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1. #&=4552(Social Life)

[#11] (CET-4, 2006 {12 B)

The flood of women into the job market boosted economic growth and changed
U. S. society in many ways. Many in-home jobs that used to be done 1 by women—
ranging from family shopping to preparing meals to doing 2 works—still need to be
done by someone. Husbands and children now do some of these jobs, a 3 that has
changed the target market for many products. Or a working woman may face a crushing
“poverty of time” and look for help elsewhere, creating opportunities for producers of
frozen meals, child care centers, dry cleaners, financial services, and the like.

Although there is still a big wage 4 between men and women, the income
working women 5  gives them new independence and buying power. For example,
women now 6  about half of all cars. Not long ago, many car dealers 7 women
shoppers by ignoring them or suggesting that they come back with their husbands. Now
car companies have realized that women are 8 customers. It’s interesting that some
leading Japanese car dealers were the first to 9 pay attention to women customers.
In Japan, fewer women have jobs or buy cars — the Japanese society is still very much
male-oriented. Perhaps it was the 10 contrast with Japanese society that prompted

American firms to pay more attention to women buyers.
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A) scale F) affordable K) voluntary

B) retailed G) situation L) excessive

C) generate H) really M) insulted

D) extreme I) potential N) purchase

E) technically J) gap O) primarily
= BRI

D) AXR—FHREFHSAEBREM M CE, HEEA R XERNE A : The flood of
women into the job market boosted economic growth and changed U. S. society in
many ways. Bl KBEIELM AT TGN TERFM AR, MENRZ T mSE 1r
FEEMS, BiESUFRNMNEAH, 23 ERBSXA FEEITH .

2) HERMM M A R X 16 AL AT K. HPH 41 3 4~ A) scale,
G) situation, J) gap, £ & ii 5 4~: F) affordable, K) voluntary, L) excessive,
D) extreme, 1) potential, zfjii 4 4~: B) retailed, C) generate, M) insulted,
N) purchase, B, C BI hahia Mt £ iE X, Faftdal EE AR, & 3 4.
H)really, E) technically, O) primarily,

3) B EHER:

(1) O, AFFTEMRAF BT, smEshia, wHENMBEARF, &Rkt 3
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Passage One

The place of the child in society has varied for thousands of years and has been
affected by different cultures and religions. In ancient times, unwanted children were
occasionally 1 | put to death, exploited, or offered for religious sacrifices, and in
any event a large percentage of them didn’t survive their physically hazardous existence
to achieve maturity.

In Western civilization within the last few hundred years, there have been many
changes in attitude toward the young. In 2 Europe, and later with the beginning of
the Industrial Revolution, the children of the poor worked long hours for little or no pay,
and there was no public concern for their safety or 3 . Punishment could be brutal
and 4 | and sometimes, religious passions were expressed violently with a view
toward saving the child’s soul.

By the eighteenth century the harsh, deterministic, doctrinaire methods began to
show some change. Society slowly 5 children a role of more importance. Books
were written 6 for them and gradually laws were passed for their protection. In the
past few decade parents have become more 7 to the needs of their children. Better
health care is available and education is no longer 8 for a limited few. With so many
now able to go to college, many educators feel that we have too many students and too
few 9 scholars. Some say the pendulum(%#2) in child rearing( #£ & fJ) has swung
so far toward permissiveness that many children are growing up isolated from society
and with no respect for law or 10 authority.

A) reserved F) attached K) agenda

B) welfare (G) abandoned L) occidental
C) severe H) elderly M) parental
D) aggressive I) attentive N) agricultural
E) expressly J) intimate 0) competent
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Passage Two

Does money buy happiness? Not! Ah, but would a little more money makes us a
little 1 ? Many of us smirk ({#%) and nod. There is, we believe, some 2
between fiscal fitness and feeling fantastic. Most of us would say that, yes, we would
like to be rich. Three of four American collegians now 3 it “very important” or
“essential” that they become “very well off financially”. Money 4 .

Well, are rich people happier? Researchers have found that in poor countries, such
as Bangladesh, being relatively well off does make for greater well-being. We need
food, rest, 5 and social contact.

But a surprising fact of life is that in countries where nearly everyone can afford
life’s necessities, increasing affluence matters surprisingly little. The correlation between
income and happiness is surprisingly 6 , observed by University of Michigan
researcher Ronald Inglehart in one 16-nation study of 170,000 people. Once
comfortable, more money provides 7 returns. The second piece of pie, or the
second $ 100,000, never 8 so good as the first.

