j" XINSHUGUANG
NiEcw

HRBBSRBERIIEAHM

Iﬂi—" [ = 2—0

Contemporary ®
- ’ 9
istiiéssEnglish B
2

CRiT HFE

* WOFFREK =28
BEROEHE FUE




. 1"’ XINSHUGUANG
M iNEr o
NRKBSEERINAET
e EEM

+

[= ) ==

- sarate . | ?
wusiness Lnglish ml F
2 oF

T ROFRK F2i8
BEROTHIE FLE




(HARFEEESHE) (TIRERFPLERTHF AT LR TRECN T TRREM . EBHAE
A TR A AR S B IR S TR A IR RSO 51 B R BN

RS -

PRGN PR EER AT R, W, B H TSR 4 B ( PPT presentation ) ¥

MERE

T, #ITERA T, KHEHE Y

FFINEH EREARWE. ARA(RRB SN AHER) G FEEOEERE), XEHEM&R
TR B SR B GHEN A B R X R, SR B @A, T L R A E S
T RE S e B R & 8T, RS E RSN PPT A 3O, AP A B 8T8 @HNE

L BRI AR DA, B BT

BEERRmB (| CIP) KiF
WAAFREGAREE T/ERK, ZFE2B IR —X

H XA R 2010, 11

FEEAANR B RFIEM . PR C A
ISBN 978-7-5618-3718-4

I.OF-- 0.0OF- @F- N.OBHF-%E-&

HERCHARER -HH V. OH31

MoEFNIHN DA G EEE

=
=

SENNERMIBTELHE D

Hh ) AR A B AE CIP BB (2010) 55 212625 5

KB RA

I

RIETT RS 92 5 RHKZEPI (B4 :300072)
RATER 02227403647  HERUER .022-27402742
www. tjup. com

E BRI GETRA RS 7]
EEEFERE

185mm x 260mm

14

402

2011 21 A1 |

2011 4E1 A8 1K

1-3000

36.00

FH A4 o A AR A FREFE, R aRALATHNTRAAR

BB R



(RABELERBGEXHE)(T)BBHP

(ARG FRBGEESHRIRASZREET IS RBELT L F AT H I HFLART &
REBRFAEMZ —, CEETHREHETFHEB ST LJZIFARFERN, ABARARFX
BEREHE)N T M. K3 12480, HEAKS FHR, TRE-AFMT2 EFRHG&F
IHEF. AHHEEAGIEA AL AWEZR BTAR . FTHEH . FTHEE RHED D
Wikeg  LRAAE RS REAAEFAS R I RN, ZEEHREEHRE
B, AL EABREAFTSAELEEM TR R, FF - EEASAERE L RERALR
HIha BT FI LA HBHRNES,

(ARBHFRBFESHE)(TIHBBEARNL T,

i %5:FER . FeB

HNEfh . FhR, Fa Lk

£ oA A FERER,EEE

RPFEABERAFT FoBREF 0T SARRBE | F FHAHER LI F,
HAEBERSOF FEARELTSF FARBKRER I 12 F L REH5H 9%,



I

B

BRI F 538 R EH AR EHE R LIRS AR, Ul o S e Z i
HELRKITH AN RESSEB R TRSRERERA U AR ELSF S EE RS EER
MG —ERFIEN , MERBEZFMREZEMRERASREFER, SHEERL
HENEF AT R BHERSE ARC SV ENE, 453054 WS 8ig sk
MZBEYR, HFEREERN, SI{E#RNFAURIRRSFREEMBOTF AN TRAHES
EREFSERANFERE T FEENE L TS EE R VI MM R EE R F
Ao TZ A T R RS gt in T LA mak iR

— AERAH ST R EM YRR LA LA SNBSS HERAANE
o BRTEMAEAN G5 REEETR R MERERE, AR S T B a5
NETEREHAAL, AEBM PO RE EEFEKEEE N @R R kREE 1. A
BEJ) SRR BIHTEE S MIFAE T (H EBE ) GhFERE AT B AR S R BBIE S,

