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Chapter 1 An Introduction to Rhetoric

7 Exercises:

In each group, there are two sentences with nearly the same meaning.
Find out in each group the sentence that is better written, and then point
out in what way they are more expressive (£ & T &k 1)).

Group 1:

a. He thundered to his audiences.

b. He shouted loudly to his audiences.
Al WY AR LI

Group 2:

a. Our voices were drowned out by the roars of applause.

b. Our voices were covered up by the roars of applause.
AT 7 R — VRIS o

Group 3:

a. I absolutely loved bargains and will go a lot out of my way to find
them.

b. I absolutely loved bargains and will take the trouble to find them.
FAF BRI R K

Group 4:

a. He contends that a big part of the problem stems from the enormous
financial rewards reaped by powerful executive.

b. He contends that a big part of the problem comes from the enormous
financial rewards reaped by powerful executive.

fil A iR R A T A B A R B &Rl T
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Group 5:
a. Every morning, the policeman on duty will see thousands of cars flash
past him.
b. Every morning, the policeman on duty will see thousands of cars drive
past him.
MR, BT BRSPS T Kt .
0« Answers:
Groups 1-5: Sentence a is better written, because it is more vivid than
sentence b and helps readers see in their mind’s eye the picture described.
From the light of the figure of speech used, sentence a in these five groups
is an example of metaphor.

1.1 What is rhetoric
The definition of rhetoric has been defined in various ways, and the

following may be inspiring to you.

» The art of using words in speaking or writing so as to persuade or
influence others. (The World Book Dictionary)

» The art of effectively using language in speech or writing, including
the use of figures of speech. (Random House Webster’s College
Dictionary)

Generally speaking, rhetoric means the choosing of words, sentence
structures, the polishing of sentences, and the arrangement of paragraphs
in order to ensure that one’s ideas are not only well organized, but also
most appropriately expressed. Thus, in order to clearly and effectively
convey your ideas and opinions, rhetoric is a necessity. As a matter of fact,
the choosing of words and sentence structures is largely decided by the
context. By “context”, it means not only linguistic context (i 5 #4%), but
also situational context (3% 3¢5 3%). That is to say, you have to consider, in
addition, whether the subject (/@) of your speech or writing suits the
occasion involved. But as is mentioned in the foreword, figures of speech
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and how they are used in sentences are the focus of this book.

1.2 The classifications of rhetoric

Generally speaking, rhetoric can be divided into two large groups:
communicative rhetoric and aesthetic rhetoric. By communicative rhetoric,
it means the choosing of words, sentence patterns, and the arrangement of
paragraphs in order to best suit the context and the subject concerned, as
well as to achieve the effect of conciseness, clearness, precision,
coherence, sense of balance and expressiveness. Communicative rhetoric
is also regarded as passive rhetoric.

By aesthetic rhetoric, it means the choosing of particular figures of
speech in order to enhance the vividness and expressiveness of the
language, form a picture in readers’ mind and to evoke their feelings. And
it is usually regarded as active rhetoric.

1.3 The purposes of using rhetoric

By using rhetoric, the author means to achieve an effective
communication. When it comes to communicative rhetoric, the author
intends to put across his opinions—to get someone informed of the present
state of affairs, to persuade, to declare war, to give a report, etc. For
example, communicative rhetoric can often be found in public speeches
delivered by the leader of a country on a particular occasion, and it can
also be used in our daily communication, for example, in writing a
composition. In a word, we choose words for an effective communication,
and the efforts involved are communicative rhetoric.

When it comes to aesthetic rhetoric, the author means to form a
picture in readers’ mind by using concrete, vivid images, as well as certain
figures of speech to appeal to readers, so they can appreciate the vividness
of the language or get deeply affected. It can be said that aesthetic rhetoric
is very appealing to readers and works to enrich the flavor of language.
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<7 Exercises:

Directions: Rhetoric means making choices. Choose from the following

groups the better written sentences, and try to point out why they are

better written in comparison.

Group 1:

a. She flatly refused him on the ground that he was too poor.

b. She flatly refused him for the reason that he was too poor.

Group 2:

a. His manner was bad to the point of rudeness.

b. His manner was bad to the degree of rudeness.

Group 3:

a. It goes against the grain for me to borrow money from others.

b. It goes against my wishes to borrow money from others.

Group 4:

a. Despite his efforts, Churchill was completely defeated.

b. Despite his efforts, Churchill was massively defeated.

Group 5:

a. Our marriage is on the rocks.

b. Our marriage is likely to break up soon.

Group 6:

a. | found my resolve slipping occasionally.

b. Occasionally I found my resolve gradually disappearing.

Group 7:

a. I could see from her expression that his comments had hit home.

b. I could see from her expression that his comments had had the
intended effect.

Group 8:

a. To have more free time and to have an increased pay is to want to have
your cake and eat it.

b. To have more free time and to have an increased pay is to have two
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things that it is impossible to have together.
Group 9:
a. The moment she put pencil to paper, her baby would cry.
b. The moment she started to write, her baby would cry.



