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;. Passage 1

Cheaper Tickets will
Not Solve Rail’s Problems
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Most of the time, parliamentary®
committee reports embody® every foreign
stereotype® of the British—dry. reserved
and slightly dull. with only the occasional
flash of sarcasm to lighten the mood. Not
so those of the transport committee. Its lat-
est report,on rail fares.accuses the rail in-
dustry of “holding passengers to ransom®”
with “extravagant®” fares and an “impen-
etrable© jungle” of ticket types.

Some of these criticisms are fair.
Ticketing arrangements, especially for
long-distance journeys. are Byzantine® .
the National Fares Manual describes over
70 ticket types within its 102 pages. Stung
by public criticism, several big train
companies, including Virgin. GNER and
First Great Western, promise to simplify
things.
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The MPS are on shakier ground with
their complaints. They point to the amount
of state money given out to the railways—
£ 4.4 billion this year, with £5. 3 billion
planned for next year—and argue that train
firms should be forced to cut prices. Costly
tickets, they claim., are " pricing many
passengers out of the market”.

That is a tough argument to sustain®
at a time when more people than ever are
using the railways. On some parts of the
network , overcrowding, not under-use, is
the biggest problem,with commuter routes
into big cities such as London. Leeds and
Manchester especially jammed. Fares on
these routes are already capped®. That's
unwise, says Stephen Glaister of Imperial
College. “If there is traffic jams in the
system, then the economically correct
solution is higher prices.” he says.
“Otherwise you just end up with shortages
and queues.” Giving railway firms greater
freedom to set their own prices would let
them spread demand around peak times,
cutting traffic jams.

The only way to reduce traffic jams and
prices together is to do things like lengthening
platforms and upgrading signals. which would
mean more people could be carried in the
busiest areas. That would require tough
decisions. A big improvement to the railway
network would be expensive. and the
government has shown little enthusiasm for

increasing subsidies® still further. Extra cash
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could be found by closing little-used (and
heavily subsidised) rural lines, but that
would be unpopular with fans of rail
transport, who argue that branch lines
provide a vital service to the poor and the
carless.

The report occasionally hints at such
dilemmas® , only to shy away® from discussing
them in a satisfactory way. The transport
committee plans a broader look at rail

policy next year. Perhaps then it will do a
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more thorough job.

1. Parliamentary committee reports are mentioned in the first paragraph to highlight
[A] typical characteristics of British people
[B] general features of government reports
[C] the peculiarity of the transport committee’s reports
[D] wrong opinions about the rail industry

2.The word “Byzantine” (Line 3.,Para.2) most probably means
[A] absurd

3. The author believes that raising railway ticket prices is

[B] complex [C] excessive [D] puzzling
[ A] the result of government underfunding
[B] not complying with the market rules
[C] an effective way to relieve crowding
[D] vital to maintain the railway system
4. Which of the following is one of the chief problems confronting the train companies?
[A] They are blamed by the public for overcharging.
[B] They have no freedom of pricing.
[C] They lack funds to upgrade mainline services.
[D] They have not sufficiently used rural lines.
5. Which of the following is true of the text?
[A] Spending more to avoid high traffic appeals to commuters.

[B] The government is aware of the high cost of railway operation.

@ dilemma /di'lemo/ n. # 1B FAE R HEHD
@ shy away (from sth, ) BB, [0]58E



[C] The train companies plan to spend their money more rationally.
[D] The transport committee supports the improvement of railway system.

Extra cash could be found by closing little-used (and heavily subsidised) rural lines,but
that would be unpopular with fans of rail transport, who argue that branch lines provide a
vital service to the poor and the carless.
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///Passage 2

America’s New
Dietary Advice
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Trying to get Americans to eat a healthy
diet is a frustrating business. Even the best-
designed public-health campaigns?® can not
seem to compete with the tempting flavours of
the snack food and fast food industries and
their fat-and sugar-loaded products. The
results are apparent on a walk down any
American street—more than 60% of
Americans are overweight, and a full
quarter of them are overweight to the
point of @ obesity®.

Now, health advocates say,an ill con-
ceived® redesign has taken one of the
more successful public health campaigns—
the Food Guide Pyramid—and rendered® it
confusing to the point of uselessness. Some
of these critics worry that America’s De-
partment of Agriculture caved in to pres-
sure from parts of the food industry anxious
to protect their products.
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The Food Guide Pyramid was a

graphic which emphasizes that a healthy
diet is built on a base of grains,vegetables
and fruits, followed by ever-decreasing a-
mounts of dairy products,meat,sweets and
oils. The agriculture department launched
the pyramid in 1992 to replace its previous
programme , which was centred on the idea
of four basic food groups. The * Basic
Four” campaign showed a plate divided
into quarters, and seemed to imply that
meat and dairy products should make up
half of a healthy diet,with grains,fruits and
vegetables making up the other half. It was
replaced only over the strenuous® objec-
tions of the meat and dairy industries.

The old pyramid was undoubtedly
imperfect. It failed to distinguish between a
doughnut and a whole grain roll, or a
hamburger and a skinless chicken breast,
and it did not make clear exactly how
much of each foodstuff to eat. It did,
however,manage to convey the basic idea
of proper proportions in an easily
understandable way. The new pyramid,
called “My Pyramid”, has been simplified
to a mere logo?. The food groups are
replaced with unlabelled, multi-coloured
vertical stripes. Anyone who wants to see
how this translates® into a healthy diet is
invited to go to a website, put in their age,
sex and activity level, and get a custom-
designed® pyramid. complete with healthy
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food choices and suggested portion sizes.
This is fine for those who are motivated,
but might prove too much effort for those
who most need such information.

Admittedly®, the designers of the new
pyramid had a tough job to do. They were
supposed to condense?) the advice in the 84-
page United States’ Dietary Guidelines into a
simple , meaningful graphic suitable for printing
on the back of a cereal box. Nevertheless,
many health advocates believe the new
graphic is a missed opportunity. On the
other hand, it is not clear how much good
‘even the best graphic could do. Surveys
found that 80% of Americans recognized
the old Food Guide Pyramid—a big success
in the world of public health campaigns. Yet
only 16% followed its advice.
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1. The first paragraph is written to imply that
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[A] it is difficult to change the eating habits of Americans

[B] Americans do not place enough emphasis on health

[C] America failed to carry out public health campaigns

[D] it is difficult to promote a healthy diet among Americans

2. What can we learn from the text?

[A] Health advocates think that the old pyramid is a success.

[B] The food industry agrees on being against the old pyramid.
[c] “Basic Four” focuses on the equal importance of every food.
[D] The new pyramid is likely to win wide acceptance.
3. According to the text,the new food pyramid
[A] attaches great value to grains,vegetables and fruits
[B] replaced the “Basic Four” food guide
[C] conveys the general concepts of a healthy diet
[D] is designed to be a logo under the industry pressure
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