= AEIAE FRIBERINEM BAZ R BCENCE N &, AEEMERH RS
RIA T IEAF o it 77 0 [ P S0 3 B 3 2 38 4, (0 B9 2% 3 ( Creative Learning) , £ 12 3
{(Active Leamning) Ht¥{#4 % 3 ( Critical Learning) 43 #7445 3 (Analytical Learning) iR &4
REEBALUEA, REBMIWRE BB THe LT O 8es = m A2 5 4
DRI A,

= AT SBIERFEAM BB LR A BIM, BEEES I AFEERME T
R s LSRN Bk, AEEMARERIT RIS BILE MR NEE,
XK AGT MR EAR AR RO BRSO MBI R, AL
Fobr BT FF A LA Bl 8 0 + S 1 FOZE UM A TR 1 1 e B e B

0. AZEBUAUR 5 HIE R P EA BRI T T R B B AR AR R . AR H R
ZHE ST BRI R, ﬂﬁﬁiﬁ%ﬁﬁﬁﬁﬁ?ﬂﬁﬁﬂbﬁ%ﬁﬁ AT X B LH T K
b, RIEHER AR 5% I%0R

FrEBLILAU R H2E RN BM AT LB ER R E NS AT 2 3L 4l B
e B AT RSB R 35 T, O F BB A A 21 MR R Jkﬂﬁﬁtﬁﬁﬁo



Contents

Unit One The Theory of International Trade oo, (1)
Pre-reading Discussions for the Text «-«-crreerssrrtmmrrrsirttia e (1)
Text: The Theory of Comparative Advantage — Historical Overview -oerceorererireiniinniin. (2)
Further Reading One: Reasous for Trade +--s--vroecrsssiieernees e rr et a e e e (18)
Further Reading Two: International Trade and Investment — =»serereeecemmrinnninnena.. (19)

Unit Two World Trade Organization - c-seeseermsnmsasiens (22)
Pre-reading Discussions for the Text <+« ettt et e et e et s e e s daae s aaaa e ranas (22)
Text: What Is the World Trade Organization?--««s=sr+s-ersessssererianiiinimniisiiinias (22)
Further Reading One; World Trade Organization «r«s-esssesssessesssioasrinissinesiseninie (33)
Further Reading Two; Regionalism; Friends or Rivalg? rvrrerraceirimc... (35)
Further Reading Three: WTO Rules: Regional Trade Agreements ---=«exrereserremsnnrnnaanes (37)

Unit Three Marketilg < oe-oesessesermnsssss ittt (39)
Pre-reading Discussions for the Text «+-=r-sssererernserrsrriumimnimr s e (39}
Text: Target MarkGling «eecce-eeeoeosnramesimmmmi s e (39)
Further Reading One: Historical Ears of Marketing «-r-=csrerresvrormarmanan, (52)
Further Reading Two: Marketing in the Overall Business --c-eorveeeresercmmicninan. (53)
Further Reading Three : Markels «-+-+-+sssesssernsassitinintie it s (54)

Unit Four Marketing Mix -« e te et irteeaehineteaenre e s e ntaaeerraearaes (57)
Pre-reading Discussions for the Text «++«----sssassteseaiimimiiitisin e (57)
Text: The FOUE P§  eeeeeesresreseransmscraamiisttesa sorirsaa st as s asasbraeaeesresaaesaneananeeass (58)
Further Reading One; Marketing — ---c--creereesssmm ot i (’71)
Further Reading Two: Marketing Stidy «--sr+ssssseessasrrminnimiannin et {73)

Unit Five Promotion ACHVIHIES < ooroorrserrerrermmmmiiininneeisneineaaeserrasnnns (75)
Pre-reading Discussions for the Text eecee-zaersasriisintranesirestsormesnnrurarrasarasitiatonssaes {75)
Text; Special Promotional Activities soserreesrrammmriisrriaermimmmsstsrsisaninssrsossntritinaasss (75)
Further Reading One; Types of Advertising -+ <-rvrrrsreereecemermmeniiiineienn, (87)
Further Reading Two: Advertising Strategies +++«esscresssssrsssinmmncainm i oinne,s (89)

