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Abstract
TR SHEHUAJIA ZHITE SHENG CHENG G

Abstract

China is the world’ s second largest luxury goods market, with a stable Chinese
consumer group already formed for luxury goods. Judging from both the market scale,
growth rate, development potentials and the issues amid the development of the luxury
goods, Chinese luxury goods market would undoubtedly attract shared interests of and
thorough studies by the industry and academic circles.

Study of the generation mechanism of customer perceived value of luxury goods is
an important part of theoretical study. Not only it is the theoretical foundation for apply-
ing the theory of customer perceived value of luxury goods to the luxury goods production
and marketing, but it is also an important theoretical foundation for the studies of luxury
brands value, brands access, and brands strategies. But, in the area of luxury goods re-
search, very little has been done in China in terms of the generation mechanism of cus-
tomer perceived value of luxury goods, and much less in the related studies to address
the Chines traditional cultural values as an important influence.

Therefore,, through a deep exploration of luxury goods attributes, customer per-
ceived value of luxury goods, and Chinese traditional cultural values, this study is an at-
tempt to further clarify the relationship between the three factors above, to illustrate the
generation mechanism of customer perceived value of luxury goods under the influence of
Chinese traditional cultural values, and to provide theoretical support in marketing strat-
egies for international luxury goods makers to market luxury goods in China and for Chi-
nese indigenous luxury goods to develop.

To achieve the objectives stated above, and on the basis of multi—perspective ex-
ploration of the basic theory of luxury goods, the theory of customer perceived value,
and the theory of Chinese traditional cultural values, this study uses the combined meth-
od of qualitative research and quantitative research to conduct an empirical study of the
gold - collar workers in the security industry in Beijing, Shanghai, Guangzhou, and

Shenzhen. Through quantitative research such as interviews, targeted group meetings,
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and expert evaluation, and through quantitative research such as reliability analysis, va-
lidity analysis, exploratory factor analysis, and confirmatory factor analysis, this study
develops its own Luxury Goods Attributes Scale ( LAS) containing 10 items, and Cus-
tomer Perceived Value of Luxury Goods Scale ( LCPVS ) containing 14
items. Furthermore , built on the research findings by others, this study offers an Overall
Chinese Traditional Cultural Values Scale (OCTCVS) . Tests show that the above scales
demonstrate excellent reliability and validity.

Based on the questionnaire filled out by 608 participants, and through the analysis
of structural equation modeling and mediating effects, this study confirms the mediating
role the Chinese traditional cultural values are playing between luxury goods attributes
and customer perceived value of luxury goods, and builds the generation model for cus-
tomer perceived value of luxury goods under the influence of Chinese traditional cultural
values. Furthermore, through independent samples tests and one—way analysis of vari-
ance (one—way ANOVA) , this study makes analysis of the customer perceived value of
luxury goods perceived by consumers of different genders, ages, highest levels of educa-
tion received, marriage statuses, job positions, and income levels, among other varia-
bles.

Based on the research findings, this study puts forth a unique broad definition for
luxury goods; demonstrates the generation mechanism of customer perceived value of
luxury goods under the influence of the Chinese traditional cultural values; fills the gap,
though small, in the studies of luxury goods in China; clarifies the relationship between
three variables: luxury goods attributes, customer perceived value of luxury goods, and
Chinese traditional cultural values, thereby enriching and developing Woodruff’ s theo-
ry of customer ( perceived) level of value; points out the cognitive differences of con-
sumers from different backgrounds regarding customer perceived value of luxury goods;
and puts forth practical suggestions for marketing the luxury goods. The independently
developed Luxury Goods Attributes Scale (LLAS) and Customer Perceived Value of Lux-
ury Goods Scale (LCPVS), and Overall Chinese Traditional Values Scale (OCCVS),
which is developed on the basis of research by others, can serve as a reference for sub-

sequent research efforts.

Key words: luxury goods attribute ; customer perceived value of luxury goods; gen-

eration mechanism; Chinese traditional cultural values
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