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learn about various forms of advertising

comment on advertisements
°°“St"“;3t arguments and rebut

express agreements and disagreements

design an advertising Campaign
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Do some research on the various forms of advertising listed below and write down the

advantages of each form.

. Various Forms of ‘
Advertising

"l‘clevision Advertising / \
) Radio Advertising
TV Commercials
Advantages: H Advantages:
Print Advertising i Outdoor Advertising
magazines; newspapers lnl/hoa)ds hoardings

E Advantages: L[ Advantages:

[ Internet Advertising (" Airport Advertising ]
\humzer; E-mail marketing | Kiosks; digital signage |

Advantages: Advantages:




\avertisin l:" [

1. Watch two interesting TV commercials and summarize the main idea of each one.
2. Work in groups and discuss the following questions.
(1) Do you think the commercials are impressive? Why?

(2) What do you think advertisements encourage people to do?

The following diagram might provide some guidance for your discussion.

humorous

moving

be: funny

atiful
H][UT‘U\'\IH‘S \ / /

good ads

/ —__—— exciting
meaningful \
/ \ instructive
imaginative / \
persuasive

attractive

creative

informative
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2 Words and Expressions

» Listening Tips

Understanding Slang and Abbreviations

Slang and abbreviations are often used in advertising slogans and commercials. A good

knowledge of English slang and abbreviations will be beneficial to your listening comprehension.

Take Scene 1 for example:

>hughaﬁbora@nwa%askfor\ah’ﬂg
- >dam:damn

£ >outo£sorts*ﬂ$elingqmn@.ﬁ

- >gptosnuﬂ"@"‘$rﬂiemgrk,3ﬁﬁ3 mgmdasumgym;g.



Ads and Advertising m

L Task | |

" General Watching Watch Video Clip One and make an inference.
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What message does this commercial intend to convey?

A. The PC and the Mac are good friends.

B. The PC and the Mac are celebrating the holiday.

C. The PC does important work while the Mac wastes his time.

D. The PC is a troublemaker and the Mac is a peacemaker.
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) Intensive Watching Watch Video Clip Two and match the following sentences with the right

speaker.

A. Vista got issues. It’s so glitchy.

B. I would love to hear it sometime.

C. But | turned my pain into a tune, and
I called it *Vista Blues™.

D. Vista’s got me out of sorts.

E. That’s great.

F. Just to get me up to snuff.

G. On hold with Tech Support.

H. Nice touch.

[. After a year of fixes, I am still blue.

J. Awesome.



