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[} 2007 & 6 B E @ Seven Steps to a More Fulfilling Job —3Z th By —E&
1B

Some philosophers believe Qhat the way to er)/lghtenm nt comes through
facing Qbstfcilzs and dlfflcultles>0nce people dISCO?I rfﬁel ,@s$lon many are
too scared to do anything about it. Instead, they do nothing. Vith thls step, job
seekers should ss‘cle?s what they are willing to give up,or risk,in PUFSUIl ?f their
dream. For one’working mom , that meant taking night classes to learn new com-
puter-aided dengn/skllls while still earning a salary and keeping her day job.
For someong eIse it may mean quitting his or her job,taking out a loan and go-
ing back to school full time. You'll move one step closer to your ideal work life if
you i %tuf)f how much risk you are willing to take and the sacnﬂc«}as /you are will-
ing to make [

TRE—9E,. BINREXTLUNE, IYERBARNERD, B —&&
ZRANRIMB(TEER BELHBREME.” AR 2 EIEPFICIE DR
IMBAEECREEIANNMURBRREZABME, M= ORBRN TIELE
BhHE—" X—MRE. BYEETRINER, RIOMIUARZEX—R
NEEAS, ERTLNUTEBAY. IRCENAESREIX—BIHA
B, BABOESENATRNADHITERER,

2. NEHERETE?

ABEEBRTEERAANSPXEE HZ MR ABZFEEZEURK
EF[FREREMERNYHF.

1) RVEBRANBPXEKET. RABEBXANKEKEBZHAUER, REAX
BIENSDERRAIX R L TXHNER, EBREAANENTUE
RERN—LEENER, DRRMNNEPENE, BEXANHEXETF
AB. OFZBUKEEZE. REXHESEXARBUT/LE:

a. A8 X % . as a result, therefore, hence, consequently, because, for, due
to,hence, consequently %,

RARKXANXK DRERMNEIBNEERASRHEARE, BRERES
NMEER, BNEMZHRANEN, MBEENX TSRNRBEETITEAL—T,
Bt , ARBMNEIXEXBKASEENL T SR, FER T ERONSE, BRI
MERNADXFENITESRNRERTA, —BEENAESRA T XHEN
RE, BINBREBZBERR.

b. #73l.&BH X% :and, or, then, in addition, besides, in other words, more-
over %,

"IV BHRARPRBKOBRKEENAIGHENERMEENEAN LEE

.’
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I 1THIR.

c. B X #& . however, but, yet, in fact H%5,

STV BHXANKKIIER, REFTRXANKARKIEKREXENEE
MEXERETTN, IENERELCCROENCRERKNINR, 2IEEMER
ARNRAERRFEHIAG, Bit, INTUBERREERIMBEHAS £, ME K
AR EREHAS, SNRRICEXENFTEATEEHN.

2L 2007 &= 6 B E & Seven Steps to a More Fulfilling Job — X gy —ER
LI N A

Many people today find themselves in unfulfilling work situations.‘In fact
one in four workers is dissatisfied with their current job, according to the recent
“Plans for 2004 ” suryey Their career path may be financially rewarding | t
doesn't meet their em/otnonal social or creative nee&)They re stuck, unhappy,
and have no idea what to do about it,except move to another job.

But GRTIRANAB T ERRBDPINAS : BHAEREMIMNEBR ST
BIFEENRE. MDA, AN, R TR—0OH LE, A NEWTR
B, BT NFERAANER, TUBRNAZXE, ERNEIGENRS
BT,

2) aﬁwﬂ%wﬂ@& B, A AB B HFZEFEER, XX CEXEPH
TR REHR, Ef @R A4 DA ETAPER ESIBARNIER, B
EETANEENRMEATZ— BEENNHNEERRIUMESN, E—
EBEREXHNN R MAARZANEBR—-T2BAN. B—T2REHAN0.
I, NREX—ERENER, THATRRAZHNBERREK, T
ABENRIT,

40 2007 £ 6 B E /M Seven Steps to a More Fulfilling Job —3X hey—E& .

Miller developed a 7-step process to help potential job seekers assess their
current situation and beliefs, identify their real passion, and start on a journey .
that allows them to pursue their passion through work.

ZBROERADPEAR, ST, £AORFXHR, GUAHEY. 82,0
FABMWBHFEFER, DATRERN, ERETEZRECEABNXE
KREE. Wik, £ T —BONERARIDEEEEFDI.

3. WABBABRKRTS?

WREAXRERIAIFANMKTSEEFR TS /ES.ESURRE
RS, IRV SERH LI RPRSISIER, by 2007 £ 6 5 A Seven
Steps to a More Fulfilling Job —3X By —ES .
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Step 1. Willingness to do something different.

