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PREFACE

B S

In recent years, under the impacts of urbanization, the development of commercial property has been in full swing. Owing to the bigger profit margin
than other types of property products, property development enterprises are flocking to the development of commercial property. On the other hand, for
commercial property, as a city image, policy makers are willing to put generously commercial property development industry into the blueprint of urban
development. And shopping malls, a new industry in the 21st century, with the new business formats, are gradually occupying a commanding position in
commercial property development in China, Asia and all over the world, which brings a new excitement to domestic retailers and property developers.

J&A, one of the pioneer interior design companies stepping into large commercial property development in China, has long been committed to the design of
commercial space, to which they have attached great importance in their design works. And the design of commercial space also shows the quality of the
design company. With the systematic and comprehensive research into the commercial space design, and the attitude of consistently pursuing the perfect
design, J&A has won the trust of numerous branded companies, and has accumulated a wealth of experiences through years of work in commercial space
design.

This book is a collection of some successful designs of commercial space J&A has done in recent years, which interprets fully their acute sense and deep
understanding of commercial space design from different perspectives.

ERTHREOEDT, ELFHLEHFTRMANE. ANTREBBT R, AlbFFRESHNIBZEAESASFAL
Wiz EE, EABRTNIIE, REEMNEBH LB RFERBARTRRORE T 7 21 HDRFN, F2BK, Z£IM.
EHRE, WYHOEEEHEASFEEH LG~ EREUOFHXLE, NERFELE, B ILEFTRT 2HHOER.

BAERBHENSEESRAEFULHFNERRITAB 22—, KEUR-EFRDTEHLTERT, FAHEENRTHESRE,
B ERE AR E R IT R L NRR, BA RENELZEERITREMEENHE, THERTEMNRITSE, RETRZHEL
ANER, HEZFENHLZERITPRETFENER.

APREET SBARFREFULSERNRDEN, MFENAELRRTXELEERITRZWEENSERIAA.

UFRFRARHREE BRE 7
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BUSINESS OF DESIGN
@it ER

It's not a long time since shopping mall came into China. For developers, operators, investment intermediaries, related
construction teams and design teams. A shopping mall project is challenging whether in planning, development, design
or operation. Therefore, a good understanding of the clue and some objective laws of shopping mall development is the
preliminary requirement for the success of the project.

J&A plays the role in constructing commercial space, which is a key point in the whole process of commercial
property design. A large shopping mall not only calls for a good organization of the space, where people, vehicles and
commodities can coexist and would not interfere with each other, but also needs to meet the demands of different
business formats and brands for different spatial environment. Therefore the design of space and interfaces appealing
to customers should be made.

From our observation and experience, the commercial property development has been going through the transition
from initial perception to present rationality. More and more developers realize that specialized and internationalized
operation is the basic requirement to guarantee the success of a commercial project. A successful commercial property
development should start with “construction”and end in “management”. For today’s commercial property development
in China, days have passed when it would be successful as long as the project was located in the right location. But,
today, if there is any defect in the design, it would be fatal for the developers.

Rational and excellent commercial space design will bring about a virtuous cycle. It is true that a good commercial
space design is indispensable to many aspects: from the increase of business profit to the establishment of business
influence; from the accurate positioning of a shopping mall’s identity to the building of a brand.

A successful shopping mall design has three indispensable elements: architectural planning, distribution of business
formats and interior design. Therefore, three factors: planning a clear shopping line, providing a perfect distribution of
business formats, and making a decoration style in line with current trends and to stand the test of time, go hand in
hand and are interconnected systematically. For a project, without a integrated team, a comprehensive system, and
macroscopic thinking, only excellent individuals themselves would not do a good job that can stand the test of practice.
Integrating these three factors, J&A is now in pursuit of maintaining and improving the comprehensive ability, hoping to
present designs with no imperfections.







R
E

Lo e e e
e .

e > i s o
. ..

. .
. .

e
e
o

W e

o

e
i

;_3\;\5&;2,\

Lot

!

TR

san

N

S

A
e
G




EER, WYHRMENFESY, ERRZAAMZE —NAEENRERY, TIEMR
g, ERMEANLEEE, BEEWYH O LHWARESFSZARR, A, FE,
BAESAANA I EFZRIFHBRE, EHBRRNEM DXFHEERENBRR.

MY R ORHIER T ANRBEYER., WYREARBRRS., KRARE. #80
ERS56K, MEREZNZORRENANBYIRTHMER, XFZRITHANES
DHOHETRENOENTR.

ERFELNENRRER N RITAS. —KEREEX, MEABYHONRITERE
AR AR, X, BERITARBEFENIRELR, NELRITERZINWERNIAR,
EWERELIGITRRNARSE, BEFRITHELEDTEHIBLMENSR, 7
BRIG T AREHELNMES REERKANED D SELEDNRA.

BZEIT R BEZRAAY,. LSIHNEARIT=FZANES. BIEL~RIT
PREBZMHRR: —FHREFLFAEFENUYHLTRER, BET LRI,
WAFYE, ERITHHELASENRBTENRIER, XRHRITEAREEEER
LA, BERAENAS, S—MUAFLAHIREMBE LG, NWYHLNEZETS
THR, BLECTRE, LERITEE, BRANTRE, RREBORUEER, L
BITERN T L LR NBZUEREEEXRERNERM.

Bfizz, BEARZFHK, NEFRETLHNERDLRIT. LESHEN. EREN
BT —BEREHTOMRRAREENAE, CEBRXEFAFRERVAETLNE
WEEMIAMRIEEND LK. EERQITHGE "ERAR" | & "HRHES" | HEE &
BT H" ., HEFLEF S, SLFIHRAFULSEOELNMEFR.
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AS A VERY IMPORTANT INTERNATIONAL GATEWAY OF CHINA, SHENZHEN CONTRASTS FINELY WITH HONGKONG
WHICH IS ADJACENT TO IT. IT IS BRINGING TOGETHER A LOT OF ELITE FULL OF IDEALS AND GROWING INTO A

BRAND-NEW MODERN CITY.
FERNFENERERIF, TEMBHEBAAER, CETRTERNERE, &5
T =N eI ER .
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