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1.1 Definition and Function

Coffeehouse and coffee shop are related terms for an establishment
which primarily serves prepared coffee and other hot beverages. Café
or cafe or caff may refer to a coffeehouse, bar, tea room, small and
cheap restaurant, transport cafe, or other casual eating and drinking
place, depending on the culture.""™PIFIPl A coffeehouse may share some
of the same characteristics of a bar or restaurant, but it is different from
a cafeteria. As the name suggests, coffeehouses focus on providing
coffee and tea as well as light snacks. Many coffeehouses in the Middle
East, and in West Asian immigrant districts in the Western world, offer

Figure 1.1-Figure1.4: Coffee Shops
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shisha (nargile in Turkish and Greek), flavored tobacco smoked through
a hookah. Espresso barsare is a type of coffeehouse that specialises in
serving espresso and espresso-based drinks.

From a cultural standpoint, coffeehouses largely serve as centres of
social interaction: the coffeehouse provides social members with a
place to congregate, talk, write, read, entertain one another, or pass the
time, whether individually or in small groups of two or three people. A
coffeehouse serves as an informal club for its regular members.” (See
Figure 1.1-Figure 1.4)
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1.2 History

The Ottoman chronicler Ibrahim Pegevi reports in his writings (1642—1649)
about the opening of the first coffeehouse in Istanbul:

Until the year 962 [1555], in the High, God-Guarded city of
Constantinople, as well as in Ottoman lands generally, coffee and
coffeehouses did not exist. About that year, a fellow called Hakam from
Aleppo and a wag called Shams from Damascus came to the city; they
each opened a large shop in the district called Tahtakale, and began to
purvey coffee.”

Coffeehouses in Mecca soon became a concern as places for political
gatherings to the imams who banned them, and the drink, for Muslims
between 1512 and 1524. In 1530, the first coffeehouse was opened in
Damascus,® and not long after there were many coffeehouses in Cairo.

The 17th century French traveler Jean Chardin gave a lively description
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