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By Ben Reiter

n 1889, students at Yale University’ in New

Haven, Connecticut, wanted a mascot® for

heir football team. A mascot is a character,
an animal, or even an idea that is the symbol of
a sports team. One of the students bought a bull-
dog?® for five dollars. The dog was given the
name Handsome Dan. When he died, other dogs
with the same name replaced him. But when
Handsome Dan XV died in January 2005, find-
ing another one was not easy. The school ran a
newspaper and radio contest* for the next Hand-
some Dan. Forty bulldog owners sent in essays
and pictures of their dogs. Judges from Yale
chose 10 finalists®. On April 26, 2005, several
hundred people gathered at Yale to watch the
dogs compete.

The judges wanted to see whether the dogs
could walk near the marching band without get-
ting scared. They also wanted to see how the
animals would act when they spotted® a red blan-
ket? (Harvard’s color) and a stuffed® toy tiger
(Princeton University’s mascot). These objects
represented the schools that are Yale’s main
rivals®.

The dogs quickly showed what they could
and could not do. One dog seemed afraid and
spent most of the day in his owner’s arms. An-

1. Yale University X}
£ A%

2.mascot n. FH4Y

3.bulldog n. 3} X

4. contest n. E&E

5.finalist n. &%
#

6.spot v. £,

7.blanket n. &F

8.stuffed adj. W E#
#y

9.vival n X F
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other dog leaped angrily at the toy tiger several
times. This made him an early favorite to win.

Finally, the judges settled on a winner — a
bulldog named Mugsy. The judges liked his size.
(At 69 pounds, he was the heaviest dog at the
tryouts'®.) The judges also liked the fact that
Mugsy barked™ at the red blanket instead of the
tiger. “We beat Princeton three out of four

?

years,” one judge said. “We want to beat
Harvard.” Best of all, Mugsy wasn’t afraid of
the fans. Mugsy’s owner, Bob Sansone, said,
“Mugsy loves big crowds.”

To seal? the deal, Mugsy put his paw*? print
on a contract. In it, he agreed “to serve as the
Yale University mascot, to get aleng with young
and old alike, and to bring good fortune to the
playing fields.” Then Sansone took out Mugsy’s
favorite toy, a football. He threw it across the
field. Handsome Dan XVI ran happily after it,

his tongue flapping in the wind.

LIFESTYLES

10. tryout ». %% 5%
11. bark v. *%

12.seal v. - R E
b
13.paw n L F

14.flap v. B3t



Vocabulary €xercises

1. Match the words given below under A with the meanings below
under B.

A B
1 contest a selective
___ 2 spot b stride
3 stuffed ¢ tournament
4 rival d substitute
___ 5 fortune e symbolize
____ 6 tryout f discover
T replace g twist of fate
8 march h suffused
_ 9 represent i rather than
10 instead of J adversary

2. Choose the one word or phrase that best completes the sentences.
1) The contract was signed and by both parties.
A. agreed B. sealed C.confirmed  D. decided
2) When they opened the door, they found a white blanket
with blood on the floor.

A. stuffed B. dirted C. spotted D. scratched
3) Velvet hide sharp claws.
A. palms B. paws C. hands D. fingers
4) She at the insect with a notebook.
A. beated B. patted C. slapped D. flapped
5) Without any practical action, the speech was more than
bite.
A, bark B. mew ~ C.crow D. twitter
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Reading Comprehension

1. Read the passage and choose the best answer to each of the fol-
lowing questions or unfinished statements.

1.

o1

A mascot is
A. a character B. an animal
C. symbol of a sports team D. All of the above

When did the Handsome Dan die?

A. Jan. 2005 B. Feb. 2001

C. Apr. 2003 D. Not mentioned

The school a newspaper and radio contest for the
next Handsome Dan.

A. operated B. ran

C. managed D. put up

Which of the following objects represented Harvard?

