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The twilight looks tired,

the warm slope is wearing a golden clothes.
The night comes,

as the dark wings covering the platform and the roof.
The city is slipping away quietly with the day.
You belong to us,

Jjust like the stars reflected by the water:

Jorge Luis Borges, an Argentine
writer, dedicated this passionate city ode
to his beloved hometown-Buenos Aries.
As Thoreau to Walden; Yeats to Yin, Foley
Island; Qian Tao to the Peach Garden, the
writer placed the ideal yearning of city
life into poets. Borges put homesickness
into soft poem, outlining the city’s
graceful vitality with sincere emotion. In
this poetry, the city, full of buildings, is

BIERER CREATIVE CHENGDU
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depicted as the opposite of the countryside.
However, as a space to gather modern
industry, the city is embraced by a warm
and affectionate hug. A city’s real wealth

is not only from the cultural accumulation
in a traveler’s memory, but also from the
residences’ creative trend-leading gift. If
we imaging the city as the vast night sky
and the industry as the star, creativity is the
light source that lightens the shining stars.
With numerous stars shining in the night
sky, and creativity reflecting the light of
the industry, a fantastic city landscape is
presented in front of us.

Creativity brings brilliance to the
city, not only because of its eye-catching
freshness and its superb vitality, but
alsobecause of its vast connotation and
profound impression. It symbolizes a
city’s life. Coming from its culture, urban
creativity outlines the city’s past, now
and future. Creativity is arguably the
most valuable innovation factor of a city’s
culture, for it constantly promotes a city’s
initiation, development and maturity of
creativity developmnet and sublimation
of life. Therefore, it is capable of
circumventing such historical catastrophes
as industry recession, environmental

Bl A& CREATIVE CHENGDU
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deterioration and ecological disasters.

Creativity is the ecological awareness
of a city, which consists of inner struggle,
self-repair and self-improvement. Since the
industrial revolution, the mass production
of machine and rapid population growth
has been covering the human city like
a disorderly and inflexible dense net,
gradually alienating us into the tragic
protagnists in this machine age. People
started to look for opportunities to integrate
with the nature, look forward to a simple
and natural life, and return to their original
state of mind indicating a rebellious action
against the current cultural drawback
and the prevalence of utilitarianism
induced by mass machine production.
This rebellion could become wise people’s
Utopia, benevolent people’s Garden of
Eden, hermits’s unreachable dreamland,
the mortal’s negative masquerade. But
somehow, this rebellious action shouldn’t
be a historical retreat, nor a simple repeat,
but rather be a traditional inheritance and
future innovation. The most advantageous
weapon of this rebellion is to endow a
city with “creativity” to pursue its revival.
Like famous economist Wuwei Li said,
“Creative city is a mode capable of

EIERLER CREATIVE CHENGDU
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promoting a city’s revival and rebirth. It
emphasizes economic development co-
driven by the economic, scientific, and
technological innovation and cultural
creativity . Given the ever growing

global competition, and resources and
environment constraints, it leads the local
city to develop from a mode mainly relying
on natural resources to a mode focusing

on our main resources, making efforts to
liberate the cultural productivity, reshaping
the city’s image, regaining city vitality,

and realizing a sustainable development
strategic transformation. ” As you can see,
from the "city, nature and human" to "city,
industry, residence," and then to "city,
creativity, development", the emergence of
creative cities is the inevitable choice when
a city reaches certain historical phase.

It is generally believed that humans’
conscious promotion of urbanization was
associated with the British industrialization
dating back to the late 18th century, before
which the urbanization was conducted in
the form of natural evolution. From then
on, the urbanization has experienced rapid
development, becoming the main target
and important means. The ever increasing
speed, together with the ever expanding

I AE CREATIVE CHENGDU
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scale, brings more and more urban
diseases. Judging from the overall city
process worldwide, cities can be put into
4 categories: commercial and trade city,
industrial city, business city and creative
city. China’s urbanization movement is
experiencing a transformation process of
both primary urbanization and secondary
urbanization. The primary urbanization

is to change rural village into urban city;
while the secondary urbanization refers
to the process to reform the village inside
the city having competed the primary
urbanization process to gather the
promoting elements and the upgrading
industrial structure, in order to complete
the transition form agricultural innovation
and industrial innovation which supports
commercial and trade city, to information
innovation which supports business city
and creative innovation which supports
creative city. During the secondary
urbanization process, many cities chose
the business urbanization path. Thus, the
demolition of old buildings, the relocation
of the indigenous people, the construction
of CBD and financial streets, squares and
broad roads have caused a sorrowful scene
that every city in China looks pretty much

08 BIEAES CREATIVE CHENGDU
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the same. At present, many cities of China
are in the phase of secondary urbanization,
and are at a crossroad, where they are faced
with two choices—business city, or creative
city? This choice regarding which strategic
direction to take is the problem that many
urban policymakers must face today.

Nowdays cultural creative industry
has become a key point to build a creative
city. The creative industry endows a city
with new vitality and competitiveness,
and relieves the problems and dilemma
of city development. Creative city is the
hotbed for the development of cultural
creative industry. Through cultural heritage
protection, cultural resources exploitation
and cultural capital use, by attracting
creative talents and gathering creative
professionals, we can promote cultural
creative industry development and help to
realize its prosperity. Creative city is the
space carrier of creative economy, with
the help of a developed cultural creative
industry, by means of new modes, such as
cultural creativity; symbolic value; symbol
management; story-driven mode to push
forward a more widespread economy link.
Across the world, those top international
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cities all boast developed cultural creative
industry. Meanwhile, the development

of their cultural creative industry also
supports the innovation of other industries,
which in turn help those cities to develop
into creative cities with the new economy.
as Among them are Oakland in USA;
Bilbao in Spain and the Ruhr area in
Germany. Under the promotion of theme
parks in Disneyland, modern art of the
Guggenheim and industrial heritage
innovation, the cities have acquired a
brand-new look. More importantly, With
the development of cultural and creative
industry, people’s original creative ability
is greatly improved, and the innovation
and acceleration of creative concept have
been updated. Under such circumstances,
creative atomosphere pervades the society
and creative activities, with their infinite
possibilities, are being practiced both in
the colorful city life and all walks of lives.

The formation of creative city requires
the use of high-tech, creative talents,
environmental tolerance building, industrial
model design and cultural resources
development, which are the essential
factors to drive a variety of creative models.
According to the research of Taiwan Cultural
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Creative Industry Association, in support

of creative city, both hard strength and soft
strength of cultural forces must be obtained.
The hard strength includes city foundation,
financial power, cultural creative power,
culture development and output; and the soft
strength includes cultural support, cultural
connotation and creativity, cultural fusion,
and cultural influence. Relying on its own
resources, and combining the development
trend, creative cities realize integrated
innovation, comprehensive configuration and
system integration, to draw creative maps
with their unique characteristics.

In fact, creative city does not have
geographic range in space, population
criteria, nor single economic indicator.

It is only measured by time, present
physical and psychological experience,
and the comprehensive value evaluation.
Each city has its own unique culture and
history, which is reflected in its physical
appearance, and is soaked in its life

style. More importantly, it is particularly
showcased by its city values. These are the
original power of creative industry, and
are also the added value and revitalizing
force. Economic indicators and the growth
of wealth can no longer be treated as the
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