4ELBRIGIE AV K AR AL oveverrrereeniie # EFE 7/ 001

—  BARER B R BRI - 001

T AT G TG 4 M e 005
B E#s

2 PEEE R KBS e F A /024

3 H ALY R BHL A oo x| &K IR O /044

4 gl EAEIE P A AR e % 4 HELE /057

5 EREEAEIEFE A R B oo x) ¥ /069

6 j:ﬂ;i—ﬁ?igilmﬂl/ﬁﬁ%Tﬁﬁ .......................................... Z T, / 086
BT wx#s

7 {i@{éi@ﬁﬂ&@ﬁ% ..................... 4+ # x M _é% g / 099

8 A% A B PN A BHLAL e FFH /134

9 JERKIEAGHE b R R eeeeeeenienees H OF o3 oA B R /157

10 {&ﬁj}iﬁ-{gﬁﬁ-\mk@,f&ﬁ ........................................... F @i / 191

001



B SIRERERB

B.
B.
B.

B.

B.
B.
B.

B.

11
12
13

14

15
16
17

18

BV XM

e AL I P R AR v A4k &k /205
%@g}{%ﬁfzjkzi}ﬁ}&% Sieeiaie e ST AT T T e S TS 7k w5 /239
B PG AL Pl e AL veeeree e 355 / 258

BV lE#is

lﬁjr{{(!&g?‘r\w&kg,}&{ll ............................................. HFiER /274

BV &

{%!ﬁt;ﬁ\lkl}l%?—i‘ﬁ fj'i,’}’:m(l}'f"jﬁ ........................ ;;._ig**g_ I.‘}J}],LE / 287
A BRIV U™ M R SR weeeeee e kA F A £ /314

SO ARERTE . PABRZ v 5 as TIAAE B BE D 9K S )

(Revising Televisual Globalisation: A Case Study of the

Murdoch Owned ‘Star’ in India) — «-ccooveereereenenens Priya Virmani / 332
WA B G EBE T BBC AR SS 7 R J -eeeee ek A X /355

ki )

002



B.1

B.2

B.3

IB.4

B.5
B.6

B.7

CONTENTS

B 1 General Report

Report on the Development of Global Media Industries 2011
Hu Zhengrong / 001
1. Owerview of the Development / 001

2. Analysis on the Industry and Market / 005

B Report on Asian Countries

Report on the Development of Media Industries in China
Wang Runjue | 024

Report on the Development of Media Industries in Japan
Lin Bin, Guo Yao | 044

Report on the Development of Media Industries in the
South Korea Long Yun, Hu Beibei /| 057

Report on the Development of Media Industries in India Liu Chen / 069
Report on the Development of Media Industries in Turkey
Gong Yingynan | 086

Bl Report on European Countries

Report on the Development of Media Industries in France
Gan La, Lin Chang and Han Xi / 099

001



SERERIER B

B.8 Report on the Development of Media Industries in Portugal
Zhang Fangfang | 134

B.9 Report on the Development of Media Industries in the Nordic countries
Gan La, Lin Chang and Zhao Huan | 157

B.10  Report on the Development of Media Industries in Russia
Wang Yugiong / 191

BIV Report on American Countries

B.11 Report on the Development of Media Industries in the U.S.A
Li Jidong / 205

B.12 Report on the Development of Media Industries in Mexico
Zhang Qing | 239

B.13  Report on the Development of Media Industries in Brazil
Yan Qiaorong | 258

BV Report on Africa Country

B.14 Report on the Development of Media Industries in the South Aftica
Jiang Jiabui | 274

BVI Special Report

B.15 Study on the International Competitiveness Evaluation of
Media Industries Cai Jibui, Wang Runjue | 287

B.16  Global Publishing Industries Development Report
Zhang Xinbna, 13 Jie and Wang Jian | 314

B.17 Revising Televisual Globalisation: A Case Study of the Murdoch
Owned ‘Star’ in India Priya Virmani | 332