Unit Six  Brand Srafegy - i e s (91)
Pre-reading Discussions for the Text rerreerrrermmaniarnnsns T (91)
Text: Brand SITAlegy «+e-ee+seersreramrarraasssrmnirerissats s mass st nt s (92)
Further Reading One: Products and Serviges s«+=-ssreresssssemisnnmmninsenin e (103)
Further Reading Two: Names and Identities — =x«-e--rreereeresrmmminia e, (105)

Unit Seven Business and Manageriai Ethics -----coorvrrerrmannnn, (107)

Pre-reading Discussions for the Text (107)




Tﬁxt: Business E.nd Ma_nagenal Ethi('s ------------------------------------------------------------ ( ]08)

Further Reading One: Ethics in Business «=«+=«r++srerssrssssnesaniaaaarerannnis rerarererarrereos (119)
Further Reading Two; Professions «-«s«sesecereesimeinmimin it e (120)
Unit Eight Gender and Race in Business ... e e r aa s (122)
Pre-reading Discussions for the Text «-«--cr-remrsermiiann. R AL ARR ARREL TR (122)
Text: Women in Histm'y ........................................................................... (]23)
Further Reading One; Racial Conflicts ««x=sorerermieiiamn (136)
Further Reading Two: Working Women  «=+=--«esersrrrersssmisomsinrmenis i s (137)
Unit NINE  THE SEOCKS rveememmrrmreorarae istiiirisniaiatrmsstisntsissesisasassseatnsanssas (139)
Pre-reading Discussions for the Text «=«essesreeruarncns e e rmrema e (139)
Text: The Stocks crweerarrreerocnain. ravieeae O (140)
Further Reading One: Market Capitalization  -=---+eceoeeene et nr et a e (151)
Further Reading Two: Dividends -+ eeseeseorsesemimsmmiiimi (152)
Unit Ten Business ReCession  coccvivriiiiriiiiiiienininsrsniasss s snsanssrsnrrrsnans {154)
Pre-reading Discussions for the Text «=«=ssersrrenssmsreruesraernrimn e (154)
Text: BUSINESS TECESSIONS - +reerrerrtserermrsnsisimasimiinetisttstiassassaniassesnssraassaenaas (155)
Further Reading; Business Cyele «-rertvarsemseimtmmitimii (168)
Unit Eleven Free Trade and Protectionism - coiiiimmii e (170)
Pre-reading Discussions for the Text rereeessessemtaniinimmeniie s (170}
Text: Free Trade and Trade Barriers  oocesesseeessssnsmnimmsnia i (171}
Further Reading: Import Tariffs  <coeverorremmmer i (184)
Unit Twelve Intellectual Property Rights -...-.. P (187)
Pre-reading Discussions for the Text «+eerssserreeerressesominimermii e (187)
Text: Geographical INGication  ««crecrrrerrerrrer i (187)
Further Reading: Trademarks ««veevesessersncrrnnnininie e et bae s arrraseeaeensnraras (201)
L 0 T g (204)

Sppmmaemn



Unit One The Theory of
International Trade

. Contents in This Unit
. Two pre-reading discussion questions. :C:[_’:-‘
. A text on comparative advantage.

1

2

3. New words and expressions.
4. Explanatory notes for the text.
5

. Some exercises to build up your skills both
in English and business,
6. A PPT hands-on assignment to give you
bpace for creation.

7. Further readings on the theory of internation-
al trade.

Pre-reading Discussions for the Text

Please discuss these questions in pairs. You may talk over the topics either in English or in Chi-
nese according to your teacher’s instruction.
1. Do you often shop at local markets or at large shopping centers downtown? Discuss and ex-

plain your choice to ns. You may write down sorie key words and phrases before you talk.

S . N U VUSSP

2. “Every man has his gift. ” What does this proverb mean? Discuss why some people can suc-

geed in their lives. You may write down the key words and phrases before yon talk.

