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Overflown Impression
Zhong Qi Guo Shan Villa Building 32, Sample Room -
Hai Po Pu Hui-New Zen Space Intelligence
Gentle*TianZhu

Deep Friendship

Huizhou Olympic Garden

Simple Gorgeous

Tourmaline Wharf Yin Lake Peninsula
Townhouse 260 Units

Kunming Dianchi Lake Long Shore Villa B
Bodhi Villa Showroom

Ningbo Donggian Lake Yue House, Phase 1
ShuiYue ZhouZhuang Sales Center
Dialogue Between Space the city

Zhengzhou KINMUX Furniture CBD Marketing Center °
Pik Wan Tin Sales Center

Dalian Vanke Sakura Park

Jiabao Group MengZhiWan Sales Center
GuangYuan TianYueFu Sales Centre
Nanjing Old House Clubhouse

Da Guan Shan

YeFengShan Sample Room A1

Uptown New York

Purple Modern

SOHO FU XING Plaza Show Room
TianYangbei Garden Sales Pavilion and Gallery
The Model Office Loft A4, Chengdu Vanke Diamond Plaza
Gemdale GZ Lakes-Park Uptown Villa 21 Example Room *
Hong River Street 27-The President's Residence
Times Great Plaza B3 Prototype Room
Greenl Group M Sales Center

Yu Yang Central Gold Block Sales Center
Fuqing Yuronghui Sales Center
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A BIEEL Design Proposition
HIMEE, SERGKRERELTEFAR, EELMTHRUNRARBREEZ@MNETERTHLETF
%, ERAAESHZTENFTASZE, FERRTEEESEEHTREN, KB TERMAE”RHENEN.

B HERAIE Creativity & Aesthetics
ERANRE, EEERAEREEFAIRANEMLE, BABRAZARAXL, EEHFWMNAAE, FBHEZHR
BUERZURERHIF. RESERE, FEEZR, TEEAFNARATMNHNELHhE.

C Z8%H R/ Space Planning

L@ ARAHRE, H E=F, #HhT—F, —#H4E. ERZERITSRERELESEAY, EREXKERE
FRE, BERX., PINKRERR. Fhh—&, ZERIENTENSEN, ERKITHREMLE,
TRAE, MRTEITHER, SETEMASR, BRT —MEAMRXNER, sIHAALE, BRTS
BHEEK, —BAET. ET. BRANUE, RUE=ENFAREMAS. FBARXKAOFIES, BITA
POIMARBEEBRX, RANEMNHBEX SRR EHEERES. HRAB, _EEMNAREMAKRENS
|, BEHHARSAFBRRX, REHILECEE, FERIMNREEER., REVE, JLEE, ZFAE
AEZZ[E, FTHEFEENENZEAN, FTHE. REEHNEL[E A —FNBRRESE,

D ®ITEM Materials & Cost Effectiveness
BiERLTEAME, B, Bh. €BE, MREENESE, EEREENEAREESE.

E {ERBR Fidelity to Client
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IMAGING Space Planming

A TBELL Design Proposition
“WET R—M4AEAR, ZELHNEE, BARETRAE. £ENRABEXA THRHENES.

B IERAE Creativity & Aesthetics
APREEY EFEMMEFEAEEA, EREGTRERENGERK TS EANENAE, Bf “SWUH
MiE, REBRN NEHSER.

C ZIE#B Space Planning

FTENRAZTERAE, BAXAEEREE. SEZHAICAEANKETAZAN, SAREEAEFRONER.
LEFDBE, FH, REFREEFFENEFER, KEARFEERTE, REBPARERE—BE
HABERRKE, FIRENZENTER, "#PH BN ZEE —MEROEE, £S5, TLUE
PR ERELRIEEMEPNEEREINNRT, REEANMRTR, HEINEFTRNE N GBI,

D BITEM Materials & Cost Effectiveness
BARSIANRTHNEREETSEBRXAAREXOMHBERERT KON R ., FRFLUML, EHERLAH
HEe, BTHo5FETABNE, XEEEFEETSERRTAY, BHIRALBERASTEYE, &
HBEARNRME S, SERNEEEPEABRINR[EBUES, AIPAFE /N EREEFEK,

E &M EXHFELFI2SHHRE
ERiGIH £

MBS LFERLH
REER_165F 7 K

E fERRR Fidelity to Client RAER 705
LEPETEGQAMNNRBHREREEMN “WE" £F, REXBLEFRAREATREET. XNE2THN

£FEAR, WONEFESE.
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