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Preface

We belong to a generation that witnessed the decline of plastic
and the death of modernity at the end of the 90s, and is currently
developing in the discovery of new forms of communication,
the emergence of emotional advertising and the shift of society
as a whole, and therefore businesses, towards a paradigm of
sustainability through recycling.

This places us in a context of change, but especially where
design is concerned, when have things been otherwise?

The re-industrialization of creativity.

As | see it, albeit in a different way and with caveats that | will
deal with later, the market is currently undergoing a second
industrial revolution, in which corrugated cardboard plays a
major role. For aesthetic evidence, we only need to pick up
a catalogue of design furniture, which these days finds its
inspiration in rusty iron factories; or watch one of the movies
featuring that incredibly aesthetic, futuristic and romantic
new trend known as steampunk, with its dreams of a return to
the age of steam and industry for the sake of a more humane
society, free of the excesses of dehumanized technology we see
today.

Awareness, ecology, sustainability, recycling, creativity... are all
now synonymous with one thing: cardboard. Art directors search
excitedly for experts in paper and cardboard craft with the ability
to use them in producing accurate representations of reality.
Nothing less than a piece of engineering in which, it would seem,
the emphasis is now on detail and taking the time to create small
works of art, a slight vestige of the art & craft movement, now
at the service of multinationalisation and globalisation, where
the leading brands reproduce their logos in cardboard... just as
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Mr. William Morris would have always wished.

It is abundantly obvious, and here this book can serve as an
example, that corrugated cardboard is right now on the crest
of the wave in design worldwide. Here, | think it is important
to take a stand for design, in whatever form, as a universal
yardstick, mirror, and accurate means of analysis of current
aesthetic and intellectual trends.

Until now, corrugated cardboard, with its brown colour and
simplicity of form, has systematically appeared before us
whenever we have approached the world of industry, where
factories, great and small, needed a practical packaging solution
for their products. Design, colour, and creativity gave way to
practicality and economy. Thus, the production of cardboard
and its transformation into boxes became standardised to meet
with requirements, eventually giving way to easily affordable
standard sizes and formats that did not require complex dies.
It has to be said that this economic and logistic advantage did
not, at the time, in my opinion, receive the acknowledgement it
deserved in ecological terms, whereas today, thanks to society’s
change of mentality, this is virtually its greatest value.

It could be said, therefore, that its use and function within this
small industrial and practical ecosystem, were perceived as
commonplace by us members of society.

This, for me, marks a major turning point. In the words of the
philosopher Trias ‘The commonplace, properly understood, can,
and has demonstrated as much, become art, thought, beauty...”.
Its value, over and above its practicality, was there and only

needed to be brought to light. If analysed, this thought could

reveal many keys. To quote the second epistle to the Corinthians
2:4:18:
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...while we look not at the things which are seen, but at the things
which are not seen: for the things which are seen are temporal; but

the things which are not seen are eternal...

The value of what is hidden, but nevertheless exists, is eternal.
Of this we, communication professionals, are well aware. When
you are asked to create an advertising or branding campaign,
the first thing you have to highlight and attempt to identify is
that value in a label or advertising jingle which, despite being
obvious, is nevertheless hidden from the consumer at first sight.

Nowadays, cardboard is everywhere, it has quite naturally
worked its way into our lives, as if it has always been there, like
an ever-present spirit that has only now made itself visible.

In the world of furniture and interior design, for example,
cardboard is becoming established as a synonym of simplicity
and practicality, still maintaining its intrinsic virtues. At the same
time, however, it is also a synonym of elegance, trendiness,
space, design... Major department stores use it in their window
displays to represent animals and other elements of nature.
These silhouettes and sometimes more complex 3D models
convey the essence of the everyday objects they represent,
transporting us into a world and a concept in which what matters
is the origin, the return to a slower pace, to what is universal, to
nature, and in contrast, the ephemeral nature of mankind.

We are also used to seeing how a couple of pieces of cardboard
placed one on top of the other can become educational materials,
tables and chairs for children, a celebration of the pastime or
creativity in play, or the basis for a flight of the imagination. As
Matisse put it, art should be ‘rather like a good armchair which
provides relaxation from physical fatigue’, which is something
that all of today’s designers must keep in mind, or at least they
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should if they want their client firms to keep abreast of the times
and make communication.

I have always thought that any design (and, all the more,
advertising) which fails to communicate is like talent with no
underlying effort, and in the case of cardboard, its value and
ability to communicate have been with us since its origins.
Furthermore, let us not kid ourselves, nowadays, cardboard
sells.

