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1. A&F upscale men’ s, women' s, and kids' casual clothes.

2. The company a long history.
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3. A& ____ 1000-plus stores.
4. ltalso _______ abercrombie kids.
5. Thecompany _____ college students.
6. Some of the logos and slogans the company prints on its T-shirts
also controversial.
7. Some Christian universities and schoolsinthe US _______ their
students to wear the company’s clothes.
8. The company's products _______ very fashionable.
9. Counterfeiting of their products _______ a big problem.
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A&F sells upscale men’s, women’s, and kids’ casual clothes.
The company has a long history.

A&F has 1,000-plus stores.

It also owns abercrombie kids.

The company targets college students.
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Some of the logos and slogans the company prints on its T-shirts are
also controversial.

7. Some Christian universities and schools in the US forbid their students to

wear the company’s clothes.

8. The company’s products remain very fashionable.

9. Counterfeiting of their products remains a big problem.
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1. Its lifestyle magazine A&F Quarterly is often criticized.

2. Many fake brand products are produced and sold.

® ® e e ® s ® 6 9 = L 2N B ® 08 A e 0 ¢ L 4

12