Breaking the cycle of doing what you have always done is one of the most
difficult tasks for job seekers. Many find it difficult to steer away from a career
path or make a change, even if it doesn't feel right. Miller urges job seekers to
open their minds to other possibilities beyond what they are currently doing.

Step 1 GRNEES. RUE,ESEHNZETRIEHMZ step 1 IABHIE,
MEZETROX—BE2ATMNER, TUENBEARE, AREEXNAB ., B
ORAEHERR,

(=) Brxt e (A3, ALK TR?

Wo

NFREARASNRE, — MBS LR EANER FREEL2
X, = REXERENETAR MEEERRET HBET O, B
HEREREERARYPEEASREREXANE. K HIIRORANT
2, HREEOENE LY, IRXRAER =
= EXTIRD, BEEETAAXEPREG M RE(NRE) XETUE
DRNREHENLEEE, HRX, ALESTHA L XRINRBRGHEND
B, BARNEAS NS ASTR. EESTE. BFPRIAR IS,
TRIRETOASNDT BT 08 MTH, TEERAANT AT T
OB ROMRY, ABBIRSHAAXOXET, MSHEEVEXOAE

. q—ﬁﬁﬁﬂo

£ 80,2007 £6 B EMSE 1 @ . According to the recent” Plans for 2004 ” sur-
vey,most people are unhappy with their current jobs. KB X &3 2 “ Plans for
2004" ,REBEW XBIRSSRKHEHEUAENEERE Y In fact, one in four
workers is dissatisfied with their current job, according to the recent® Plans for
20047 survey. It 5T/, FPBY most people( KB ) FRZPEY one in

- four workers(U7y 2 —8IR TP E , Rt AT RAE R,

BY0,2007 6 BE/MSE 2 @ : Mary Lyn Miller's job is to advise people on
their life and career. KRB KEITE A Mary Lyn Miller, Bt x B IBES I E
IZ 5 _ 519 Mary Lyn Miller, veteran career consultant and founder of the
Life and Career Clinic. . . . Bt TR, A+ 8Y to advise people on their life and
career @W[RX D veteran career consultant YR, I TF R IR EH o

BT, A ERBENXEES, BHE0REENOIRYPEIHS
ZHEANERERBRREDTABREHNTGE,




2. AX AFBR. :
BNEARRUZATRMN—FRESEAER. Sl EA, MEKEIER
BEFSRBARERUBINABSHIUEZRNET , 2007 6 SEMNE 4
- ARIES LB 4 ANBRES —TIVRE TRBEZQ, BARBAXABR
0,5 ANBREEMNES _TI\InETER, RERBBEZNA T80
RINER,

- BRITUENBEMEEXRRISANRISNDEN, BRESR R RN
BN . NFIBFFAALRET—EARTRUNEX, MR ZBRAANBERTER
NEESP, ZREMRE, THABREA R, BENLAREE, MBI BLRE
WIRNEEBARN  MNME—ERELE TR ARNRIRE. Bit, T8N
£, KYRUBNBER S, hRBICRRTLEN BB ERNDE,

BMSZ, AU, AENERBEK, BEREENERRENXE
ﬁ LREERIRRBMNET, ARNSTREBHEEBSENERNERE
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ROOBERINBRRISERRRR LRS-, EIRRARIEIE
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ERELERREVERSBEBNEZS0AN, ALELLHBERBAFECH
SESI3MET . ~

THEEY 2007 F6 BHARREBRITRBENR L LRENRATES
&I3:

Google is a world-famous company, with its headquarters in Mountain

View, California. It was set up in a Silicon Valley garage in 1998, and inflated
(EBK) with the Internet bubble. Even when everything around it collapsed the
.company.kept in-inflating. Google's search engine is so widespread' across the
world: that search became Google, and: google became a verb. The world fell in
love with the effective, fascinatingly fast technology.
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Google owes much of its success to the brilliance of S. Brin and L. Page,
but also to a series of fortunate events. It was Page who, at Stanford in 1996 , ini-
tiated the academic project that eventually became Google's search engine.
Brin,who had met Page at a student orientation a year earlier, joined the project
early on. They were both Ph. D, candidates when they devised the search en-
gine which was better than the rest and, without any marketing, spread by word
of mouth from early adopters to, eventually, your grandmother.

