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a Zhang

MixC Shenzhen designed by RTKL has already becomes one
of the best shopping centers in China that many try to learn
from or copy. As CRLand’ s long-term design partner, RTKL
also designed MixC Shenyang and MixC Nanning. I am greatly
honored to interview Mr. Norm Garden to share RTKL’ s unique
design philosophy with us and to get his opinions about the
development of China’ s commercial real estate.

TIMES HOUSE: What are the highlights of MixC Shenyang
and MixC Nanning?

Norman M. Garden: Every MixC created has a unigue highlight
which serves as a focal element that relates to its urban context,
climatic conditions and city culture. At MixC Shenyang we created
an elliptical formed, glass enclosed, six level Winter Garden. This
was done to enable a year round gathering space as Shenyang
has four climatic seasons. The Winter Garden also serves as a
hub where the Commercial office, Grand Hyatt Hotel, luxury brand
retailers, upscale dining and the ice rink all come together. The
Winter Garden also interfaces directly with the Urban Plaza situated
diagonally across from the beautiful Qingnian Park.

At MixC Nanning we were working with a sloped terrain and
this allowed us the opportunity to create multiple ground level
entry points. We achieved this by creating an urban room with a
cascading set of terraces, stairs and escalators which provided
multiple ground level entry points at different levels of the shopping
center. The Nanning City Planning Bureau had also envisioned a
public corridor at the 100% intersection slicing through the site on
a 45 degree diagonal. We achieved all this with the double story
height cascading terraces which is merged with a large open air
sunken court. This feature became our primary address statement
and the hub merging the two legs of the shopping center.

TIMES HOUSE: Do they have something in common, and
what is their difference?

Norman M. Garden. | believe that all MixC have three significant
common traits that pull them together. | refer to the MixC name
as in English it means a Mix of Elements. The MixCs are all Mixed
Used Developments; hence first and foremost it is a Mix of Uses
such as Retail and Entertainment with Hotel, Commercial Office
and Residential Towers. The second Mix is the Collection of unique
retailers, food and beverage entities and entertainment precincts
offered. The third Mix is the creation of the various gathering
spaces created which serve to bring the Mix of people together to
live, work, shop, dine, and meet friends.

Each MixC through design forges these elements together in a
unigue manner appropriate to the City it resides in. As | mentioned
before the Winter Garden and the Cascading Terraces are just a
couple of examples of iconic elements unique to their specific MixC.

This is where design is able to create points of difference between
the various MixCs.

TIMES HOUSE: As I know, one of MixC Naning’ s highlights
is its double first-floor, which is reminiscent of the renowned
rice terraces of Guangxi province. What were your thoughts
on this? How did you combine the design with the location
so perfectly?

Norman M. Garden. As| mentioned earlier we were seeking to
capitalize on the site’s sloping terrain. This gave us the opportunity
to capitalize on delivering more than one ground floor. The
placement also followed the Planning Bureau's requirement for an
urban open space. We merged everything together and were able
to create a dynamic space with multiple entry points and a strong
connection to the residences being built behind the shopping
center. In our designs we always try to draw inspiration from the
local vernacular. In this case, it happened to be the beautiful hills
and out-croppings of rock and terraces surrounding the City of
Nanning.

TIMES HOUSE: No matter through MixC Nanning’ s double
first floor or MixC Shenyang’ s vertical car-parking and
the partial multi-floor atrium, we can tell you are trying to
break the flow gap between the first floor and the higher
floors. As an architect, what else can we do for commercial
development to make it successful? In your opinion, what is
the key to make a shopping center successful?

Norman M. Garden:. These are the challenges and what makes
our job fun and interesting. Our Challenge is that we are dealing
with Vertical Retail and the ability for the shopping center to entice
and motivate the customer to flow to the upper portions of the
Center. This is no small task, but | have some basic philosophies
that | embrace when | sit down to design any MixC. Here are
5 Principles: First is the organization and layout of the Vertical
Circulation. It should be simple and convenient. My personal
passion is to create a journey or tell a story with how the customer
can flow upwards or downwards. You will note the placement
of escalators each MixC is unique and interesting. The Second
Principle is the concept of what | refer to as ‘Platforms in the Air'’.
What | refer to are creating promotional or event spaces at the
higher levels in addition to the main space situated at the ground
floor. | think the Nanning MixC achieved this very successfully. The
Third Principle is Daylight. Warm natural light entices people to flow
upwards. Being able to see the sky is important. The challenge is in
the skylight design as it needs to be balanced with the local climatic
conditions. The Fourth Principle is parking. Any opportunity to
create additional access points for the customer at the higher levels
of the center is a benefit. The problem is that in many situations this



