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At the moment of writing this preface, | just returned Beijing from Taipei. Removing the
busyness, | sat in the studio and pounded the keyboard, and also took a leisurely drink of pinot
noir of 2007 Penfolds Cellar Reserve at the same time. With more and more intensive work
travel, frequent travel flight, and more than 30 project designs for the top-ranking catering brand
every year, | become now more aware of the importance of "slowing down life" on the mental
and physical balance. A glass of wine with a good book represents a leisurely, delicate attitude
towards life.

Last month, | found a shop called "Browhaus" with an eye-catching appearance in
Singapore, which has the harmonic tone with Germany "Bauhaus'. Entering into the shop, |
found it was actually an "eyebrow shaping" chain brand. According to each face and outline,
this shop creates the most personal image of the brow for each person by their professional
skills. Even Britain magazine Wallpaper recommended it as an Eyebrow Shaping hotspot for
international travelers. | have heard that it has a branch in Shanghai. Maybe | can bring the
feelings of the sportsman next time.

The dining space is the place of exchange and gathering for people. As a designer of the
catering space, | often think of what kind of people will come here and what the need for people
coming here is. This process actually makes me feel the most interesting, just as the northerners
wrapping dumplings at home, which emphasizes the process of wrapping dumplings and the
exchange between people. A good exchange makes every thing achieve without effort, while a
bad exchange is not good for dumplings.

The design needs the accumulation of life experience and is also a performance after
internal precipitation. The design work itself is an interesting learning process. The experience
of life can produce an endless supply of creative inspiration and inspire a richer passion for
life, such as the ertists or musicians who can always stir up the sensitive nerve of our emotions
with the same brushes or instruments through their own brilliant personality and talent-filled
performance. The book "Oriental Dining" integrates all domestic and foreign outstanding
creative designs, so it is a conductor integrating all good design concertos.
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Food and drinking, being commonly referred
as eating, is the main topic Chinese people always
talk about, because food is the thing human can't
live without it. From the years of famine to now,
Chinese food culture has been transferred from
feeding to be full to caring about the quality. The
transferring process of the quantity and quality is
fast and long. The form has been promoted from
canteen to restaurant, then to food club. The thing
we care about is not the food itself but the Oriental
food culture behinds it.

Chinese people always emphasize culture and
hierarchy, which can be dated back to the Jin Dynasty and the Tang Dynasty. Just like drinking
alcohol could be divided into Wugi and Sanjiu, drinking tea can be divided into nine difficulties,
we can conclude food and drinking into ten levels.

Level 1 Feeding

Feeding is the primitive form to satisfy human's physiological needs for food.

Level 2 Gulosity

It is Level 2 that can satisfy people's stomach. You can invite several friends to a restaurant
and prepare a rich but not expensive dinner. During the eating, you can play figure guessing to
active the atmosphere.

Level 3 Party

On this level, eating is only a form, the point is gathering the friends and relatives so that the
relations can be tied more closer through the party. Therefore, the quality of food might not be
overemphasized.

Level 4 Banquet

Most of the banquets are for entertaining the guests, such as official banquet, mall banquet,
civil services banquet, crisis tackling banquet, important matter banquet.

Level 5 Nutrition

On Level 5, the food nutrition is highlighted. It is a higher recognition on eating.

Level 6 Appetite satisfaction

Level 6 shall be the desires to satisfy the craving for good food. The ate food must be
delicious.

Level 7 Foraging

Foraging is to search food everywhere. Finding the funs in the searching is the great joy on
this level. The foraging can be divided into two parts. The first is to find the popular restaurant
intentionally. The second is to find them unintentionally. Once find it by accident, you may
acquire a good mood.

Level 8 Cruising

Cruising is to find some distinct restaurants.

Level 9 Dating -

Dating emphasizes more of love than food. Under many circumstances shall the lovers order
many but eat few.

Level 10 Eat alone

On this level people are eating alone to pursue the tastes. They are tasting their solitary mood
of sentiment or that of leisure.

| am going to take the dining design projects | charged in recent years as examples. In 2008,
| took over the designing mission for Jiangnan themed restaurant. Through the exchanges with
the client, | had clearly been motivated by the importance of the consuming environment. | tried
to introduce some things and designing methods of Jiangnan Impression into the areas. As
the days passing by, the client contacted me again in 2011. The first thing we discussed is the
name's change. | asked for the reason and the clients replied me that the former name is too
sensitive so they want to add the word impression to the original name.

The clients proposed a higher request on the designing either. Therefore, we are no longer
to considerate every details as the manager, but to concern the consumers, mental experiences
during the consuming. We are aiming to supply both the yummy food and a unique journey for
spirit at the same time for customers, dinner.

The result is magnificent. The customers were convinced by the unprecedented good joys,
which are derived from the services, food and most of the importance, the reshaping of the
environment. The classical Oriental culture's introduction and exhibition may be the so-called
"Oriental Dining".
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Matsumoto Restaurant is a national dining brand chain store, which mainly provides Japanese cuisine food.
This case has invited famous designer of dining spaces, Li Xuheng, as the main designer. The designer feels that
living in big cities, like Beijing and Shanghai. people chase after fame and fortune greatly. Based on returning to
true self and austere virtuous life orientation, the designer has proposed an interesting idea - "blessings".

In the restaurant, the designer has used Japanese drum, blessing card, family totem and sumo culture to
connect the whole space. Gorgeous and fashionable atmosphere of the high-end Japanese restaurant is re
with light. Multi-layered Japanese-style blessing cards made of log is presented on the exterior wall of the

restaurant with approaches similar to art deco, creating a series of wonderful visual experience, with the hope of

showing guests a blessing space. Guests who come to diner can write down their blessing words or wishes on the

blessing cards. Every guest is given a happy expectation. Restaurant and guests have a common agreement then.
designer Li Xuheng made the restaurant become a reflection of harmonious society. Cozy dining
environment makes guests enjoy themselves and they come here more than once. This is what the de

Xuheng said, "Good design can show the value brought by desig
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