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Preface/ [F=

To impress consumers, the design will be accomplished

An excellent interior designer who always has strong learning ability, and needs to complement
design inspiration by usually paying attention to international outstanding design work. So, | feel
very exciting when | read Nights Beauty. Every work included in this book reflect the domestic
and international top interior designers’s creativity and wisdom. No matter you are a designer, a
client, or the beneficiaries of the space, you will be shocked in these nightclubs and gain more
things when you reading this book.

Maybe nightclubs is a place to take party, drink alone, or vent emotions, but in the eyes of the
interior designers, we see more than space is beautiful or not, and the market effects of clients,
the consumers’ benefits. On the premise of successful solved all problems, every design work
present in public with the most reasonable form, which will create convenience, atmosphere,
feelings that consumers really wanted and implant designer’'s motion into consumer’s mind.
Furthermore, the business will be sustainable by building a stable connection between owners
and consumers. For instance, we stand on customers’ position to consider all problems in the project
of Changge KTV, Zhengzhou, after figure out the question owners leave us a proposition -"Magic
Cube"” and clients’ variable requirements, we will find answers in the design.

The marketing is constantly changing and subdivision, the space of entertainment will be more
multiple in function and form to satisfy clients’ individual needs. However, with changeable
marketing the design only to impress consumers, that will be accomplished.

Thomas Tse
Chief Designer of Inspiration Studio
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Dandy Club
Dandy =Fh f_

Design Company: Yusaku Kaneshiro+Zokei- Wit 2R Yusaku Kaneshiro+Zokei-Syudan Co. Lt
Syudan Co.,Ltd. i’ it Jfi: Yusaku Kaneshiro. Mitsuharu Ninomi

Designer: Yusaku Kaneshiro , Mitsuharu Ninomiya % % Ufi: Masahiro Ishibashi '
- Photographer: Masahiro Ishibashi IE®EH: 290m°
Area: 290 m’ GBS BARR

Location: Tokyo, Japan

This is the largest club in Japan. The project is the theme of the unoverse, make the space domineering.

By using the extension of the arc-shaped floor, reflects the unity of the whole space. Lights blink in this

black universe, which creates a sense of mystery with the reflection of mirrors. The club's magnificence
. and coolness will take the customers into the broad universe.

ZMERAZBANERSN. EUFEHER. EEZEHESTRE BTXAEMOENRER. 27T
ITEEGE—E. ZRNTEE, TABER LBEBRELXS—HRNRNLL. BIRBMTE, RTTE
[—RFIENESIR N, REH M. BRDOEMSLSHREZILARKEBI EANTE.

w. ertongbook. com
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