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DYNAMIC FLOWING OCEANFRONT BUILDING
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LOW-DENSITY AND HIGH-END COMMUNITY

HIGHLIGHTING COURTYARD SPACE
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ARCHITECTURE IS THE ART OF SPACE,
LIFE IS THE QUINTESSENCE OF DESIGN
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RESIDENTIAL BUILDING: SEIZE THE LOCAL FEATURES
ACCURATELY, RETURN TO HIGHLIGHT INDIVIDUAL HUMANITY
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RESIDENTIAL COMMUNITIES SHOULD BE INTEGRATED INTO
URBAN LIFE AND EQUIPPED WITH APARTMENTS FOR THE ELDERLY

#h=W NEW LANDSCAPE
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LEISURELY, COMFORTABLE, NATURAL AND ROMANTIC
SPANISH MANOR LANDSCAPE
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"FLOWING FOREST" GREEN WILD LIFE IN CITY

RDEERMRT | REXHERFEREN
POETIC LANDSCAPE WITH STRONG CULTURE ATMOSPHERE
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Shenzhen Dongda Architectual Design.,Ltd

REAZRERATRARAERLRFEIND AR

Architectural Design & Research,Southeast University, Shenzhen Branch.,Ltd
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ARCHITECTURE PLANNING
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INTER[OR DESIGN LANDSCAPE DESIGN
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itk : RY|IFREEPES 6031 BMINEFRESAE 8 #
add: No.6031, 8th Floor, Fuchun Commercial Building,
Shennan Road, Shenzhen, China

e-mail: ddfy_szb@21cn.net

Tel. : 0755-82999545

fax : 0755-82995667

WWW.Seusz.com
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SHANGHAI ZHONGJIAN ARCHITECTURAL DESIGN INSTITUTE CO., LTD.
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Calvin Chen

Master Architects
Ontario Association of Architects
Royal Architectural Institute of Canada
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Pofart Architecture & Landscape Design Co., Ltd. is a professional institute committed to urban space and architecture
design, quality and creativity is the backbone of POF design and practice . Recent works are distributed in over twentiy cifies,
including Shenzhen, Chengdu, Chongaing, Nanjing, Changsha, Hefei, Guangzhou, Foshan, Zhuhai, Dongguan, Huizhou,Qlingy-
uan, Qinzhou, Guiyang, Beiing, Changchun, Leshan, Mianyang, Haikou, Sanya, ect.

POF adheres to dynamic and flexible architecture concept, and universal architecture vision which can be naturally integ-
rated info contemporary society and culture. Thus, with many years of practical experience, POF determines design conditio-
ns with clients and building users as the important design stage throughout, and as the essenticl guide for practical design.
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Design talent project manager architect Architectural intern
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Address: FEIIT B 1L DX 08 =18 g 38 4% 5 2301

Hittp: www.pofart.com
Email: hr@pofart.com
Tel: 0755-86290985 (Ms Chen)
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EHIB(EFRERAIEITREBPR A E] P.B.A architectural consultant co.,ltd
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INHERITANCE AND CONTINUITY
OF URBAN CONTEXT
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The American urban designer Professor Allan B. Jacobs once said that the greatest streets make
great cities. Commercial Street is an important open space of a city, and it is also a business card
and window to the outside. A successful commercial street can upgrade a city's consumption level,
highlight the taste of the city, promote its local culture and drive the development of the economy.

Reflecting a city's history and culture, commercial streets are usually the most unique views for
a city. Therefore, the planning and design of the commercial street should well consider the site
and its surroundings, as well as other aspects like regionalism, integrality, comfort, ecology, etc.
The designers should carefully study the city’s historical and cultural connotation, inherit historical
context of the urban spaces, and build public spaces of human scale to create a vibrant street
representing the culture and features of the city. The organization of spaces and the design of urban
interfaces are crucial to the street image, and they are also details that need to be well considered.
Modern commercial street is no longer a simple street, but a fusion of various elements, such as
network of pedestrian streets, squares at the street ends, pedestrian bridge system, social and
cultural activity facilities. All of these demonstrate its socialization orientation and human caring.
Only by blending the retails into the surrounding environment perfectly, can we better reflect its
commercial value and human value, and achieve sustainable and stable operation and revenue.

The amount of buildings reflects a city’s prosperity or decline, while the quality of buildings depends
on the architects’ design. So let architects shoulder the responsibility to create urban context, and

let the tangible buildings and intangible context complement each other and together shape the
commercial street’s cultural and spiritual identity.
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