Their breakthrough, simply put, was that when their search engine crawléd
the Web, it did more than just look for word matches; it also tallied (%43it) and
ranked a host of other critical factors like how websites link to one another. That
delivered far better results than anything else. Brin and Page meant to name
their creation Googol ( the mathematical term for the number 1 followed by 100
zeroes) , but someone misspelled the word so it stuck as Google. They raised
money from prescient (B4 M, =2 BA8Y) professors and venture capitalists, and
moved off campus to turn Google into a business. Perhaps their biggest stroke
of luck came early on when they tried to sell their technology to other search en-
gines, but no one met their price, and they built it up on their own.

The next breakthrough came in 2000, when Google figured out how to
make money with its invention. It had lots of users, but almost no one was pay-
ing. The solution turned out to be advertising, and it's not an exaggeration to say
that Google is now essentially an advertising company, given that that's the
source of nearly all its revenue. Today it is a giant advertising company, worth
$100 billion.

1. Apart from a series of fortunate events, what is it that has made Google so
successful?

2. Google’s search engine originated from started by L. Page.

3. How did Google's search engine spread all over the world?

4. Brin and Page decided to set up their own business because no one
would

5. The revenue of the Google company is largely generated from

1. The brilliance of S. Brin and L. Page.
BT . BT <819 a series of fortunate events il & — BB & 1 Google

owes much of its success to the brilliance of S. Brin and L. Page, but also to

a series of fortunate events. T AN EESTAIWIINERER , SN ) owe




sth. to sth. EEBFNTES) NSANN, M to GERNNTHEMNINN
REB. AT apart from RiR“BRT - ZINEB" , HELSE—T/RRE a se-
ries of fortunate events, A S —TRREFAN1Z 2 the brilliance of S. Brin and
L. Page,

. the academic project )
BENT . BT <815 started by L. Page BfiiZEFE _EBFE _ T It was Page
who, at Stanford in 1996, initiated the academic project that eventually be-
came Google's search engine. @l F 0 8Y originate from R “BEEZEIE
A, ONZERERSIZENAZ B A, TP eventually“ FR” , Rix—
THHBESRAIRE, M became WF BN ZSRIERSIZHNEIF; AT
P8 start SO initiate YA, R~ “ RS, BIB” , RILAIE A initiate )G E
BYE1B, Bl the academic project,

. By word of mouth.

BT - BT <818 spread B EFE _EBKG...,without any marketing,
spread by word of mouth from early adopters to, eventually, your grandmoth-
er. @F08Y spread all over the world 537083 spread. . . from early adopt-
ers to, eventually, your grandmother Y/, X i@ EARV IR : MEERE B
FARENEREH B EEESR, RATERERAH, RAN =2
A, BAENEEHIFZ by word of mouth,

. meet their price

BRAT . B F <8139 set up their own business E il £ & = B} k& T Perhaps
their biggest stroke of luck came early on when they tried to sell their technol-
ogy to other search engines, but no one met their price, and they built it up
on their own. B+ G8J2 Brin K] Page REBSMII A TNRE, tL TP and
ZENTAMNMABITERER: REMMNEABEERR, BRBALHBER,
FRUMIRESSHIIA T, BIELNIEA meet their price,

. advertising

BT . BT X819 revenue NI E KR EBEIEEE 9 The solution turned out
to be advertising, and it's not an exaggeration to say that Google is now es-
sentially an advertising company, given that that's the source of nearly all its
revenue. fAF-00#Y is generated from 53 8y the source YN, EE2 QSN
ANTWABIFRIR ; BE PR largely S D8I nearly WY, B, the source 89+
1 that, B advertising, i 2RSS X,
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RERRENRBL—ECAESHAE, £ONMDFRANELM L, R/
RESENENDNERAE, EEAABDONRE, HRH TEROUNRE, T
BEREAIILSE 2007 F 6 BARSHERET WHEHE—T.

(—) Fx@EFTA

EXATAZSEETLEEXREINADNED, HABSZHRAMD MK
REBFFEARRS, HY 2007 F£6 5 HE Passage One PHISE 2 & -

According to Galbraith, people feel discontented because

A) public spending hasn’t been cut down as expected

B) the government has proved to be necessary evil

C) they are in fear of another Great Depression

D) materialism has run wild in modern society

BT . B F X< 815 Galbraith ] discontented B ZE =B &9 To Gal-
braith , materialism had gone mad and would breed discontent. B8t G T4, D)
hBY materialism has run wild 51Z 9 ®8J materialism had gone mad A7, &+
Pey people feel discontented SiZ G 8Y. . . breed discontent WY , X 5c1RER
, B materialism had gone mad, Bi245 2 ,Bl. . . and would breed discontent;
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HBE.EX . BRIEF. EEBEZSNEREZEM.(BR) KA. SIBRREKIR
KRGS, BEEX when, where, what, who, why §] how BYROFIBE ., L&F
ANMEX2RIANBEXRBEEMNRIBGE.
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