[ 0 VS A
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Text: The Theory of Comparative Advantage —
Historical Overview

The theory of comparative advantage is perhaps the most important concept in international trade
theory. There is a popular story told amongst economists that once when an economies skeptic asked
Panl Samuelson { a Nobel laureate in economics) to provide a meaningful and non-trivial resalt from
the economics discipline, Samuelson quickly responded with “ comparative advantage”. Comparative
advantage suggests that each country is relatively good at producing certain produets or services.

The original idea of comparative advantage dates to the
early part of the 19th century. Although the model describing
the theory is commonly referred to as the “Ricardian model” ,
the original description of the idea can be found in An Essay
on the External Corn Trade by Robert Torrens in 1815. David
Ricardo formalized the idea using a compelling, vet simple,
numerical example in his 1817 book, titled On the Principles
of Political Economy and Taxation. The idea appeared again
in James Mill's Elements of Political Economy in 1821. Final-
ly, the concept became a key feature of international political
economy upon the publication of Prineiples of Political Econo-
my by John Stuart Mill in 1848.

The theory of compazative advantage is also one of the

Paul Samuelson most commonly misunderstood principles. The sources of the
misunderstandings are easy to identify. First, the principle of
comparative advantage is clearly counter-intuitive. Many results from the formal model are contrary 1o
~simple logic. Secondly, the theory is easy to confuse with
another notion about advaniageous trade, known in trade theo-
ry as the theory of absclute advantage. The logic behind abso-
lute advantage is quite intuitive. This confusion between these
two concepts leads many people to think that they understand
comparative advantage when in fact, what they understand is
ahsolute advantage. Finally, the theory of comparative advan-
tage is all too often presented only in its mathematical form, U-
sing numerical examples or diagrammatic representations are
extremely useful in demonstrating the basic results and the
deeper implications of the theory.
The early logic that free trade could be advantageous for

countries was based on the cancept of absolute advantages in

David Ricardo

production. Adam Smith wrote in The Wealth of Nations, “If a

o
2




Unct One  “The Thomy of Tutowmational “Tacele

fareign country can supply us with a commodity cheaper than we ourselves can make it, better buy it
of them with some pari of the produce of our own industry, employed in a way in which we have
some advantage. ”

Because the idea of comparative advantage is not immediately intuitive, the best way of present
ing it seems to he with an explicit numerical example as provided by David Ricarde. Indeed some
variation of Ricardo’s example lives on in most intermational trade textbooks today. In his example Ri-
cardo imagined two countries, England and Portugal, producing two goods, cloth and wine, using
labor as the sole input in production. e assumed thal the productivity of labor (1. e. the quantity of
output produced per worker} varied between industries and across countries. H Portugal is twice as
preductive in cloth production relative to England but three times as productive in wine, then
Portugal’s comparative advantage is in wine, the good in which its productivity advantage is greatest.
Similarly, England’s comparative advantage good is cloth, the good in which its productivily disad-
vantage is least. This implies that to benefit lrom specialization and free trade, Porlugal should spe-
cialize and trade the good in which it is “most best” at preducing while England should specialize
and trade the good in which it is “least worse” at producing. If appropriate terms of trade (i. e. ,
amount of one good traded for another) were then chosen, both countries could end up with more of
both goods after specialization and free trade than they each hud before trade. This means that Eng-
land may nevertheless benefit from free trade even though it is assumed to be technologically inferior
to Portugal in the production of everything.

All in all, this condition is rather confusing. Suffice it o
say, that it is quite possible, indeed likely, that although Eng-
land may be less productive in producing both goods relative to
Portugal, it will nonetheless have a comparative advantage in
the production of one of the two goods.

