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Junk food is everywhere. We're eating way too much of it. Most of us know what we're
doing and yet we do it anyway.

So here’s a suggestion offered by two researchers at the Rand Corporation: Why not take a
lesson from alcohol control policies and apply them to where food is sold and how it’s displayed?

“Many policy measures to control obesity (it 4 ) assume that people consciously and
rationally choose what and how much they eat and therefore focus on providing information and
more access to healthier foods,” note the two researchers.

“In contrast,” the researchers continue, “many regulations that don’t assume people make
rational choices have been successfully applied to control alcohol, a substance — like food of
which immoderate consumption leads to serious health problems.”

The research references studies of people’s behavior with food and alcohol and results of
alcohol restrictions, and then lists five regulations that the researchers think might be promising
if applied to junk foods. Among them:

Density restrictions: licenses to sell alcohol aren’t handed out unplanned to all comers but
are allotted (43 fit) based on the number of places in an area that already sell alcohol. These
make alcohol less casy to get and reduce the number of psychological cues to drink.

Similarly. the researchers say. being presented with junk food stimulates our desire to eat
it. So why not limit the density of food outlets. particularly ones that sell food rich in empty
calories? And why not limit sale of food in places that aren’t primarily food stores?

Display and sales restrictions: California has a rule prohibiting alcohol displays near the
cash registers in gas stations, and in most places you can’t buy alcohol at drive-through facilities.
At supermarkets. food companies pay to have their wares in places where they're easily seen.
One could remove junk food to the back of the store and ban them from the shelves at checkout
lines. The other measures include restricting portion sizes, taxing and prohibiting special price
deals for junk foods. and placing warning labels on the products.

61. What is the general guideline the Rand researchers suggest about junk food control?

A) Guiding people to make rational choices about food.
B) Enhancing people’s awareness of their own health.

C) Borrowing ideas from alcohol control measures.

D) Resorting to economic. legal and psychological means.
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Global warming may or may not be the great environmental crisis of the 21" century, but—
regardless of whether it is or isn’t—we won’t do much about it. We will argue over it and may
even, as a nation, make some fairly solemn-sounding commitments to avoid it. But the more
dramatic and meaningful these commitments seem, the less likely they are to be observed.

Al Gore calls global warming an “inconvenient truth”, as if merely recognizing it could put
us on a path to a solution. But the real truth is that we don’t know enough to relieve global
warming, and— without major technological breakthroughs—we can’t do much about it.

From 2003 to 2050, the world’s population is projected to grow from 6.4 billion to 9.1
billion, a 42% increase. If energy use per person and technology remain the same. total energy
use and greenhouse gas emissions (mainly, CO,) will be 42% higher in 2050. But that’s too low,
because societies that grow richer use more energy. We need economic growth unless we
condemn the world’s poor to their present poverty and freeze everyone else’s living standards.
With modest growth, energy use and greenhouse emissions more than double by 2050.

No government will adopt rigid restrictions on economic growth and personal freedom
(limits on electricity usage, driving and travel) that might cut back global warming. Still,
politicians want to show they’re “doing something”. Consider the Kyoto Protocol (Hi#ilsE45) .
It allowed countries that joined to punish those that didn’t. But it hasn’t reduced CO, emissions
(up about 25% since 1990), and many signatories (% [%) didn’t adopt tough enough policies to
hit their 2008—2012 targets.

The practical conclusion is that if global warming is a potential disaster, the only solution is
new technology. Only an aggressive research and development program might find ways of
breaking our dependence on fossil fuels or dealing with it.

The trouble with the global warming debate is that it has become a moral problem when it’s
rcally an engineering one. The inconvenient truth is that if we don’t solve the engineering
problem, we’re helpless.

61. What is the message the author intends to convey?

A) Global warming is more of a moral issue than a practical one.

B) The ultimate solution to global warming lies in new technology.

C) The debate over global warming will lead to technological breakthroughs.
D) People have to give up certain material comforts to stop global warming.
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In this age of Internet chat, videogames and reality television, there is no shortage of
mindless activities to keep a child occupied. Yet. despite the competition, my 8-year-old
daughter Rebecca wants to spend her leisure time writing short stories. She wants to enter one of
her stories into a writing contest, a competition she won last year.

As a writer I know about winning contests, and about losing them. I know what it is like to
work hard on a story only to receive a rejection slip from the publisher. I also know the pressure
of trying to live up to a reputation created by previous victories. What if she doesn’t win the
contest again? That’s the strange thing about being a parent. So many of our own past scars and
dashed hopes can surface.

A revelation (J3 75) came last week when 1 asked her, “Don’t you want to win again?”
“No.,” she replied, “I just want to tell the story of an angel going to first grade.”

