


RN e
ROEE

IREHERE

| -
Blorpaann
[CCTP| Central Compilation & Translation Press



BHEMRSKE (CIP) ¥iE

BRI A . LI TG / #HEEE.
—dbm . RGIFEE RFE, 2014.4
ISBN 978 -7 -5117 - 2067 - 2

L Offi- 1. Otk [I. OFK g — A
—HABEHE B+ E . OB222.05@D631. 46

i [ kA B B E CIP g (2014) 58 033973 5

H O A Xy

HRG%E: #

BEFRE: B

RN F

HARZT: J s 4

it He: AR AERXER 72,5 Sk KB B EE(100044)

] iE: (010) 52612345 (BMHE)  (010) 52612363 (=)
(010) 52612316 (EATH)  (010) 52612315 (MLBESE)
(010) 52612346 (FEEZER)  (010) 66509618 (IEFEREIB)

: (010) 66515838

: ZEBEBE

¢ bt AR B STAE A

: 710 2% X 1000 ZX 1/16

I ARFEDNH 3N &
SHREHEIEM

: 210 TF
. 14. 25
R 2014 4E 4 AE 1 RS 1 KENRI
. 45.00 JG
tt: www. cctphome. com R #8: cctp@cctphome. com
FriRGIE: @b ke g At (1 f&: RGFEHEE (ID:cctphome)

AiFEEERERNG: LETREXEARPESHAEN SZE RH
REGERFER A, KR FTHAKE, £iF. 010—66509618



RERAEERREMTFEAFT X EHCF¥¥REL “FEE*H
TREHE” HOFL, CRNHIRBEEURX RS EHT, BRLEK
TREEEFTRNFTENE. N ZR, REALLEEREXEES B
CUETHARTIHEIRLESCFERNIRAN, B—NMEFEAXEHRE L
EHAIFEA, REEX, U, XTHREBUEFHALETHEIRR
Brdkey Bz, REFXHFMER.

wERERLXY, ERERXLFH “C. X, 4. F. B 5%
ERA, WUMENBEARE, SHANLEHF W P RESTHL TH
ARBE#HERH#TUF, FEAIREAX MO L ARMEA NS L 4,
B, RBRAKREMNRE N AR, FHEUFREERTR, RKELE
HATHEBRNEREN, UWHEREFENZLHABAR, Kk~ EH
BATHH T, XBLEKRERZE TEAARE XA EMH, HREG T
AREMNERY R EEE N .

BRXfth “AXKH” § “CRBE”, —EREBHAEKTRU
EHENKAESHLAIAL, BRE- R0 T2 EN, B
THEX, CRATEANZRESL, CRAFPEALEFAN-—HL. @
A+ —#ENAR, BN AHRBEBEHREENRZONER? REH
EAEN . XA B, B AABREHIBERBEONER, REEHLE
AXEABRARTIAPHESREAHIRA, BEIFREPHAREXN “£. X,
A, BB AREER, HEELENBNATEEY, RULKNOBREH



R SO B B A VA 3 T AE A 41

BE, Mz, E—IRFRE, BREAXAESARL S GBS H A
ZR. MoAERRE “C. X, AL, £, &7 ZHANEAELSBR YR
SREHRANE, RERHABARTRAA” BRSHE” WXBEE;
s, MENEREKEHAKNXRANZES M XBHE. TENER, &
EMAEAXHTEARLERT LW, EEARRAT—EHNELMNME, 4
AAEEFRET FNE.

WEALEE “C X, A BB BE-—JEL&2RENAHE, EA
B-ANTHEATFLS, RWNERERTREIBEAZERNEN., KW, #
XX A BB WABRERERERERE B, mTEXAANNS
R EEEEFER, BE-NARK, TH, HEHLPAREHELA
THRER#HEAAXRL, REFATR? XOEZAZIIREMN., LIF
Lt FURFECEX AT EHEXEERE, EUAEANEAF Y
‘g7 FA, A, RNEEBRRELENRRRKRKELE —ED>TUR
RWE, RERALEELEERNAFZRLFEZREE, TE-HEANEN
5kx, BMREGEMNSHEN.

FEXAFE T EAAFL2RUREUXMEXENERBEOESE S
ZEH, ERPEXMFENEXZT, KA A &80 %X P8R %
HedWrPERENNEL, ERFMARTEAXMALR ZEBEL KR
A, MAEREREENXBEFARRX, EXRL—REZLNELREEY -
MER. BB, RXFHAFSTRRAMEEHRENZE, T, &N
MENER, RBENZAEFZRANBLE S XUFR Y, REEHZ
FREMXRT, IFNEAE, F2RE-HEX.

