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WA HIRRIT: o

WTIEDL, FRIBMIS SR, BRI RS S X — AR
R RAMANE T RIS G, AT AL, REBRETE. M5
MELEARTE B ARE T B IRIOFT R . RN A B B BT B, LR AR S 1t
AHI%F—TR . FFE. KA.

10153 S A S AN AR T, ARV R R Y

WIERM, £, OAATREENGME, THAPESREE ke
B, MK, FA. AEROEEE, R0 AGBILREXA R E, O
TEW R OB RIS A0S, WMRESERIFTRRE, EEkd
AT, HERPREMELE, 7R R MR — A A S, ORI
B X T O A B AT R A4 T 28 A AR ) A

WU S BOTEE T LA WIE] (2 ICRIT IR ¢ 24 i B R
AT AR AOVCRET , W S LS D 2B T . SR S TRATZ R R 23R,
EEE T RIS SN AZ AR, W5, RIS 6. —4
T RS IR, EE IR S A A e A A O R E



B>

115 = A R

s
o5



| s

B FEERS I —RE PR, T HAHKIFE Gmail BFHEAFIRS BT, BB
A AKIRAE, IROEFRGF AT . BAREILF ANBEFE— A
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Bl B SR
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PRAEFHE (Porsche ) WAHIRHARVKZE (AriZonalced Tea) #E151E ( Neutrogena )
J&%& (Nissan ) A%eFfHE (Jack Daniel's ) 584 (Johnson & Johnson )
JliliHI 5 ( Cadillac ) B E 5 (Starbucks ) 2243 (Suave )
#H (Harley-Davidson ) %35 (Dove)
HE (Jeep) SR (Apple) M5 (Avon)

EEFEF Hii ( Motorola )
J1 €% (Marlboro ) EHFF (Target)
AP4F (Newport ) 2241 (Levis) WEETRFY} ( Nordstrom )
I%5¢ ( Camel ) HAEM (True Religion ) FHEEHT (Wegmans )
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ZHTHER ( Pledge ) #Hr B e (New Balance )
Turbo Tax ( fRBLEAF ) 47122 ( Snickers ) £%F%E (NASCAR)
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WARFEFH ( Mini-Cooper )
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Taylor )

SER (Apple)
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