I had just spent weeks correcting her stories as she spontaneously ( { % #1) told them. Telling
myself that 1 was merely an experienced writer guiding the young writer across the hall, I
offered suggestions for characters, conflicts and endings for her tales. The story about a fearful
angel starting first grade was quickly “guided” by me into the tale of a little girl with a wild
imagination taking her first music lesson. I had turned her contest into my contest without even
realizing it.

Staying back and giving kids space to grow is not as easy as it looks. Because 1 know very
little about farm animals who use tools or angels who go to first grade, I had to accept the fact
that [ was co-opting (& fi) my daughter’s experience.

While stepping back was difficult for me, it was certainly a good first step that [ will quickly
follow with more steps, putting myself far enough away to give her room but close enough to
help if asked. All the while I will be reminding myself that children need room to experiment,
grow and find their own voices.

66. What’s the author’s advice for parents?

A) A writing career, though attractive, is not for every child to pursue.
B) Children should be allowed freedom to grow through experience.

C) Parents should keep an eye on the activities their kids engage in.

D) Children should be given every chance to voice their opinions.

@4 T H Y the author’s advice T HHITLRAHEWT ., X EMPENE MEHF BT ACHEN 1
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Libraries are my world. I've been a patron (% %J#) all my life, and for the past nine years
I’ve worked at multiple libraries and archives in and around Detroit. The libraries as an
institution has many roles, but as our country struggles through an economic crisis, I have
watched the library where I work evolve into a career and business center, a community
gathering place and a bastion (#££) of hope.

In the spring of 2007 I got a library internship (52 3J 4 f# {i &) at the Southfield Public
Library (SPL), just north of Detroit. Summers at SPL were usually slow, but that year, we
experienced a library that was as busy as science-fair project week, midterms or tax season. Yet
patrons weren’t looking for Mosby’s Nursing Drug Reference or tax return forms. They were
coming for information on growing their small business.

[ interrupted people’s interest in our business collection as the first step to pursuing their

6

200



B0 FIREMIRIGEN

dreams. but these patrons were not motivated by dreams. They were responding to reality. and
they were looking for Plan B.

Things worsened in 2008, and in 2009 the economic crisis continues to plague Michigan.
Last year, we put up a display with a variety of job resources that we restocked every hour. Each
night the library closed, the display was bare. While we normally keep displays up for a week,
we kept the job resources display up for months.

Then there’s the tightening credit market. People see the writing on the wall and they want
to get educated. They can’t afford a financial adviser, but checking books out is free. Some of
the most popular titles now are Rich Dad . Poor Dad, Think and Grow Rich, and Suze Orman’s
2009 Action Plan .

The economic downturn affects us all. I have had to work long hours and don’t get to see
much of my boyfriend or experience any kind of social life lately, but I am thankful to be in a
position where [ can help people overcome this struggle. In Michigan, we haven’t lost hope. As
long as there are libraries here, there will always be hope.

59. What can be inferred from people’s strong interest in the library’s business collection?

A) They think it is now time to realize their dreams.
B) They find economics helpful in tiding over the crisis.
C) They consider it a trend to start their own business.
D) They are concerned about the worsening economy.

fR# 8T R Y interest Fl business collection SE A7 248 = Bt . 8 = BAE A& A AT X 7 olb 3
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In times of economic crisis, Americans turn to their families for support. If the Great
Depression is any guide, we may see a drop in our sky-high divorce rate. But this won’t
necessarily represent an increase in happy marriages. In the long run. the Depression weakened
American families, and the current crisis will probably do the same.

We tend to think of the Depression as a time when families pulled together to survive huge
job losses. By 1932, when nearly one-quarter of the workforce was unemployed. the divorce
rate had declined by around 25% from 1929. But this doesn’t mean people were suddenly
happier with their marriages. Rather, with incomes decreasing and insecure jobs, unhappy
couples often couldn’t afford to divorce. They feared neither spouse could manage alone.

Today, given the job losses of the past year, fewer unhappy couples will risk starting
separate households. Furthermore, the housing market meltdown will make it more difficult for
them to finance their separations by selling their homes.

After financial disasters family members also tend to do whatever they can to help each
other and their communities. A 1940 book. The Unemployed Man and His Family, described a
family in which the husband initially reacted to losing his job “with tireless search for work.” He

was always active, looking for odd jobs to do.
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The problem is that such an impulse is hard to sustain. Across the country, many similar
families were unable to maintain the initial boost in morale (+*). For some, the hardships of
life without steady work eventually overwhelmed their attempts to keep their families together.
The divorce rate rose again during the rest of the decade as the recovery took hold.

Millions of American families may now be in the initial stage of their responses to the
current crisis, working together and supporting one another through the early months of
unemployment.