In packaging, the concept changes little. In the information-
saturated world of today, it is becoming increasingly difficult
to find room on packages for all the information the customer
requires and every millimetre of permitted printing space counts.
In this respect, corrugated cardboard has already said a great
deal. Its innate characteristics, its resistance to being printed in
bright colours and its roughness for achieving fine detail have all
contributed to the simplicity of design it tends to feature.

Unlike other materials, cardboard has greatly simplified the
message in the food sector, where a surfeit of colours and
lacquers used to be the norm and type of product took centre
stage. On the whole, large stains and print are giving way to
cardboard, which, as | am trying to explain, speaks its own
language to the consumer. Right now, structure is taking over
from appearance; the material is upstaging the image, while
keeping its own identity intact.

Through concern for sustainability and the protection of nature
this ancestral spirit has become visible in our civic social and
ethical objectives. An ecological reindustrialization is underway.
And | use the term reindustrialization because even today,
due to the industrial heritage of cardboard, the complexity of
producing it in small quantities and the unwillingness of the
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industrial giants to cater for the creative world, small-scale
supplies of corrugated packaging are still hard to obtain and we
are left at the mercy of the major die-cutting firms, with all the
expense this entails.

Nevertheless, this has certainly not stopped the big companies
from making the most of all the advantages it has to offer. Right
now, its sustainability offers huge potential that we in the world
of advertising know how to put to use, and sometimes, it has to
be said, even overuse.

| would even go so far as to describe it as universal; but in
a positive sense, because the term can have its negative
connotations. The homeless use cardboard to keep out the
cold when sleeping rough on the streets; beggars present their
pitiful requests printed on pieces of milk carton packages. At
the same time, however, behind this revolution of industrial
creativity, marketing departments want to use it to dress up
their abandonment of plastic and shiny stucco; while perfume
companies raise the price of their gift sets after packaging them
in corrugated cardboard to fabricate the illusion of an adventure
like those of yesteryear.

For an example, take some of the latest international campaigns
that have passed through our studio, where the overriding
objective is to create a universal message that works just as well
in the Arab world as in South America. In two cases out of three,
sooner or later in the meeting, the client will let slip the words
recycled, cardboard or ecological.

And there’s no denying the fact: the values contained in the
material that forms the topic of this book are there for all
cultures. Nor can it be denied that the endless categories and
corporate social responsibility logos that appear on packages
can drive consumers crazy, so they can be forgiven if they tend
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to generalize, which they often do, and confuse corrugated
cardboard packaging with the idea of own brand, inferior quality,
or lack of resources.

Here, and may this book serve as an example, the responsibility
lies with us designers and our ability to make proper use of a
material whose honesty, beauty, strength of identity and wealth
of possibilities are as great as our individual creativity is able to
reveal.

German Ucar
estudioVACA’s founding partner
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Introduction
H 242 BB

As technology progresses and people’s awareness
of environmental protection increases, corrugated
paper has witnessed a leap in its application in
packaging. It is a green packing material of light
weight, high strength; it is easy to mould, fold,
store and transport; also easy for recycling and
reuse; it features good printability and low cost,
etc. It can be found in every sector in daily life,
covering the consumer package and transport
package of food, beverage, household products,
electronic devices, industrial equipments, and
stationary.

Corrugated fiberboard is a flat packaging material
of fluted corrugated sheet and linerboards, often
referred to as ‘corrugated cardboard’. Regular
corrugated cardboard, honeycomb cardboard
and micro-corrugated cardboard are three most
common types of corrugated material.
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Common Forms of Corrugated Cardboard

ELEERARBIE X A0 L1

Corrugated cardboard is also called corrugating
cardboard. The ridges and grooves are like a row
of arched doors, parallel to and supporting each
other to form a triangular structure which has
good mechanical strength. Its surface can bear
certain degree of pressure and has good elasticity
and buffering performance; it can be moulded
into liner or container of all shapes and sizes, more
convenient to produce than plastic cushioning
materials; it is little affected by temperature,
has good shading performance and does not
degenerate in sunlight; it is also little affected by
humidity (See figure 1).

Corrugated cardboard package designed by Elyse Levass
Elyse Levass RS E BRI E
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Honeycomb cardboard is a new material, featuring
light weight, high degree of utilisation and lower
total cost; high strength, smooth surface, less
likeliness of deformation; easy for decoration, large
variety of products, wide application; biodegradable,
recyclable, conform to environmental requirements;
shock absorbing, sound absorbing, heat insulating,
durable. Honeycomb cardboard can be made into
trays, large boxes and cushioning. It is a green
packaging material to be used instead of bamboo/
wood trays, bamboo/wood boxes, heavy corrupted
boxes and EPS foam plastic cushioning (See figure 2).
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Honeycomb cardboard package by O Zone design
O Zone design @i S HREE
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