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ABSTRACT

Digital Publishing developed so far, platforms most are
publishing industry and the telecommunications industry such as
Cite Bookshop, Yuan-Liou Publishing Co., Chunghwa Telcom, Far
EasTone Telecommunications and Taiwan Mobile Co., although
these platforms include publishers and platforms, e-book still can’t
get rapid growth. Instead of insufficient content, due to the reading
habit of consumers did not fully develop. Consumer usually finds
e-book from Internet search engine and doesn't have brand loyalty
for platforms. The purpose of this research is investigating how
digital rights management affects making a choice and detriment
e-books or bring about a bad influence on user experience. The
purpose also includes finding any difference of consumer's attitude

consistency between exposure to DRM before and after. By using
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research results of recently existing research about E-book user
experience, Tricomponent Attitude Model, Involvement Theory. The
survey is employed and 339 questionnaires are sent to consumer
has E-books experience, and 320 questionnaires are efficient. To
understand the difference of consumer's attitude consistency DRM,
by using ANOVA and Chi-square test as the statistical instrument,
and the result is that different level of cognitive component,
affective component, conative component and involvement affected
different attitude consistency. Besides, the result shows that
cognitive component, affective component, conative component
and involvement were positively related. From those results, if
consumer buy e-books with DRM but doesn't understand the state
of digital rights management, consumer's attitude consistency will

change after using the e-book with DRM.

Keywords: Attitude Consistency, Digital publishing, Digital Rights
Management, Involvement Theory, Tricomponent Attitude Model.
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