Today’s economic crisis could well generate a similar number of couples whose relationships
have been irreparably (JGi#:¥k#h#) ruined. So it’s only when the economy is healthy again that
we’ll begin to see just how many broken families have been created.

61. What can be inferred from the last paragraph?

A) A stable family is the best policy against poverty.

B) Money is the foundation of many a happy marriage.
C) Few couples can stand the test of economic hardships.
D) The economic recovery will see a higher divorce rate.
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The January fashion show, called Future Fashion, exemplified how far green design has
come. Organized by the New York-based nonprofit Earth Pledge, the show inspired many top
designers to work with sustainable fabrics for the first time. Several have since made pledges to
include organic fabrics in their lines.

The designers who undertake green fashion still face many challenges. Scott Hahn,
cofounder with Gregory of Rogan and Loomstate, which uses all-organic cotton, says high-
quality sustainable materials can still be tough to find. “Most designers with existing labels are
finding there aren’t comparable fabrics that can just replace what you're doing and what your
customers are used to,” he says. For example, organic cotton and non-organic cotton are
virtually indistinguishable once woven into a dress. But some popular synthetics. like stretch
nylon, still have few eco-friendly equivalents.

Those who do make the switch are finding they have more support. Last year the influential
trade show Designers & Agents stopped charging its participation fee for young green
entrepreneurs ({)\Mk%) who attend its two springtime shows in Los Angeles and New York and
gave special recognition to designers whose collections are at least 25% sustainable. It now
counts more than 50 green designers, up from fewer than a dozen two years ago. This week

Wal-Mart is set to announce a major initiative aimed at helping cotton farmers go organic. It will
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buy transitional (¥ %I f) cotton at higher prices, thus helping to expand the supply of a key
sustainable material. “Mainstream is about to occur,” says Hahn.

Some analysts (43 #7 i) are less sure. Among consumers, only 18% are even aware that
ecofashion exists, up from 6% four years ago. Natalie Hormilla, a fashion writer, is an example
of the unconverted consumer. When asked if she owned any sustainable clothes. she replied:
“Not that I'm aware of.” Like most consumers, she finds little time to shop, and when she
does, she’s on the hunt for “cute stuff that isn’t too expensive”. By her own admission, green
just isn’t yet on her mind. But—thanks to the combined efforts of designers, retailers and
suppliers—one day it will be.

60. What is Natalie Hormilla’s attitude toward ecofashion?

A) She doesn’t seem to care about it.

B) She doesn’t think it is sustainable.

C) She is doubtful of its practical value.
D) She is very much opposed to the idea.

M B8 TP A9 A9 Natalie Hormilla j 43 3 Ji 3C £ J5 — Bt b (6] 9§ 7 : Natalie Hormilla, a
fashion writer, ... green just isn’t yet on her mind, 44 [a] A 2 7 0 45 {# B Wit A B4 % 69 Bl 255 i, Natalie
Hormilla %3 1 115 %€ B9 [, 1M i XAGA B S X E @R #IFAE R T HCHASE. FIIERERN A,

61. What does the author think of green fashion?

A) Green products will soon go mainstream.
B) It has a very promising future.

C) Consumers have the final say.

D) It will appeal more to young people.

fEr b A8 E A B R ST S AT, B 4 SC R S — 4] But—thanks to the combined efforts of
designers, retailers and suppliers — one day it will be, {EEIN N . EZ HEE N T .G a0 408 — K28
TRRARREMEZ WG ER D EFWAR, LW TEENESE. HEEMEEN B.
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The economic downturn affects us all. I have had to work long hours and don’t get to see
much of my boyfriend or experience any kind of social life lately, but I am thankful to be in a
position where I can help people overcome this struggle. In Michigan, we haven’t lost hope. As
long as there are libraries here, there will always be hope. (4 X L P6~7)

A How did the author feel about working in the library?

A) She felt contented to be in a position to render help.
B) She felt pleased to be able to give hope to the jobless.
C) She felt rewarded to have gained a lot of experience.
D) She felt sorry to miss the social life she used to enjoy.

FRHT TP Ry feel I working 5 £ B E i — BESS ). SE OLATHE H L EOAE B S 13 AS 0 BE 0 5 T
e B AW DT & RS TE S T E R REAE X AN 5 1 b 85 B AAT] 08 5o A 06 Lt 0o 77 IR0 o I
AT LAHEWT XA B B AR A O R R . HILIEMEE RN A,
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As you are probably aware, the latest job markets news isn’t good: Unemployment is still
more than 9 percent, and new job growth has fallen close to zero. That’s bad for the economy.
of course. And it may be especially discouraging if you happen to be looking for a job or hoping
to change careers right now. But it actually shouldn’t matter to you nearly as much as you think.