BEHHBRZE, RT2REETERNRR, CHRREALLERBE
t—EB#%, RABCHX NG, REXNLGFTECEXLAFAFLE
M—CXh. ATER, FARRKNERFE, - HARBALN +
BA, ERMNALAERLTEROXAESR, YFPEFEXKNELEFRET
HERE!

3k R 5K
2012 4 Ak T b 3 U 9 K 2 T AR



W "

FPEEEREAXCEZA P HERES R THNER, 78
EFEHRAGHHEEEXZEETNHEALORS., LT BAFEL
FREEANTRELERIAEFAHRRDAXRAFEXLRE LA
RETUFARBE#REENABRSNHERR? AHAREEREF
ENEREAX NP THL AR E#FRELZONER, B
XAFEHA R AERL, BXEE, NERASKE., TLFERM
hEEBRETEH B KK EE. # X XA SPSS (Statistical
package for the social science) B &E X% it 047 R & F £
AL SR GitaMrk, B THEANRAGRES SRS
WEMERNG T2, T3MAEBRFLELKBBHEXLENNEZEY
BE 3l ARENFEEREN, ABEHEE. BELENME. B
EhEEREEARA, BEHEES CS, PELLMRE X,
AFEABRAFML2ERBYEAEREXAHET, FERXME K
HERE, REAXLLEARLK. AETHAAFTB/EXIALNAX
M. BEHBRAS, BERILZWEY. ¥, REEEARFE
HEHRFERX BB OHERLC, X, A, B, EEFEZRH#TH
K. BEHEERMIAE, BREHEFHEHELRELARHH R
Bl ERAKTAELRFELBSE L, RUEHERIY



BY BRSCEmBUR B —— X 4 T4k 2 4]

RARBESWREALDBRRS AR BT THERERENTR,
HRARNERKBREEALNYSG . #RAFALZL, EREE
HEURREZREFREANMARL, R#EEH, XA EZRIH S
%0, AAFAMFHEEL S, BEX¥MENELEFINEHF
FHERESCPEAAERE X —FRANFR LKL BT EH
EEZOCHEN,

XEBIR: FAREXA; LEFH; ARBEHREE; B
MEAR.



ABSTRAC

China’ s traditional Confucian culture has a profound impact on the
values of the customers and staff, the satisfaction of the customer and
border organizations is based on the values fit. Beijing Entry— Exit Fron-
tier Inspection Station, more than 1000 employees in the new era of how
to uphold the traditional Chinese Confucian culture to establish the core
values of the border customer satisfaction? This study aimed to explore
the border of Beijing in China’ s traditional Confucian culture under the
influence of customer satisfaction core heart values, corresponding to the
communication conditions of wisdom and faith, customs clearance, instru-
ment attitude, professionalism and border brand of customer satisfaction.
Paper using the SPSS (high inflation package for the social science) soft-
ware for statistical analysis and structural equation model of multivariate
statistical analysis, the Duty of the Beijing Entry —exit Frontier Inspec-
tion Station capital international airport T2, T3 terminal and Beijing West
Railway Passenger Station, several major points of the questionnaire sur-
vey of 311 passengers, customer satisfaction, customer delivered value,
the basic model of the customer satisfaction index customer satisfaction

strategy CS, traditional Chinese Confucian culture, border, why Inspec-
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tion of Beijing raised the Chinese traditional Confucian culture, education,
Confucian culture, and contemporary moral construction, Confucian cul-
ture and modern, from the perspective of a multi— cultural look at the hu-
manistic value of Confucian culture, the concept of Confucianism, the es-
sence of Confucianism and Confucius and Mencius, of benevolence, integ-
rity and ideas and the traditional Chinese Confucian culture the core values
of benevolence, righteousness, propriety, wisdom, letters and other theo-
retical studies. however, the questionnaire is a random survey, solid
failed to balance the consideration of the proportions of the various types
of personal questionnaires under the jurisdiction of all sites in Beijing bor-
der, only the Capital International Airport and Beijing West Railway Sta-
tion for the border service object of customer satisfaction, the subjects not
involved in and around Beijing airport. Inevitably it will be inadequate,
the data is only the personal opinion of the survey of customers for refer-
ence only, With this view in mind the author of this article can continue
their efforts through the use of the management philosophy, sinology,
and is currently studying the economics of knowledge integration of tradi-
tional Chinese Confucian culture to further study the Inspection of Bei-

jing’ s core values of customer satisfaction.

KEY WORDS: traditional Confucian culture the spirit of Confucius and

Mencius border customer satisfaction core values
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