As it turned out, specialization in any good would not suf-
fice to guarantee the improvement in world output. Only one of

the goods would work. Ricarde showed that the specialization

good in each country should be that good in which the country

Adam Smith

had a comparative advantage in production. To identity a
country’s comparative advantage good requires a comparison of production costs across countries.
However, one does not campare the monetary costs of production or even the resource costs (labor
needed per unit of output) of production. Instead ene must compare the opportunity cosls of produ-
cing goods across couniries. The opportunity cost of cloth production is defined as the amount of wine
that must be given up in order to produce one more unit of cloth. A country is said to have a compar-
ative advantage in the production of cenain product if it can produce that product st a lower eost than
another country.

Note that the trade based on comparative advantage does not contradict Adam Smith’s notion of
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advantageous trade based on absolute advantage. In fact, the theory of comparative advantage is the
upgraded version of the theory of absolute advantage. Advantageous trade based on comparative ad-

vantage, then, covers a larger set of circumstances while still including the case of absolute advan-

tage. Hence, it is a more general theory.

e
B ‘1/

1, amongst [ a'manst]

2. skeptic [ ‘skeptik]

3. laureate [ 'lo:rigt]

4. meaningful [ 'mi:ningful]
5. irivial [ 'trivia ]

6. formalize [ formolaiz]

7. title[ taiti]

8. conitrary [ kontrari]

9. notion[ neuf an]

10. diagrammatic [ daisgra’maetik ]

11. demonstrate | 'dermanstreit |

12. intuitive [ in'tjusitiv]

13. explicit | iks'plisit]

14. numerical [ njur'merikal ]

prep. in the midst of; among
T
n. someone who habitually doubts accepted beliefs
WEEE , I EEE
1. someone honored for great achievements
BEA
adj. having a meaning or purpose
BEXBERKH, AEXM
adj. of little substance or significance
BiFrey, AEEA
ot. to be or make formal;to express in the symbols
of some formal system
RO IER; A — K
vt. give a title to a book or music ,etc.
(A8 JREh A7) hodn iR , il H
adj. apposed in nature, position, etc.
THE R, HETH
. a vague idea, concept or opinion
adj. shown or represented by diagrams
i
ol. provide evidence for; stand as proof of; show by
one’s behavior, attitude, or external attributes
EH, TR
adj. resulting from intuition
HERE AW IR
adj. precisely and clearly expressed or readily ob-
servable; leaving nothing to implication
AT Y, T¥ R 0 , BB ()
adj. measured or expressed in numbers

Berey, AETRAE



15.

16.

17.

18.

19.

20.

21.

23.

26.

27.

28.

29.

sole [ saul]

assume [ @'sjuim ]

productivity [ prodak'tiviti]

vaxy [ 'véari]

imply [im'plai]

benefit [‘benifit]

inferior [infiaria]

. suffice [ se'fais ]

monetary [ ‘maniteri]

. define [ di'fain]

. contradict [ kontra'dikt]

upgrade {’apgreid ]

version [ 'va:fan]

circumstance [ 'se:kamstens]

cover | kava]

adj. being the only one; single and isolated from
others
ME— (1 SRR
ut. take to be the case or to be true; accept without
proof
BE , B
n. { economics) the ratio of the quantity and quali-
ty of units produce to the labor per unit of time
AR, BT RE T
vi. make or become different in some paricular
way, without losing one’s or its former charac-

teristics or essence;change

Arik
#t. express or state indirectly
R , BB
vi. derive a benefit from; profit; gain
Ha
adj. not as good as sb. /sth. else
O B
. be sufficient; be adequate either in quality or
quantity
37
edj. relating to or involving money
89, S5
ui. give a definition for the meaning of a word
SRR
. be in contradiction with
e TP, P

uf. rate higher; raise in value or esteem

", NE
n. a variant form of something; type
R R
1. a condition that accompanies or influences some
event or activity
i, &, RN
ot. include or deal with
B, 8%

g

.



