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Preface

The Annales School, formed during World War 11, distinguished itself from the traditional
philosophies of historical research through their emphasis of the “complete history” of
humankind. Their interdisciplinary research methods integrated sociology, economics, and
anthropology into their notions of historical research, and opened up a research orientation
referred to as “new history,” which widened the scope and interests of historical research.
From traditional modes of historical research, which concentrated on politics, they shifted
toward social history, cultural history and life history with their diverse range of perspectives.
These included tool civilization, industrial development, lifestyle, dietary content, modes of
consumption, popular thought, and other issues closely related to human life, all of which
became an object of interest for historical writing. This new western notion of history
influenced present Taiwanese historical research, making methods of observing Taiwan's
history, and it interpretive perspective, more diverse and objective. The material which is the
object of historical research in Taiwan also became comparatively more abundant and diverse
as a result. Because of the influence of these new historical notions, graphic interpretation also
became a new means of understanding history. From early visual images or life and cultural
information records, it is possible to see the uniqueness of Taiwan's history and, therefore,
pursue the formation and flourishing of research on Taiwan from the perspective of visual

arts culture.

The “sociology of arts” contends that the outward manifestation of any artistic work bears a
close relationship with the social environment in which it came into existence; aspects of
social background such as politics, economics, culture, and other items, can influence the art
we see. What is more, art work reflects the present social environment's development, and
other unique characteristics, such as generational changes. Commercial art, which is
subsumed within visual arts, has an even more inseparable relationship with our everyday
social environment. The modes of everyday life familiar to all, commercial consumption, and
popular culture, are in fact a society's most faithful record of its real life, and its truest historical
documentation. In particular, it is possible to clearly observe environmental changes and the
uniqueness of cultural development from the commercial packaging designs in people's
everyday life, in addition to being able to examine the aesthetic tastes of that society, as well
as that time's consumer trends. Changes in the social environment not only influence the
everyday consumption a period, they even impact the development of product packaging
design's appearance. In addition to protecting its content, providing ease of use, and facilitating
transport, the packaging design of everyday commercial products aims at creating an effect
which facilitates recognition for the product, of disseminating information about the product,
and promoting it, as well providing for visual beautification and cultural propagation.

Prior to the period of Japanese rule the earliest Chinese inhabitants of Taiwan brought the
traditional everyday cultures of their homelands to the island. In addition to a limited number of
products which they brought across the ocean from the Mainland, the everyday commercial
products in the Taiwanese market at the time were mostly manufactured in Taiwan for convenience.
This early commercial product packaging all followed traditional Mainland Chinese styles. Later,
changes which occurred in the colonial social environment under Japanese rule meant the
Taiwanese would play a unique role as colony. The Japanese colonial rulers brought with them
the stimulus of an outside culture, changes in lifestyle patterns, and the commercial marketing
strategies of Japanese businessmen, as well as the acceptance and development of commercial
activities. Not only did this influence the commercial consumption trends of the time, it also
induced commercial art design in product packaging to vary in style and design from its previous
manifestation. As such a diversity of design appearances and visual styles emerged. In addition
to the traditional Chinese style which the general Taiwanese population was familiar with,
Japanese Eastern style also emerged, as well as the western styles which Japan leamed and
indirectly introduced from the west, in addition to the militarist tones introduced in the wartime
environment found toward the end of Japanese rule. Not only did a unique Taiwanese product
packaging culture make itself known in the richness and abundance of the commercial product



packaging, but this packaging had particular generational significance for Taiwan's modermn design
history. What is more, the packaging design of various everyday consumer products appropriately
reflected Taiwan's regional style, as well as the signs of generational changes, in colonial period.
Through analyzing and examining everyday product packaging design during Japanese rule, we
can clearly understand the richness of Taiwanese life and related cultural information within the
context of great generational changes through examining packaging design.

Many historical materials from the time of Japanese rule were neglected or misinterpreted because
of the influence of political consciousness which arose after Taiwan's liberation from Japanese rule.
As a result, people forgot about this particular stage in Taiwan's historical culture as it pertained to
Taiwanese life. In recent years, people have begun to concem themselves once again with the
development of Taiwan's historical culture as a result of changes in the social environment, and
they are observing and interpreting Taiwan in a more objective and diverse manner. In addition,
through the organization of present historical materials, older books, and other literature, it is
possible to examine different aspect in the life culture of the Taiwanese people through
“diagramming Taiwan”, that is, through analyzing historical imagery in order to understand early
Taiwanese historical culture. A rich body of historical materials has been accumulated concerning
the common Taiwanese people's life culture and the development of Taiwan's social environment
from the period of Fukienese and Cantonese immigration during the Ming and Qing Dynasties to
the period of Japanese rule. However, at present, only a very small number of people have
organized or researched these historical resources pertaining to the life history of common
Taiwanese people from the perspective of commercial product culture or visual design. In
particular, product packaging, which bears a close relationship to the life of the people, is not
often collected or preserved precisely because it is a daily consumer product. Only small
amounts of scattered material remain. As such, it is because of the age-old problem of lax
preservation of these items that people neglected them. Importance is not attached to product
packaging, which is primarily an everyday product, in the same manner art is, nor do people
collect packaging. Nonetheless, product packaging can record the footprints of Taiwan's life
history in the most faithful manner, and reflect society and the public's popular tastes, as well as
the uniqueness of Taiwan's cultural development.

For this reason, this book takes as its object of examinig the product packaging of everyday
life from Japanese ruled Taiwan, and analyzes the changes in the social environment of colonial
Taiwan from the sociology of art's perspective, and the influence created by the development of
product packaging design during this period. It then sums up the uniqueness of the visual style
and mode of presentation for this particular stage in Taiwanese product packaging design. This
uniqueness includes a detailed pictorial analysis of various styles of product packaging design
and its traditional Chinese style, local Taiwanese imagery, westem influence, war propaganda
style, imported commercial products, and other elements. This book intends to clearly present,
in a comparatively organized manner, the long overlooked early Taiwanese product packaging
through the organization and analysis of historical images. It will also provide a peak at the
changes in the rich content conceming the earliest Chinese inhabitants of Taiwan from the
perspective of product consumption culture, in addition to creating a foundation of diverse
historical material for visual design research conceming the life culture of the Taiwanese people.
Such material will be of assistance in helping readers familiarize themselves with and understand
Taiwanese daily life during this period, as well as the visual trends and tastes of the time. However,
because of longer term generational alternations and environmental changes from Japanese rule
to the present, it is difficult to collect many of the early packaging materials. For this reason, this
book can only provide a glimpse of Taiwanese product packaging's visual culture during that
period through an analysis of some representative packaging graphics and provide initial
organization and writing on these materials. We hope the reader will provide suggestions
concerning the many areas this book has not yet broached.

Professor, Department of Visual Design,
National Kaohsiung Normal University
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