Even lottery winners and the Forbes’ 100 wealthiest American have expressed only
slightly greater happiness than the average Americans. Making it big brings 9 joy.
But in the long run wealth is like health: its utter 10 can breed misery, not having it
doesn’t guarantee happiness. Happiness seems less a matter of getting what we want
than of wanting what we have.

A) matters F) drinking K) temporary
B) shelter G) consider L) increasing
C) connection H) happier M) strong

D) absence I) weak N) tastes

E) presence ' J) buys 0) diminishing

Passage Three

In England, Christmas is the most important of all the “Bank Holidays”. Two
important things, apart from 1 significance, help to set this holiday apart from all
others: the customs of giving gifts and the habit of spending it with the family.

In the present highly 2 age we are reminded of Christmas many weeks before the
event. Outside the shops there are the special Christmas 3 . In London thousands of
people 4 into the center of the town to see the special Christmas displays in Oxford

Streets, Piccadilly and elsewhere. The advertisements in all the newspapers remind us
5
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5 that there are “Only X more shopping days to Christmas”. The post office vans
are covered with brightly colored posters persuading us to “Post Early for Christmas” ,
for hundreds of millions of Christmas cards and millions of 6 are sent every year.

Everywhere one turns, one can be made 7  that Christmas is coming once again.
Many people complain of the over-commercialization of a holy holiday, but,
underneath all the business activity, a 8 Christmas spirit can be found. Without
modern means of transport, many families would be 9  the Christmas reunion.
And how good it is at Christmas to return to the family home and meet parents,
grandparents and as many aunts, uncles and cousins as can be 10 . The custom of
giving presents to one’s family can be a pleasant one if one remembers that it is the spirit

behind the gift which matters most.

A) optional F) parcels K) religious
B) denied G) accommodated L) consistently
C) continuously H) genuine M) saints

D) decoration 1) aware N) resisted

E) commercialized J) flock 0) verified

2. 2573 (Economy)

[5]2]

When Michael North bought a house in Edina three years ago, the housing market
was so competitive. North made a full-price 1 the day the house was put up for
sale. Many other buyers, unfortunately, had to offer a much higher price than the sellers
asked because there were too many other buyers 2  to buy the houses.

Today Michael is wondering where all the 3  buyers went. He's trying to sell the
$ 360, 000 house, but after the price was 4  for four times and four months on the
market, there are still no buyers. “We thought it should be a couple of months,” said
North. He’s now buying another house for $ 50,000 less than the 5 price that the
seller set. As North has found out, now it seems to be a buyer’'s market.

With mortgage (#fi#fffiX) 6 rates still near all-time lows, the housing market
continues to help the state’s economy. Yet the number of new and existing house has
climbed 7 higher than in recent years, allowing buyers to take their time and be

choosier. According to a study of the housing market, 14 percent more 8 agreements

were signed in March than a year earlier. But the 9 time from the day the house was
put on the market till it was sold was almost 65 days. It was a time much longer than
10  years.
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A) steadily F) significantly K) present

B) average ) G) original L) contending

C) previous H) discounted M) smash

D) bid I) purchase N) obtain

E) interest J) competing O) complicated
= BFRDH:

(1) D, B T8 & 4 i full-price 2 f5, HLixa b FiEdoonE, B4, s
BRSO RIAR R B R SE By o i bid® A, BRRT
(2) Lo SMHPA) FA AT, BEAbBRIESME ; PRI ZS UG 0 to T2 A A
—A~ghiA))-ing L, #iE contending” 5E 4" . 7 & contend 5 compete [XJ: i
HomE g, wgT, JRAMWRIACLEE, .

(3) Jo BT 4414 buyers fif, ] A AL R BEATE 250 . SCE S — R4 ) the
housing market was so competitive, It HEHIIA G & Z M “EF XL R" . Mk
competing" £ 7& 51" .

(4) H, mA) a5/ nl s, &AM EiEshial, I H o ghiEi-ed B, AR T R
- Ry , (B FIREL" AT HER . #EE discount™ T4 .

(5) G, FiEiAL T 4[] price fij, AIHEWTHAL R LATEZE TR, K8 R SCRTF, S Ag 4t
JVi 3 original“ [FE/Y”

(6) E. Z5#&{ii T mortgage Fil rates Z 8], A LLH|E HALN HAZ 1, B FX M~ # 5 0%
AR, ik interest” F 5" .