30. hence [ hens ] ady. therefore, thence, thus
BRI, B L
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. date to EEFIH|

. be contrary to  Sj------ HFE

. confuse with JB------ FHeeeree A7)

dive on  BREETFLE; §E------ R

. vary between FE------ 2 B4k

.end up with  Ple--o-e [lig=Ed

. be inferior to  FE------ZTF; KF; A

. tnm out %ﬁﬁ """ ,E*E """

callinall BWEZ

10. suffice it to say R 58 T ; TAMER; 7T LAH EHil
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A Nodes for Teat

1. The theory of comparative advantage is perhaps the most important concept in intemational
trade theory.

Y ARSI AR ER RS B R B E S MM, The theory of comparative ad-
vantage B lLEAR B0 , HoAUIE A R AT - 25 5 [ ( David Ricardo) (1772—1823) , fu 2 A

B e BERFRE—. 1817 FHpR T (BUREHERMBNE) , 8F it T BiRH
5 [0iRE, B T E AN WRREABER

2. There is a popnlar story told amongst economists that once when an economics skeptic asked
Paul Samuelson ( a Nobel laureate in economics) to provide a meaningful and non-trivial result from
the economics discipline, Samuelson quickly responded with “comparative advantage” .

W 2R RSP — R RN, — R S R R RS - B

FOENREFEXBI)RBFFRMEE NS EHEBNLEE, FEERERER R,
“HERE” . BF - BEE/RER(Paul Samuelson ) (1915—2009) 258 — kB I RETF#L
HERSFEE , MHSHREE(AFF)1948 FERUE, Rt REGH W5, 4048
£18 T — a popular story B[R {15 M 4], LA that 5| S84 F4H, RIMEMAPXE 4
when 3| S BIR AR BN AT, B Paul Samuelson Bl 5] TE55H

3. The original idea of comparative advantage dates to the early part of the 19th century,

P AR R B NS T B B 19 W, EE date (back) o B E Y
3| ERRES "o 4] :Oxford and Cambridge date back to the thirteenth century. 4 EEHISHF A9 B2 7] 38
¥ 13 fibe,

(e
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Ukt Oue  The Theory of Tutomational Trade

4. Although the model describing the theory is commonly referred 1o as the “Ricardian model”
the original description of the idea can be found in An Essay on the External Corn Trade by Robert
Torrens in 1815.

FEIC: BATRIZ IR AR R O s A T X — A e R A R AT LA A

FIEE - IR A7 1815 FEM( E RSB S) —ChHRP, AL EMEST, B although
S ik BARE M), oot describing the theory N BLE 4R IEAE the model )5 B8, to be
referred to as &K “ WERIE----- "o % A tax will be referred to as progressive where the tax rate in-
creases as the base increases. 4HI AW BRI KaT, X B R BB,

5. David Ricardo formalized the idea using a compelling, yet simple, numerical example in his
1817 book, titled On the Principles of Political Keonomy and Taxation.

B3 1817 £ KT - ERERAMACBGRETT ¥ RRBLEE) — B+, IS ASRAE

i o BB F E R B30 — B, R AR 4], using £ BL7E 417 8 B 1515 formal-
ized B 7 CIRE , A compelling, numerical M A 1Al 1E example [ FH: 5] EIE, vet simple A i
A, A9 titled. . . Taxation Je3f 3205558 4E R 554718 book HIIER I RE .

6. The idea appeared again in James Mill's Klements of Political Economy in 1821.
B X—BEN - BB - 28 1821 FHREN(HRBFFHLE)—F

o B - BE(1773—1836)  HELFER EEFEL L EREERM, HTHE -
B WA - B RN RS EERE N BB R NEY,

7. Finally, the concept became a key feature of international political economy upon the publi-
cation of Principles of Political Economy by John Stuart Mill in 1848.

B BR X AR - KT EIW A - BT 1848 A (BUS B I FLA) —

H AT R4 B B B 2 5 A £ EAAE . 9% - PSS - BB (1806—1873),19 B A M%E
BEVER M - BBINK T,

8. First, the principle of comparative advantage is clearly counter-intuitive.
B3 - BB EN R AR R A, A counter-intuitive B <K ERMN",

EEH AT ; counter HEIEIRE A “ R A M Hb, X r#b”, #l: counter-attack BRI ;
counter-strike { CS) B A% BUE(—Fh M%) " .

