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Preface to the
Blue Book of Creative Cities

Zhang Jingcheng

City came into being while social productivity has developed into a certain stage and
upgrades with the progress of the productivity. Along with the marching of industrial
civilization, cultural development, the growth of the service industry, the
transformation of economic growth and the adjustment of industrial structure, cities
worldwide have by now entered an unprecedented stage as of the era of creative cities.

Creative cities have caught the attention from various fields these years. While the
global competition for limited resources gets heated, sustainable development has
become the only solution for cities, which brings creative economy of high added value
and high efficiency into this historic stage. Creative industries is the parallel phrase to
creative economy, which regards cities as the bases and the core of the development,
and cities is also the place where creative industries started and clustered. On the other
hand, creative industries helped to keep the city vigorous, attract more talents and
strengthen the public image of the city.

From the experiences of world cities such as London, New York, Tokyo, Paris, and
Milan, creative economy has been their common characteristic. First, histories of these
cities have provided them with certain amount of economic, cultural and technological
resources, which is the engine to start and maintain creative economy; second, all these
cities have had sound creative industries which can function as a driving force for the
innovation and economic growth of the city; finally, these cities have fostered
harmonious and tolerant creative ecology through time, which conserves consumers of
creative industries, while attracting more creative industries practitioners.

It can be seen that some Chinese cities have been showing their tendency on the way
to become creative cities, such as large cities of Beijing and Shanghai, medium - size
cities of Qingdao, Xian and even small cities of Yiwu and Lijiang, whose development
paths have been closely followed up in our Chinese Creative Industries Report started in
2006. By now, some cities have had rich experiences, comprehensive data and materials
worthy to be studied, thus the time to carry out a special research has arrived.

Therefore, based on Chinese Creative Industries Report, we decided to conduct a
deeper, more detailed and more characteristic research on some active creative cities of
China, leading to the birth of Blue Book of Creative Cities, which is also an important
part of Creative Series published by China Creative Industries Research Center. We
hope this blue book can function as a faithful recorder, promoter and explorer for every

creative city of China.
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Abstract

This Report presents an overview on the development of the creative industry in
Chongging from 2006 to 2013, including the general operation, the development
condition, regional innovation and base construction. We retrospected and
summarized the general situation of the creative industry in these eight years, and
introduced the development and characteristics of the creative industry from those
emphasized districts and counties, and also analyzed this topic by highlighting those
outstanding industries. This report is composed by five parts. The first part is the
General Report, the second part is the Industries Development, Regional Creativity
is the third, Industrial Garden (Base) Development is the fourth and Appendix is
presented as the last part.

The General Report introduces development of the creative industry of
Chongging from the year 2006, including organizational construction, policy
formulation, relevant measurements, etc. Focusing on retrospecting and summarizing
the performance of Chongqing in developing the creatve industry in recent years, we
analyze systematically the cultural context and industrial advantages in and on which
the creative industry can exist and grow, meanwhile, we also discuss the challenges in
developing the creative industry, the weaknesses and shortcomings compared with
those advanced cities and areas. Finally, we share our perspectives in prospect the
future tendency of the creative industry of Chongging.

In the part of the Industries Development, we research those industries such as
industrial design, culture and media, animation, tourst, architectural design, fashion
and consulting. Based on the summarizing of present situation and performance, we
analyze in depth characteristics and problems of each industry in development, and
provide our specific strategies and measurements.

In the part of Regional Creativity, we select some districts and counties which
perform outstandingly in developing creative industry, including Jiangbei, Yuzhong,

Jiulongpo, Shapingba, Northern New District and Fuling, Dazu, Qianjiang District
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and Bishan County, etc. We give an overall display of efforts in developing the
creative industry from their local governments, and how they have done in achieving
these results by exploiting and integrating the advantageous resources.

In the part of Industrial Garden (Base) Development, we choose 14 of those
national and municipal creative industry gardens and bases, and show in much detail
their developing situation and expanding plans. Based on that, we are pleased to see
that the creative industry plays a much more important role in culture and economy
development of Chongqing.

The Appendix is a collection of documents, containing the 11" Five-Year Plan
on the Creative Industry of Chongging, Work Plan on Development of the Creative
Industry of Chongqing (2008 — 2012 ), Annual Statistical Report on the Creative
Industry of Chongging, the 5" Annual Statistical Report on the Creative Industry of
Chongqing and 49 Creative Industry Bases in Chongging. They reflect the efforts in

promoting development of the creative industry from the Government of Chongqing.
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