(7) F, AmEiEEses, mHEwAanmam, RA A F s, AR4HE ET oy
W, PR R, HUE significantly“ AH 2R

(8) 1., friEid{i T more % agreements  [d], HI#IJEJH:L WP 75 5% 44 1) . MR 4
agreements I signed n[ |5, MHALRN A purchase® 3L,

(9) B. FriEiaf; ¥ time Z [, W &1MAL RN BIATE 2516, M4 T 3C from the day the
house was put on the market till it was sold was almost 65 days, #J %I/ average
“EET,

(10) C, Frifiafi T years Zfij, I HIMLALREAIE A A, 4E L FCaTm, BAEL B

itE] E ARG RE RS T, #(i% previous® MRETHY” o

= %3:
Passage Four

Although the price of gasoline continues to climb, the automobile remains at the
center of American life. In 1980, 82% of 100 miles or more trips were made by people in
cars. While traveling by airplanes, trains, and buses accounted for less than 18% .

7
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American are 1  to using their cars and they are not likely to change their driving
habits. However, America’s 2 on the automobile has had serious results, including
air pollution and traffic 3 .

In Los Angeles, the air is so dirty one day out of every three of four that people with
lung and heart problem 4 their lives. Each year, air pollution results in $ 1.5 to $
2. 0 billion of damage to human health in Los Angeles alone.

Mayors of big cities and commuters continue to complain about the problem of
trafficin 5 areas. New York probably has the worst traffic jams in the country. Over
555, 000 vehicles enter midtown Manhattan daily. The city has tried increasing parking
fees and tolls to 6 auto commuting, but regular drivers seem 7 to pay the extra

cost of their riding habits.

For Americans, the automobile is not a 8 . It is a necessity to get to work, to
take vacations and to have the kind of privacy not 9 in bus or train. By 10 |, dirty

air and traffic problems seem a small price to pay. The simple fact remains: motorists

are just not interested in giving up their cars.

A) urban F) congestion K) accustomed
B) discourage G) risk L) accused
C) challenge H) encounter M) dependence
D) willing I) likely N) comparison
E) luxury J) garbage 0) available

Passage Five

I have never attended a large company’s board meeting in my life, but I feel that the
discussion often takes the following lines. The 1 of producing a new—for example—
toothpaste would make 80 cents the decent price for it, so we will market it at $ 1. 10. It
is not a bad toothpaste (not specially good either, but not bad) , and as people like to try
new things it will sell well to start with; but the 2 of novelty soon fades, so sales will
3 . When that starts to happen, we will reduce the price to $ 1. 05. And we will turn
it into a bargain by printing 5 cents OFF all over it, whereupon people will rush to buy it
even through it still costs about 31% more than its 4  price.

Sometimes it is not 5 cents OFF but 1 cent OFF. What a shame to advertise 1 cent
OFF for your scap or washing powder or dog food or whatever. Even the poorest old-
age pensioner ought to regard this as an insult, but he doesn’t. A bargain must not be

5 . To be offered a “gift” of one cent is like being invited to dinner and offered one
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single pea( tastily cooked) , and nothing else. Even if it represented a ~ 6 reduction,
it would be an insult. Still, people say, one has to have washing powder ( or whatever)
and one might as well buy it a cent cheaper. When I was a boy in Hungary, a man was
_ 7  of murdering someone for the sake of one pengo( #:% , ) 4 F| L i) 65 M o) ,
the equivalent of a shilling, and pleaded 8 . The judge shouted 9 . “To kill a man
for a shilling! What can you say in your 10 ? ” The murderer replied; “A shilling
here... a shilling there...” And that’s what today’s shopper says, too: “A penny here...a
penny there...”

A) missed F) attraction K) dismissed

B) defense G) fair L) accused

C) real H) expense M) guilty

D) cost I) fall N) faulty

E) anxiously . J) angrily ) security
Passage Six

Large companies need a way to reach the saving of the public at large. The same
problem, on a smaller 1 | faces practically every company trying to develop new
products. There can be little prospect of raising the sum needed from friends, and while
banks may agree to provide short-term loan, they are generally unwilling to provide
money ona 2 basis for long-term projects. So companies turn to the public, inviting
people to take a share in the business in 3  for a share in future profits. They do this
by 4 stocks and shares in the business through the Stock Exchange. By doing so
they can even put into circulation the 5  savings of individuals and institutions
aboard.