9. Many results from the formal model are conirary to simple logic.
W NESRWERE, T EEREERMELEERN, Hil be contrary to B 548

FIa; 5 MHiEF ", #Y:The details in the movie are contrary to the historical facts. 3 %S H
P EEHFEFEL,
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10. Secondly, the theory is easy to confuse with another notion about advantageous trade,
known in trade theory as the theory of ahsolute advantage.

I B RN ERRES S5 A BRI A S R AESHRE, GRS EE DK
HXTE B, WiE confuse with B “HT oores Fl cornns IR o #:Dont confuse value with
prices. AT HH{H” M “Hr# " BRI T . | always confuse John with his brother Peter; they are
very much alike. $& B4 AW 29 8 A0 fih ) BEBROEAS LT THCAS R8T

11. This confusion between these two concepts leads many people to think that they understand

comparative advantage when in fact, what they understand is absolute advantage.

B XML Z B AR R EOR2 AA fAT] T 8 7 He iRy, M A
RN, A4 to think that. . . BAEXGE, HA that 31 5 H1Z W AHE to think (1
Bif  BANA R RNEERRE many people FIRIHAMRIE, AW when R “RWMN”, BR¥EiE
i1, FEATS 994, #]; We have only five hooks when we need ten. 3812 E 5 &5, 7
BREAIHE 10 %,

12. The early logic that free trade could be advantageous for countries was based on the concept
of absolute advantages in production.

B FIRER AMARSMASEAN, RETANREHE XA LM E8, 5%

that. . . for countries £ [R} {373 ], H A4 71H] 8 the early logic, 1E be based on B A “ LS+ os
FEM; ET", 6:Judgment shonld be based on facts instead of hearsay. ¥|Wih iz B2ETHI:,
T AN RSEVT %R . Action should be based on solid facts. 75/ W A 1 ¥ 13 38 ki,

13. Adam Smith wrote in The Wealth of Nations.
B B - EEACEE Y PREEE, B - i (1723—1790) , &5 E B H,

e FrE H(E R & i R AE R BT MR E B 1) , B8 — Al IS BR R ™ ok AR ik
BRI EE, EXABRRPRG T 4riSmie, il 7 IR EREEd Bk
#T R B E RS T T O A i BE 3 UL ARl

14. “If a foreign country can supply us with a commodity cheaper than we ourselves can make
it, better buy it of them with some part of the produce of our own industry, employed in a way in

which we have some advantage. ”

B RS — A E RV R MA R LI 5 S A NEME TR, B
BEARAT A AT WA R SRR BT

15. Tndeed some variation of Ricardo’s example lives on in most international trade textbooks

today.
B3 F L S REPMERASBEHBPHRATHARBEXEERNEEMAEN, A

LR
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3 lives on A “BKEEFTE” . 1. He's ninety, but still he lives on. fi1 90 2 T, iR {87E,

16. In his example Ricardo imagined two countries, England and Portugal, producing two
goods, cloth and wine, using labor as the sole input in production.

B EFZEENEAS BERIER— AR T, RS A UC F0
W, ELASTShE M — A A . 814 #4), England and Portugal £-2i% two coun-
tries [ A} i 3% ; producing two goods, cloth and wine Jy BRL7E 4T Al 8 B E B two countries §5

15 ,cloth and wine J& two goods M) [F] il 1& ; using labor as. .. RBUTE 775 1E, B producing two
goods T FOREE

I'7. He assumed that the productivity of labor (i. e. the quantity of output produced per worker)

varied between industries and across countries.

30 MBRESF ARG TARFTHE) ERAT VY S AR ERZREH FFH.
£51E vary between B R “ZE-- - 28254k . #: Members in each class vary between 30 and 60.
BIHIALA 30 AB) 60 AKRFE, HEX M vary with B4R - WA , 61:The menu
varies with the season. Sg A FEE 3281k,

18. If Portugal 1s twice as productive in cloth production relative to England but three times as
productive in wine, then Portugal’s comparative advantage is in wine, the good in which its produc-

tivity advantage is greatest.