B.18 Public Service and Industry Development of BBC in the Context of
Media Convergence Zhang Yangin, Hao Wen | 355

002



B.1
2011 SFEEKIERE I ERIRS

BRIER"

— BEERRRKRER

1L HREFEEWENSEEKEXL7%, HBERTLEFEK

9 [ 5 ) 2 F A O BRI L i BE T H R AP, 2006 ~2010 47 4R 1%
BEPAF RS KE (LUFHIFRCAGR) K 1.7% , 2010 4R A BHIH 7817 143
JG, HE2009 4EHIK T 272 {23600, WG B, 2009 4R (RIS ALHE)

e

BIES, M. #E, PEEERFREK, RSO EE

YT H TR A OB M GE Tt i JE G — 1 S BE RARAE A SCHT G 0915 87 Mk A %
B, 4R, Zek . 8. B, REEMEEKN, FERIERE TR Y ekiE .
JEIR AR . e EBCHE W 28 W) A5, 0 TR RO W 2y W) AT 6 2011 A A BRI Ay 7L 9 B i
( Datamonitor’s Global : Media Industry Guide) #{ Market Research. com [¥) 45 i1 2 W, {4 =\
FEIR RS, W) B AR, A, "B, RS R .
SR B M )T 4%, http: //www. marketresearch. com/MarketLine — v3883/Global - Media —
Guide - 6509741/,

001



IS
sees
seoe

SIS
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WA HIG 47.9% O IbAh, HAERAGE WG THR BT, 2011 4 3¢ [E G AR FI4L ™
W@ AR S R Z B, At s 8, CAGR Tt 5.3% , &%
Hiik 7540 23£0C; PIfEABRES e EMEA (RRUH . shARFIAER) HilX, 2011
ARZMLIX ) CAGR K223k %] 5.5% , RBAF] 6170 (4K 70; 5 — 2 W KX,
2011 4 Y. K Hin DX 45 SR AL 157 b i S A BVECRE 3K 4700 {23608, Tt CAGR fx
K, ¥ik519.6% ; CAGR UK T AKHIX 2P MK (i58.9% ), WA EHI
R 680 KT,

JEIRFRA KRR E Mg R, 2011 4 FR4E, ERE X 1
HLAE . HRAC. &AM HE DU R EEAL AT S AR R oS, W i
K7.2% . Hdr, WoRMIKHKRES, X10.7% , BEKRKEHRE/MIX , PR
FRAEUN DX . BRUH DA Se AU e IX (LI 3) o (RIS, 1R 5 g v 1) [ O BT AR AE
iK32% ; HZMEAE, RN 27.4%; =L HH, 1K23.6%; HEAASE N,
H17.3% , MRk IEER W B K% M, ik -51.5% , HREmE (-17.3%) .
PEEES (-7.5%) (WLE4).
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VAR, HERRITCISRIHCHEE, 2 U EAE BRI #4040
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KT 37.9% , MEBEAFRFHI T 18.8% . 2011 4F, SBREEKM 5 HAE A LR
F AT KA 3320 12365T,  HL 2006 AFHE I 155 /23570, CAGR ¥ik% 13.4% VD
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PR ——2F KA F L 2011 AF S AT EIK 1114.98 {236 50; 2011 441 52 X 3
Facebook [ 4 4Bk MRS et Al , 3T Ik 246% , AT ELS 191
feE70, HWEREE “EA TG HEATHE, A0ESE 355 T BE P 1 RO X
K F Facebook , HEHCH K 121% , M 2010 4EREE 75 44 ETHE] 2011 EM955 29 44,
REMEIR 226 {23KTT. BEAh, V. high R B YO IRARES A ], R Bk i L
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1A\ 2009 AEFFAG T FE, 2010 4E R E] 5. 19 4243, Gk 2006 4EH9KF (WA 6) .
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