When the saver needs his money back, he does not have to go to the company with
whom he 6 placed it. Instead, he sells his shares through a stockbroker to others.

Many of the services needed both by industry and by us are provided by the
government or by 7  authorities. Without hospitals, roads, electricity, ete. , this
country could not 8 . All these require 9 spending on new equipment if they are
to serve us properly, requiring more money than is raised through taxes alone. The
government and nationalized industries therefore need to borrow money to 10 major
capital spending, and they, too, come to the Stock Exchange.

In brief, the Stock Exchange exists to provide a channel through which the saving
can reach those who need financial help.
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A) local F) highly K) exchange
B) responsible G) permanent L) overseas
C) originally H) securities M) precaution
D) finance I) recalling N) continuous
E) issuing J) function 0) scale

3. ik E % (Culture & Education)

(B3]

Many of today’s college students are suffering from a form of shock.

Lisa is a good example of a student in shock. She is an attractive, intelligent
twenty-year-old college 1 at a state university. Now, only three years later, Lisa is
miserable. She has 2  her major four times and is forced to hold down two part-time
jobs in order to pay her tuition. She suffers from sleeping and eating disorders and has
no 3 friend. Sometimes she burst out crying for no 4 reason.

What is happening to Lisa happens to millions of college students each year. As a
result, roughly one-quarter of the student population at any time will suffer from 5 of
depression. Half of them will experience depression intense enough to call for 6
help. But many of them 7 the idea because they don’t want people to think there’s
something wrong with them.

There are two reasons today’s college students are suffering more than in earlier
generations. First is a weakening family support 8 . Today, with high divorce rate,
the traditional family is not always available for support. Another problem is 9
pressure. In the last decade tuition cost rose about sixty-six percent at public colleges
and ninety percent at private schools. 10 | most students must work at least part-
time. It can be depressing to students to be faced with the added tuition costs.

A) social F) apparent K) professional
B) switched G) symptom L) consequently
C) consistently H) subsequently M) financial

D) structure I) intimate N) automatic
E) junior J) decline 0) recalled

10
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(1) Eo sririra5tgalm, shabied FEifducia, B4, M2 # i college % I
i ff) three years later A] %l Lisa J& Ak =~#/E . #k junior” K =22/"

(2) B, ot F45k el A, Akl 5B Ehia, I B A major #E . ik switch
(major) “ e LlL"

(3) I, 1 no Fi friend Al HIMALB/DIE AR ], Ay HE 51 b BE AR FIER & AN KL, A= 36 20
2", Al SRR A . BGE intimate SR

(4) F. 1 no fil reason n] FI AL Gl /D JE 2510, HRKHE |- SCHE 1) 28 0 544 B8, Wk
apparent” Af § (17

(5) G, WA F&stynl s, teab i B A 4, {E suffer () & if. 1 depression fJ % ik
symptom“ i {R "

(6) K. th help AJ A1t Ab 1 3 A JE 25 161 & 1 help. #3475 §i SC 42 £ 9 depression intense
enough o] A1, fh {71 RS # R MR &0 © &M 2 ™ &, W EoR B T, ik
professional “ [ {14 .

(7) Jo i) F45HnT g, eAbE 8 15 B 31 5 . th [ A) but I they don’t want...
AR R4 ) BE AR B . #iE decline™ $i4”

(8) D, Z#ra) &5/ v A, AR A 8], K3 BR3¢, nl st ak i A structure
“YERE

(9) M, =% /5 1Y pressure, AJHIH AL LA TE 2510 M4 T 3C tuition cost rose #] )
HE R FA M 2E PR IR K . B financial“ B

(10) L, Auja)Fa5tyscss, R gsmasAgliE. woih 5 C, LAFAEE. h

HISCHE S 27 2% FIRARZ . ik consequently™ Mifif, PR .
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Passage Seven

Visit Cambridge late in the 21st century and you will find it both the same and very
different. The colleges will remain a huge 1 | bringing together students and
researchers form all disciplines and all parts of the world, and 2 a human scale of
values within a big university.

Other core values will 3  as well; excellence in teaching and research; a critical
temperament that emphasizes rigor and independence of mind: a stress on the 4
between disciplines, on small-group teaching and the centrality of social interaction in
education; and a hope that 5 experience of Cambridge will make alumni feel part of
the University’s extended family for life.

Above everything else will still rise the questioning, tough-minded 6  for
learning, for pushing the boundaries of knowledge ever outwards, that has 7  this

11



