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Abstract

After 30 years of sizzling double-digit economic growth, China is eager to
switch its economic growth model to one that is more equitable, sustainable, and
balanced. In this context, the Third Plenary Session of the 18th Communist Party of
China (CPC) Central Committee released a Decision on “Certain Major Issues
Concerning the Comprehensive Deepening of Reform” ( “Decision” ), a 60 —
point reform blueprint, which has been of great significance to both China and the
rest of the world. In the Blue Book of Commercial Sector: Annual Report on China’s
Commercial Sector (2013 — 2014) ( “Blue Book”), the National Academy of
Economic Strategy (NAES) of the Chinese Academy of Social Sciences ( CASS) and
the Fung Business Intelligence Centre ( FBIC) jointly present an in-depth and
authoritative explanation on the “Decision”, and a comprehensive account of the
latest development of China’s commercial sector. The Blue Book provides in-depth
analyses of different industries including retailing, wholesale and distribution,
logistics, and catering. Popular topics such as electronic payment, luxury market,
automobile, cultural consumption, rural market, fresh agricultural products market,
and current commercial policy in China are also included.

The Blue Book of Commercial Sector: Annual Report on China’s Commercial Sector
(2013 - 2014 ) has the following distinctive features. First, the Blue Book has a
profound theme. Based on the conclusions of the Third Plenary Session of the 18th
Communist Party of China ( CPC) Central Committee and subsequent discussion
sessions, Professor Jinglinbo, the editor-in-chief, highlights the importance of the
“Six-in-One” reform approach. Second, the Blue Book conducts a prospective
study on China’s commercial sector, and proposes the evaluation indicators for
China’s commercial development. Third, the Blue Book focuses on some hot topics
in the commercial sector, such as commercial policy, commercial development
model, industry composition, online market, electronic commerce, electronic

payment, luxury market, cultural consumption, and rural market. Forth, the
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Blue Book provides a comprehensive overview of China’s commercial sector,

including a general report, industry analyses, business factors analyses, analyses by
product categories, and special topics.

We would like to thank all the pioneer researchers and experts on commercial
sector for their help and support. In addition, we would like to thank the firm
managers for giving their help throughout the research. Finally, we would like to
give special thanks to our senior level leaders and colleagues for their encouragement,

sound advice and help.

The Editorial Board of the Annual Report on China’s Commercial Sector
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