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Abstract

In 2013, Guangzhou continued developing commerce and trade industry under
the strategy of New-type of Urbanization and constructing the International
Commerce & Trade Center against the unfavorable background of slow-recovery of
world economy, low demands of global market and downward pressure of domestic
economy. The total volume of commerce and trade industry in Guangzhou kept on
increasing steadily ; retail sales of commodity reached 688. 285 billion Yuan with an
increasing rate of 15.2% , top among the five national center cities; total sales of
commodities increased by 30% breaking the 4000-billion line to 4133.49 billion
yuan. The business environment is future optimized and Guangzhou is ranked top for
the second time as the Best Business City in Mainland China. New industries, E-
Commerce and commercial conference & exhibition industry continue to develop
with fast speed. Infrastructures for commerce and trade industry are being perfected
and the function of aggregation and radiation is strengthened. As a conclusion, the
effect of transition and upgrade strategy is obvious as commerce and trade industry in
Guangzhou shows more features of high-end development, centralization and
internationalization, and the status of Guangzhou as the international commerce &
trade center has been further enhanced.

As one of the Guangzhou Blue Book series, the Annual Report on Commercial and
Trade Industry Development of Guangzhou is co-edited by Guangzhou Academy of Social
Sciences, the Economy & Trade Commission of Guangzhou, and Guangzhou
General Chamber of Commerce, and published by Social Science Academic Press. It
is published annually and issued nation-wide. The Annual Report provides valuable
references for government officials, researchers and the public to understand the
general information, features and trends in the development of commerce and trade
industry in Guangzhou, and it is also an important platform for specialists and experts
to discuss and exchange ideas about Guangzhou’s commerce and trade industry.

Annual Report on Commercial and Trade Industry Development of Guangzhou (2014)
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Abstract 18,

includes seven chapters: General Report, Strategy Reports, Special Reports,
Industry Reports, Regional Reports, Major Events and Indicators. The Annual
Report discusses the development strategy for Guangzhou to build up the
International Commerce & Trade Center, analyzes the current status, features and
highlights of commerce and trade industry development in Guangzhou in 2013, and
predicts the trend for 2014 based on multi-dimensional analysis of various determinant
factors.

The term commerce and trade industry in this book refers to the concept of
modern comprehensive commerce and trade industry. It not only includes the
traditional retail business, cater industry and wholesale trade industry, but also
involves industries directly related to merchandise trade which include business
conference and exhibition, E-commerce, foreign trade, logistics and other newly

emerging industries and trade modes as well.

003



H %

B1 S

B.1 2013 47 M TR S0k 4 RIL #4047 5 2014 4R 28

................................................ Bk A3 ?d;,‘}.ﬂ"- #% % /001
— 2013 #‘f’”lﬁﬁﬁﬂ’-i&'}%’}t—%ﬁf& ........................... / 002
= 2014 #‘}")”ﬁﬁﬁki&ﬂ:}ié}*ﬁ'la&fé ..................... / 023
= ?‘J'gfzi%‘li ............................................................... / 029

B I Hewsis

B.2 CBrifiiE e g TN R AT A SRR e thep i /036

B3 hnbRHEES A A T BT 0 AR S T
............................................................ FhE £ /048

B4 KA AR M EE 5T L 17 55 B B SRR 5

............................................................ Ahsh  F2R /061

B.5 [EPRWYREAA T MATE LRI e M OREE /078

B.6 o B LI T 4 i Ok R AR ) S AT 7
................................................ BRI B4 #HiKiE /102

001



[Jr%%&%-ﬁ%ﬂ

B

B.

B

B.

B.

B.
B.
B.

B.

B.

B.
B.

Bl s

R U Ak 7/ L SR ey S0 B IR Al (AR i SR A

8

JA“}'|‘|E£§)§$E%\[](E@X;J‘%6H% ............ TE Y /4"5?

L9 UM SR A RE S AR TR TS Sl R A

10

11

12

13

14

15

16

17
18

fReN3E /124

EEF /146

33|k HE /155

............................................................ gﬁ%;’a; I N /166
UM ERT KRB e FRZE ABEA 2 /182
BNV frik5y
2013 4ETTMNAMR K R A S 2014 AE B oo 77 R sk /187
2013 4F M BB ) A A B 2014 AEJREE e 3 M /210
2013 AN 2l A Rk i J 2014 4 J
............................................................ R B 4 /227
2013 TNl At & T 39 A R 4 K 2014 AR R
............................................................ ?:ﬁ;‘_‘f’_ g[;;éé /233
2013 AE T MR AR D A AR 5 B 2014 AFJEER wovvvenennnnn % & /239
BV Xk
R 4 T P R BT oo ;MR TR 2R B/ 247
e 855 X SCR AR & & W5
................................................ ,_?, ﬁ; i‘&ﬁﬁ*ﬂf— i‘]’ﬁii{ / 258



B.
B.

B.

B.