Chapter 2 Aesthetic Rhetoric:
An Introduction to the Figures of Speech

If communicative rhetoric means the choosing of the most
appropriate words or sentence structures in order to achieve precision,
coherence, clearness and expressiveness, aesthetic rhetoric means to
render the language more concrete, vivid, interesting, and appealing, or to
form a picture in readers’ mind. For this particular aim, particular figures
of speech are used.

2.1 The figures of speech to be learned

As aesthetic rhetoric mainly refers to the rhetoric in which figures of
speech are used, aesthetic rhetoric has everything to do with the study of
figures of speech. The figures of speech to be introduced in this book are
as follows: simile, metaphor, metonymy, synecdoche, antonomasia,
personification, transferred epithet, irony, rhetoric repetition, climax,
anticlimax, and pun.

2.2 The classifications of figures of speech

The list of the figures of speech may seem overwhelming, yet they
can be classified into certain groups.
(1) Figures of similarity:

simile, metaphor, personification

In each of these figures of speech, there is similarity between two
things from two different domains. In simile, one thing is /ike the other

thing; in metaphor, one thing is the other thing; and in personification, also
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regarded as “personal metaphor”, one thing is a person.
(2) Figures having to do with continuity:

metonymy, synecdoche, antonomasia, transferred epithet

Metonymy, synecdoche, antonomasia and transferred epithet are
figures of speech having to do with association of continuity and changing
names. In metonymy, what is the most familiar to people is used to refer to
what can be easily associated with it. Synecdoche involves using part for
whole, whole for part, abstract for concrete, material for the product made
of it, etc. Antonomasia involves using a proper noun with literary,
historical, religious or mythological origin in place of an ordinary noun.

Transferred epithet is another figure of speech having to do with
association of continuity. In transferred epithet, an adj. which should have
been used to modify one noun is transferred instead to modify another
noun to which it does not belong. Take the example of a hospitable glass
of wine: it is most probably because the author is deeply impressed with
the hospitable host who offers him a glass of wine that the host can be
easily associated with the wine.

(3) Figures of emphasis:

climax, anticlimax, rhetoric repetition

In climax, the thoughts are getting more and more intense and
emphatic at a uniform rate just in the way a man climbs up a ladder and
reaches a higher position.

In anticlimax, there is a sudden transition in discourse from a
significant idea to a trivial or ludicrous idea. By the unexpected change in
tone, the author means to be emphatic.

In rhetoric repetition, through the repeated use of a word, phrase or
sentence structure, the author means to enhance the sense of rhythm of the
language, ensure the thematic progression and highlight the theme.

(4) Figures defying logic:
personification, transferred epithet, anticlimax
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Personification is a figure of speech in which the words used for a
man are now used instead to describe other domains than humans. This is
an extraordinary collocation and goes beyond the semantic limitations that
words indicating human characters can only be used for humans. It is for
this reason that personification defies logic.

In transferred epithet, since the “adj. + n.” collocation is the result of
the recording of the author’s feelings or impressions, the collocation is a
kind of extraordinary collocation, and even goes beyond the generally
accepted semantic limitations. For this reason, transferred epithet, as a
figure of speech, defies logic.

In anticlimax, the sudden transition in discourse from a significant
idea to a ludicrous idea can be regarded as a sudden transition from one
conceptual domain to another domain, or a deviation from the linear
thinking / logical thinking. For this reason, anticlimax goes totally beyond
readers’ expectations and is a figure of speech defying logic.
+7 Exercises:

Directions: As is mentioned in this chapter, aesthetic rhetoric means to

render the language more concrete, vivid, interesting, and appealing, or

form a picture in readers’ mind. In each of the following groups there are

two sentences, with one sentence the example of aesthetic rhetoric. Decide

which sentence in each group is the example of aesthetic rhetoric, and

then try to point out in what way this sentence is better written in

comparison.

Group 1:

a. He was a man who never smiled, and who has a blank face.

b. He was a man who never smiled, and whose face was as blank as a
whitewashed wall.

Group 2:

a. The tensions of the two-day exercise broke.

b. The tensions of the two-day exercise broke like a dam giving way to a
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flood.

Group 3:

a. A thought suddenly occurred to him.

b. A thought struck him like a silver dagger.

Group 4:

a. The brilliant founders branched into new areas.

b. The brilliant founders developed into new areas.

Group 5:

a. Without a watchful eye, the market can spin out of control.

b. Without an effective system of supervision, the market can spin out of
control.

Group 6:

a. They smiled and greeted each other.

b. They were exchanging smiling words.

Group 7:

a. Nothing could calm the anger of Hurricane Camille.

b. Nothing could calm down Hurricane Camille.

Group 8:

a. He had five mouths to feed in his family.

b. He had five people to feed in his family.

Group 9:

a. Want, despair, and madness have been the attendants of my career.

b. I have experienced want, despair, and madness in my career.



