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As space for real estate projects to show the image of project and
realize the sales process, sales center plays a very important role in
the operation of real estate projects. Sales center is the first language
for real estate company to communicate with customers. Through
sales center, customers can know the real estate company’s target
customer of the projects, the property of products as well as the
company's attention to details of projects. From another point of view,
we can say what kind of sales center means what kind of project, and
what kind of customer basically means what kind of development
quality.

In recent years, the domestic real estate projects are growing
vigorously and the urban construction has been experienced the
unprecedented changes. Our team has luckily gotten involved in the
design of some real estate sales centers, and we conclude some
experience to share with readers.

Firstly, the sales center fundamentally is to complete the sales
function of the real estate project, so it is very important for the division
of functional areas and the organization of the client streamline. We
usually simulate the sales streamline "what the clients see first, know,
experience and then what they see again” to organize this streamline.
Of course, according to the positioning of the project and the clients,
the division of functions and the organization of the streamline are
different. Generally there are several spatial forms: the first kind is
the club-type sales center, that is to say, the sales center and the
supporting club of the community are blended into on’é, or the sales
center itself is created as space with the sense of high-grade club, thus
enhancing the quality of the project, and this one is usually suitable
for the real estate positioned at the high-end one; the second one is
the large space type with large scale and strong sense of form, which
is generally suitable for the real estate developed in a large scale; the
third one is the compact type with compact spatial functions and clear
streamline, easily gathering people on the spot, which is generally
suitable for the short-term fast-selling real estate with smaller scale
or the installment sales center of the large scale real estate. Each
sales center in the streamline organization generally is: reception area
— project display area — discussion area — project garden and show
flat display area — returning to the discussion area of sales center
— area of signing contracts. However, in terms of specific projects,
there will be differences or trade-offs according to the different
characteristics of projects. For example, in the sales center which is
one of our projects in Wuxi, the entire display area aims to present
an effect of a commercial street, expecting the sales center to "hide"
in the commercial street. Thus in the spatial treatment, the entrance
reception hall is treated with a feel of street "book bar", where there
is a large bookcase to the ceiling, artworks, casual arrangement of
furniture and absolutely no "sales" atmosphere. Only when people go
around the book bar could they find the sales props such as the sand
table and house models of projects; passing through a long corridor
people can arrive at "cafe" we built, namely, the deep discussion area.

PREFACE

IS

Also, there is an independent entrance in the "cafe", which is the
same with a real café from the commercial street outside. Through
such a series of treatments to "lighten" the sales atmosphere,
space is full of changes and fun, greatly promoting the sales
instead.

In terms of the treatment of sales center style, we set the style
language based on the information that different real estates need
to convey to the customers, and we usually have to "take away"
some design companies' inherent style language, but more set the
styles from the perspective of the needs of the project. Of course,
no matter what kind of specific elements a sophisticated design
team uses to express space, it still has some unique soul and
temperament.

In short, the sales center as an important part for the show of
real estate sales should convey some unique information of the
project and constantly create excitments for customers visually
and psychologically, thus forming a powerful space atmosphere
and making customers interpret and taste the development
concept of the real estate through sales center.
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74 Farglory construction will launch a series of cases with
/

/ "continental European aristocratic style" in groups in Neihu

/’/ District. At the same time, Farglory expects that the reception

/
/ center can change people’s impression of buildings for short-term

/ house sales, and its inter'r&&decoration style can be compatible with
/' various series of continental European artistic styles that are launched

/

/ following that,which makes the reception center more into "special building"or

//"unique club” for long-term use. Just because of this, the case "Farglory Jinhua
‘/Garden", which is located in the fifth phase of redevelopment zones of Neihu,
Taipei, becomes the latest masterpiece of Farglory construction launched with the
concept of "aesthetic residence". When building the reception center of "Jinhua
Garden", Sherwood Design should follow the design standard of the owners, use
standard color system and standard components to show the image of "quality
residence”, and apply these norms to show consistency and unigueness at the

same time, thus creating a reception center that is consistent with the continental

European aristocratic style but also shows the Russian style.
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