above grade parking counts against the total permissible Floor Area
and hence many developers/owners shy away from incorporating
this parking. This is where CR Land separates itself from the others
with their wilingness to explore this. And finally the Fifth Principal is
the incorporation of Entertainment Anchors. These uses can be
in a variety of forms such as Cinemas, Skating Rinks, Interactive
Tech Zones, Children’'s Play Areas, Banquet Restaurants, etc. The
key is what is appropriate to the market place and what can the
local residents afford. Again CR Land has proven their expertise
at knowing which components work well for the specific City or
Region. Of course there are many other elements that go into the
creation of a successful Vertical Center such as location, location,
location! Having the right Site is paramount to success.

TIMES HOUSE: With over 10 years’
CRLand, how do you look at CRLand?

Norman M. Garden: | have known CR Land since October of
2001. RTKL was first introduced to CR Land when Chairman Wu
of CR Land led a delegation of CR Land leaders and met with my
partner Richard Yuan, our Regional Practice Group Leader for Asia,
in our Los Angeles office. This took place in early 2000. Since that
time we have worked on numerous MixCs, including Nanning
and Shenyang but also the Flagship bearer which is the first one
in Shenzhen. Through the years we have become great friends
and | truly enjoy working and collaborating with all the various CR
Land teams. The key to our success has been communication.
We understand CR Land’'s commitment to be the World's Best
Developers and Property Owners.

partnership with

TIMES HOUSE: Now CRLand has 5 MixC, what are the
changes in its projects from MixC Shenzhen to MixC
Shenyang on top of adhering to the successful experience?
Now CRLand has 5 MixC, what are the changes in its
projects from MixC Shenzhen to MixC Shenyang on top of
adhering to the successful experience?

Norman M. Garden: Each MixC has a 'Unique Story' to offer. This
is shaped by the intense research CR Land invests into the local
environment and market conditions. From that research we get
to create a Design that has a 'kit of parts’ of design elements and
principles that allow the MixC's to feel as one family of design but
with differentiating features and elements appropriate to a specific
locale, climate and culture. For example the Shenzhen MixC has
numerous outdoor retail precincts as compared the Shenyang.
This is based on the fact that Shenzhen is in southern China with
a warmer climate as opposed to Shenyang located in the north
having to deal with the winter months.

TIMES HOUSE: What would be the inspiration from
CRLand’ s success to China’ s commercial developers or

the commercial real estate industry?

Norman M. Garden: | believe CR Land's inspiration to others is
the fact they are raising the standard of excellence. People enjoy
shopping and playing at a MixC. Other developers have taken
note and we get requests from others to be involved in shopping
centers and mixed use developments that can be like the MixCs. |
think this is great for the people of China and sets a tone that China
is a Great nation. This also invites and encourages foreign tourists
to come and visit and enjoy the wonderful shopping destinations
China has to offer.

8.1 notice you’ ve said high-rise office towers will be one
of the fields RTKL focuses on in the future during your
other interviews. Can you tell me more details of why RTKL
chooses this direction? The technology involved in high-rise
buildings will be more complicated, and what will be the
influence this brings to the market?

Norman M. Garden: As urban mixed use specialists we desire
to work on the designs of all the pieces of a project. We have a
great reputation for our Urban Planning, Retail/Entertainment and
Hospitality portfolio. As RTKL Global Practice Group Leader, | have
been working on growing our abilities to expand our skillsets into
high-rise Commercial Office and Luxury Residential. With the full
complement of design expertise available we are better able to
serve our clients. As architects and designers we are better able
to control the whole design. We do have a very strong Technology
division within RTKL. Having more high-rise experts allows us to
collaborate more with our Technology experts. At the end of the
day, it is all about what is best for our clients and being able to deliver
the Best Designs.
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