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Abstract

After the 1960s, developed countries, such as the United
States, have been doing revolutionary change in the industry struc-
ture, and transforming from a manufacture-oriented to a service-ori-
ented economy. Subsequently, the United Kingdom, Germany, and
Japan also have been in the process of transformation to service-
based economy. The proportion of services’ value added in GDP
reached 70% in 30 OECD member countries. International experi-
ence shows that, after per capita GDP more than 3000 U.S.
dollars, the tertiary industry will become the leading industry and
will continue to rise. Many cities and regions in China have met or
exceeded this standard, so the service industry is bound to become
the important issue for the current economic restructuring and the
future development. While innovation is one of the most important
driving-force for any industry development, and the innovation of
science and technology is one of huge boost for the economic and
social development in the industrial economy. However, the special
properties of service products and different models of services devel-
opment are all making the research on services innovation can not

copy the manufacturing theory and experience. With the rapid de-

1.



B A k£ &7 8 B R

velopment of service industries, research on service innovation theo-
ry and policy has become a hot topic in developed countries.

As China’s service sector is relatively undeveloped, the domes-
tic research is still in its infancy. Based on tracking and combing the
latest research at home and abroad, this report deeply discussed the
issue of measuring innovation in China by taking Knowledge-inten-
sive business services (KIBS) innovation as starting point. Specific
studies include: Firstly, this report reviewed domestic and foreign re-
search in the introduction, than briefly described the background of
this study, significance and the main research contents and methods;
in the second chapter, this report introuduced the innovation theory
of KIBS on the base of industrial level, which included the concept
and classification of KIBS, the feature and classification of KIBS in-
novation, the R&D measurement of KIBS innovation. According to
this, we also proposed classification of KIBS for China’s current nation-
al industry classification standard; In the third chapter, this report
mainly did some empirical research on KIBS innovation on the base of
industrial level. And the empirical research covered the global and
China. Through using of comprehensive and detailed statistical data at
home and abroad, this report analysed the development status of KIBS
in the U.S. and in China. Meanwhile this report also took the EU as
an example to introduce the evolution history of service innovation poli-
cy, which is in order to play a reference for China’s policy research; in
the forth chapter, this report discussed theory of KIBS innovation on
the base of enterpirse level, which included the feature, mode, and
driving force of KIBS innovation activities and the knowledge flow in
the process of innovation. After that, this report also did research on
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measuring KIBS innovation on the enterpirse level and mainld anlysed
current situation of R&D input in China’s enterpirses. Therefore, this
article introduced the status quo of innovation surveys at home and
abroad, and discussed basic principles on the implementation of serv-
ice innovation in China, and designed the related questionnaire; this
report also put forward outlook of direction and contants for the re-
search of KIBS innovation in the future.

The contributions and innovations of this report in theoretical
and practical aspects include; the first is proposing the classification
and definition of KIBS for adapting to China’s current classification
for national industry, which is not only the basis of this study, but
also an objective basis for the future relevant research; the second is
firstly using R&D data in China to carry out KIBS innovative re-
search, and introducing the latest research in the European Union.
Meanwhile this report also studied the quantitative relationship be-
tween economic growth and KIBS by the use of quantitative analysis
model ; the third is putting forward the structure, the content, the prin-
ciple of designing and the technological method for KIBS innovation
survey in China, all of this has been done on the base of the abstrac-
ting features of KIBS innovation, the building of KIBS innovation
mode, the anslysis of driving factor of KIBS innovation and the emer-
ging and flow of knowledge and refence of practical experience for in-

novation survey at home and abroad.
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