A. A stutted-toy tiger B. A bulldog

C. A four-leaved clover D. A red blanket

He agreed to serve as the Yale University mascot, to get along

with young and old » and to bring good fortune to
the playing fields.
A. likely B. alike C. etletera D. so forth
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By Liam Fitzpatrick

eople just aren’t sending postcards like

they used to. Not in an age of e-mail,

text messaging, and cell phones with
cameras. Chances are that the only postcards you
receive these days are from people who may be
a little out of datel.

A recent poll? taken by Thomson Holidays,
which runs tours in Great Britain, found that of
the 1,000 customers surveyed, 50% intend to*
send fewer postcards in the future, 14% say that
they have no time to write them, and 10% prefer
to call home instead. Statistics* from the main
post office there show that the number of post-
cards mailed in Great Britain — currently 25
million — is down from 30 million five years
ago. The downward® trend can also be seen
elsewhere. In Finland, the postal service blames
text messaging for the decline in the number of
postcards sent. In Japan, there are plans to shut
down 80% of the postcard-vending machines.
At this rate, postcards seem destined® to go the
way of the telex (an outdated system that used
special typewriters to send faxlike messages over
telephone lines).

The time it takes to deliver a postcard is
also out of sync” with the way we vacation now.
In the Thomson poll, 25% of those surveyed say
that postcards take too long to arrive. That may

LIFESTYLES

1. out of date I Ff
2.poll n. RENK

3.intend to 37 ¥

4. statistic n. # it

5.downward adj. #11
K&

6. destined adj. £ &
#y

7. out of sync F [ ¥
&



not have been true 20 years ago, when people
went on longer trips. But in these days of over-
night stays and low-cost weekend deals, you
usually get home before your postcards do.

As vacation routines® go, there’s probably
nothing nicer than sitting on a beach, writing
postcards to friends and family. But the attrac-
tion of sending your wish-you-were-here digi-
tally is hard to resist’. You can now post your
travel plans on an online bulletin board™. Why
line up in a post office when you can just use
your phone to take a picture and send it to any-
one you like? Or you can use your laptop: The
Web is filled with e-card sites that allow you to
click on" images of well-known attractions and
send them with your message to several people
at once.

There is one disadvantage to the decline of
the postcard: Technology has suddenly made it
easy to send gushing!? accounts® of trips, not to
mention endless reports of what was eaten or
what so-and-so were. When several paragraphs
about local traffic are added, you begin to real-
ize that whatever the postcard’s failings, it, at

least, forces a writer to be brief.

8.routine n. 1{#

9. resist v. #L17
10. bulletin board 4
%

11. click on (] BAF)
B F

12. gushing adj. 3B A
%
13.account n. #it

14.failing n. %K, &
&

iy
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Vocabulary €xercises

. Match the words given below under A with the meanings below
under B.

A B
—_ 1 blame a scenic spot
____ 2 intendto b survey
__ 3 poll ¢ queue up
4 downward d report
5 lineup e descending
____ 6 laptop f planto
_ T decline g concise
8 account h criticize
9 brief 1 personal computer
__ 10 attraction j decrease

. Choose the one word or phrase that best completes the sentences.

1) A recent shows a change in public opinion.
A. survey B. research
C. study D. poll
2) The fund is for emergency use only.
A. inclined B. destined
C. intended D. attempted
3) Vivian is portrayed as a female in this novel.
A. gushing B. downward
C. destined D. brief
4) The director aims at presenting an unbiased of the his-

torical event in his new movie.

A. report B. briefing  C. account D. portrait
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5) Don’t give me that “helpless stare”
A. practice B. custom

C. routine D. speech

Reading Comprehension

I. Decide whether the following statements are true (T) or false (F)

according to the information given in the passage.

() 1. Thomson Holidays carried out a recent poll with 2,000
customers surveyed.

() 2. Theexample of the French post office also proves the de-
cline in the number of postcards.

() 3. A quarter of the customers surveyed mentioned the time
— consuming delivery of postcards.

() 4. You can send your pictures to different people at once
with the computer.

() 5. Technology has helped the writer to be brief.
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