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PREFACE

The primary object of this book is to present cases that will familiarize
communications students with authoritative judicial reasoning on key principles of
communications law. Most of the cases are from the Supreme Court of the United States,
and these cases stand as precedent that all other courts in the nation must follow. The
Supreme Court, however, has not rendered decisions on all important aspects of
communications law. Furthermore, trends in the law sometimes are fueled by the rulings
of other courts long before those trends are validated by the Supreme Court, if ever.
Therefore, this book also contains carefully selected cases from the state courts and lower
federal courts in order to provide a more complete and up-to-date picture of
communications law, along with a few of the older, classic cases.

Because this book is intended for students in journalism, telecommunications, and
other communications fields—not law school students —the judicial opinions have been
thoroughly edited to focus only on substantive points of communications law. Most
Judicial discussion pertaining to technical issues of legal procedure has been eliminated,
As a result, the edited cases in this book typically are only half the length of the original
versions as they are found in a law library.

Furthermore, in order to improve readability most of the formal legal citations have
been summarily omitted from these cases. Only those citations pertaining to other highly
instructive or "landmark" cases have been retained. For the same reason, judicial
footnotes also have been summarily edited out of the cases.

This book is intended as a companion to a narrative textbook or outline on
communications law. The organization of sections follows the chapter arrangement in the
textbook published by Wadsworth Publishing Company, Communications Law: Liberties,
Restraints and the Modern Media, 3rd edition. But most of the cases in this book would
be referred to by name, in one order or another, in virtually any textbook on
communications law.
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