B

19
20

21

22

DRt R XA R Bl 2 A BRI S oo F 31k / 268
LA ti s T4 (it 4 15 DX ey 5ol A 1
................................................ RAEA x4 E MW /276
VABACRY 50l e By 4 AE 40 DX BUA R 55 oMb s e =% e
................................................ KX A AE HRias /283

BV Kdid
2013 AETT MBSO A R R EIE e HiEE FMEF %32 /292

BVI B

.23 2008 ~2013 iﬁr‘}‘”ﬁﬁﬁ‘u’kﬁ*&*ﬂ—: .................. ﬁlig ,ﬁl}i / 304

[CepwmmnstE e )




CONTENTS B

B I General Report

B.1  Analysis on the Development of Guangzhou’s Commerce & Trade
Industry in 2013 and Prospect for 2014 Ou Kaipei, 12 Xuegi and Wei Ying / 001

1. Status and Features of Guangzhou'’s Commerce and Trade

Industry in 2013 /002
2. Analysis and Prospect on Guangzhou's Develgpment of Commercial and

Trade Industry in 2014 / 023
3. Countermeasures and Suggestion / 029

B Strategy Reprots

B.2 Sustainable Development Strategy for Commerce in Guangzhou
under New Trend of Circulation Reform Xu Yinghou | 036

B.3 Path and Strategy for Promoting the Transition and Upgrade of
Wholesale Markets in Guangzhou Wang Xianging, Mao Ying / 048

B.4 Thoughts and Strategies for Cross-boarder E-Commerce
Development in Guangzhou L Jinling, Yu Chonggang / 061

B.5 Research on Guangzhou Commercial Area from the Perspective

of International Shopping Paradise Wei Ying, Qiu Zhijun |/ 078

004



B.6

B.7

B.8

1B.9

B.10

B.11

B.12

B.13

B.14

B.15

Research on Constructing Modern City Logistics System in Guangzhou
Ou Kaipei, Luo Gusong and 1ai Changgiang / 102

Bl Special Reports

The Temporal and Spatial Evolution of Shopping Center in Guangzhou

and Its Influence on City Commercial Spatial Structure
Zhang Xiaoying | 124

Study on Financial Lease Industry Development in Guangzhou

Lo Jun, Xiao Zejun and Tang Zhiyong | 146

Predicament and Solution for Department Store Industry in

Guangzhou—From the Innovation-Driven Perspective  Xun Zhenying / 155

Research on Current Status, Feature and Measures for Logistics

Industry in Guangzhou Zhang Zhiyong, Jiang Chuan | 166

Investigation on Taobao Village in Guangzhou
Lo Yijie, Su Jundan and Lin Kun | 182

BIV  Industry Reports

Development of Guangzhou’s Foreign Trade Industry in 2013
and Prospect for 2014 Chen Wanling, Deng Lingli / 187

Development of Guangzhou’s Retail Industry in 2013 and
Prospect for 2014 Guo Xiong / 211

Development of Guangzhou’s Conference and Exhibition Industry

in 2013 and Prospect for 2014 Ye Jingmin, Yi Jun | 227

Development of Guangzhou’s Wholesale Markets in 2013 and
Prospect for 2014 Li Ganyang, Guo Chutao | 233

005



B.16

B.17

B.18

B.19

B.20

B.21

B.22

1B.23

006

IMEERRH - ARk

Development of Guangzhou’s Catering Industry in 2013 and
Prospect for 2014 Huang Fei / 239

BV Regional Reports

Path for Upgrade and Transform of Tianhe Road Business Area
Burean of Economy and Trade of Tianhe District in Guangzhon | 247

Research on Promoting the Integrative Development of Culture,

Commerce and Tourism in Yuexiu District
Yu Wei, Ji Liping and Lin Yaqin | 258

Strategic Thoughts on Boosting Modern Commerce and Trade
Industry in Haizhu District Li Chagjian | 268

Promoting the Commerce and Trade Industry Transition by

Specialized Markets Upgrade Deng Shousheng, Lin Tejian and Mo Lan | 276

Achieving Leapfrog Development of Modern Service Industry in

Huadu District Through Commerce & Trade Industry Development

Zhang Wenlong, Xu Youtao and Chen Xubin /| 283

BWVI Major Events

Major Events on Guangzhou’s Commerce & Trade Industry

Development in 2013 Xiao Zejun, Sun Baoping | 292

BVI Appendix

Indicators for Commerce & Trade Industry Development in
Guangzhou (2008-2013) Xiao Zejun | 304



= kR 5

General Report

los]
NOOH 3N

B .1
2013 FF MBI EEHE
S5 2014 FFREE

BRFE FEH R AT

\M)

2013 4, AHREF LR, BETHERFERESLE A
ZFTFTATRAKOFTFTT, 7 M A3 A T AL & A 7

, B RARAT PO RB AR, KABRBHTLLE,
AR THBH R, AR LEFTAREB S FHBEK, £2H K
SR BA0k 6882.85 1L, L EFRK 15.2%, ¥R EELK
HEPCHRTLE; ASRMEEMERLI FTRLAKRK, &
41334.9 124, ¥k 30%, ERAKiE—F ki, BFARE
“RAEMPERGRET LR TFTHAE BE. A LESLA,
LFASPAELRUERFREOLESY . BT LARE

« WOTHE, T

B LD

ik SRR BT I K WFIE B, T BE, 1M AL 2Bk e B B
Pt B, M TSR B A AT PRI A 0

001