PRESC: ACRARI T A DOy A P R S E 5 2 £, (AR W A P8R R M 6 3 %, TR
A EEFHEEAREBREN, B aWE = IRAE X, AN EAMN. £ K57
B4R R B AP twice as productive. . . relative to. .. (as) 2RI E%., BN
RN “f5 B /hall + as much/many + as + L3, ) The price was very reasonable;
I would gladly have paid three times as much as he asked. IR UHGR-G HH) , BB BBRER
=548, AIh then Portugal’s. .. is greatest. = 3 4]; H  the good £ wine ff [|] fif i, in
which. . . &% the good FYEIEMA],

19. This implies that to benefit from specialization and free trade, Poritugal should specialize
and trade the good in which it is “most best” at producing, while England should specialize and
trade the good in which it is “least worse” at producing,.

B XMERE S B EATR AT A R BR324, T BRI

R EREFRE “RBHFNT, AR TAEFMH RN mRREE T 55 B
H” o ZA] that 5| W-]I65 28 A 0], while NFEHT 7] ;to benefit. . . free trade AT
BIEYE A BRTE ;in which F1 M ETEN AR $ 51T the good.

20. If appropriate terms of irade (i. e. , amount of one good traded for another) ‘were then cho-

sen, both countries could end up with more of both goods after specialization and free trade than they
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each had before trade.

PO IR T E NN AR A, RS S5 S —RER RS MER)  Ri5i#
11525 , AP BRI EHA PR R e =R AmRABUNEANHAS R, &
ARERE AL 5| SRARBEAT ., HiE end up with B GERE-, Bl TR,
4 : Someone who sells short the shares may end up with very substantial losses if the price rises by a
large amount. BRI AR EF, BERBEHA LA TR KT, We had a banquet,
which end up with soup. (17T — B2, B —EEREE.

21. This means that England may nevertheless henefit from free trade even though it is assumed
to be technologically inferior to Poriugal in the production of everything,

B, XEREFEEPTMAARTESDZS, EREB RN RS A NES
Fo A4 ERE S S, even though 51 FiEAARE M AY, KA be inferior to BHFE -2

TR TF A, #: Actual products are inferior to the sample. SZER7= 5k EhAE 2=, 1 would not
wish to be inferior to others. RAR B A HMAZE,

22. All in all, this condition is rather confusing.
BOC: SRR, XFMEOL RS AR, all inall BV BAIRE" . #(:He has his

faults, but, all in all, he is a good helper. L BE A, H AR, BR—ITFH T, Al in
all, it was a great success. 2.2 , AR KBRS .

23. Suffice 1t to say, that it is quite possible, indeed likely, that although England may be less
productive in producing both goods relative to Portugal, it will nonetheless have a comparative ad-
vantage in the production of one of the two goods.

B30 TTAE ERL R, BRSNS T E % 0T GE R R i A AR R, [P R

R 2 — R A L, X R A AT RN, WA AT RE. )T that it is quite
possible, indeed likely 33996 A8, 327N B R MRS Suffice (it) to say (that).. A HHE
Pheeeens BT ;LI E e #ii s —a]35” o #;Suffice it to say that his success will bring his family
great hope. —4]iE , i I B 2 TR E XKOHE,

24, As it turned out, specialization in any good wounld not suffice to guarantee the improvement

in world output.

B BRI RR  AETRR A R AL EA RUMRIEH R R R R. As 7

HRXZE, 52— ER S EIEM ], #):She opposed the idea, as could be expected. TE
WATHUS B A, S X E L, As you know, Beity is leaving soon. KR AEMN, NFL I E
BHFT. 8iF wm out A “EHRE JHEBR Ry RS "o #1; Contrary to our ex-
pectation, the examination turned out to be a piece of cake. 1 FHRATHBAR, XRF XA LR
T . suffice to do sth. B« EHEMEST", #1:0ne example will suffice to illustrate the point. £

R
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