That’s because job growth numbers don’t matter to job hunters as much as job turnover ( A\ iz
§ #) data. After all, existing jobs open up every day due to promotions, resignations.
terminations (ff i) » and retirements. (Yes, people are retiring even in this economy.) In both
good times and bad, turnover creates more openings than economic growth does. Even in June
of 2007, when the economy was still moving ahead, job growth was only 132, 000, while
turnover was 4.7 million!

And as it turns out, even today—with job growth near zero—over 4 million job hunters are
being hired every month.

I don’t mean to imply that overall job growth doesn’t have an impact on one’s ability to land
a job. It’s true that if total employment were higher, it would mean more jobs for all of us to
choose from (and compete for). And it’s true that there are currently more people applying for
each available job opening, regardless of whether it’s a new one or not.

But what often distinguishes those who land jobs from those who don’t is their ability to stay
motivated. They're willing to do the hard work of identifying their valuable skills: be creative
about where and how to look; learn how to present themselves to potential employers; and keep
going ., even after repeated rejections. The Bureau of Labor Statistics data shows that 2.7 million
people who wanted and were available for work hadn’t looked within the last four weeks and
were no longer even classified as unemployed.

So don’t let the headlines fool you into giving up. Four million people get hired every month
in the US. You can be one of them.

57. The author tends to believe that high unemployment rate

A) deprives many people of job opportunities

B) prevents people from changing careers

C) should not stop people from looking for a job
D) does not mean the US economy is worsening

FRAT A e HEMUAE . i T R A9 high unemployment 5 {3 81 55— Be4f — A A — Bedi i — )
SCHE TV 45— W)l 22 PR AN R R . (R A e % B G — ) W 4 . S B 0L 9 AR AT
P g S A My AT A A TS AL AL T S 5 e 36 2 b 8 R i A R . DR U O
FHC.

58. Where do most job openings come from?

A) Job growth. B) Job turnover.
C) Improved cconomy. D) Business expansion.

T ARULAN T HEWTE . TP Y job openings B BH S )L Sl A WG EE .
T T B AR A R AR S s ORI A B L. A B T SR F L X 8 T B 20 B G K 41 ok
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59. What does the author say about overall job growth?

A) It doesn’t have much effect on individual job seekers.
B) It increases people’s confidence in the economy.

C) It gives a ray of hope to the unemployed.

D) It doesn’t mean greater job security for the unemployed.

R ABRHEFHIME . 8T R overall job growth 5L B UE S — 4], EfL A4S R
I A S I % 8 A b 38 K — A AR B AR BBy B A S . R TR el K X AT R AR A T R
e o L3 T 30 DA 35 70 55 DU B B3 b nT L& B, A BB R 0 ol B S X AT R e O S R AR K.
IEMERN A.

60. What is the key to landing a job according to the author?

A) Education. B) Intelligence. C) Persistence. D) Experience.

BT ABUZANTHERTE ., B8 T4 key to landing a job E {7 B 5 HEE ). AR HKIE
AR TAEME R R R AR ISR LSRN 52, BRI A R AR . HitiE
ERN C,

61. What do we learn from the passage about the unemployment figures in the US?

A) They clearly indicate how healthy the economy is.

B) They provide the public with the latest information.

C) They warn of the structural problems in the economy.
D) They exclude those who have stopped looking for a job.

RRAT AR AN HEWT R . T P A9 unemployment figures & B4 LB G — . (EHAHT
3% W 97 T GE v R W BOCE O B UL BIIR S A0 0 TAE T HoA BB 7 4R 3 TAEM AAE st & 4 IR /R T, X
BACAHHAARLAGRZY . REIEHEEHN D.
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X R EREE HFHE AN P EHERE B TRZEX LM, LAY . H AR NE X
I T T A 0] i AR R I R F IR P AR MR TR T AR SO A E . B X 2 Y ) L i X
SO A B TR 2 B

AR 9] 52 LA 240 Y RBUIS 8 T RCARD S o D) L) 0 R R R R R P SCEE Y R A A ) 3 i AT 4R
i) o DR AR S A L L, B R R SRS AR T R B 1 [ bR s 3 SR A A 4
T 3 5 fia) B A 2 A DR 0 0K B 1) SRS O L FE B FRAR TR SCRO SRS bR BE SR
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38 ) A= D B 2 A RS XA AR e BRI B T — AN L XA B AR R SCiqE B
Ko PR A A 120 B R R S S ML RR O R R R 1l R R SR L SRS B AR 4 A R IH ch RLZ R A IR
B —A~. fildan .
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Are people suffering from gadget (/\4% H) overload? Are they exhausted by the consumer
equivalent of the brain fatigue—information overload— that is caused by constant updates of
devices and online media?

Underwriters Laboratories issued a report last week that found 48% of consumers “feel
high-tech manufacturers bring new products to market faster than people need them.”
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