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Foreword

The year of 2013 marks the beginning of an age to implement the princi-
ples of the 18™ CPC National Congress and also the key period of the “12th
Five-year Plan”, which will make it an important period to usher China into an
age of becoming an all-round well-off society. The general economic situation
was quite stable in 2013, with investment and consumption becoming the ma-
jor impetus of Chinese economy. In terms of creative industries, cultural con-
sumption has been playing a more important role compared with investment.
As the second largest emerging economy of the world, China’s economic pros-
pect shall be more consumption oriented rather than investment, which is
what the Chinese government aiming at. Thus, consumption shall be steadily
growing in China. The Central Economic Working Conference 2013 reiterated
the importance of “expanding the demands of consumption” as the major part
of “expanding domestic demands”, which makes it still the guideline of the e-
conomic development in 2014. Under this backdrop, cultural consumption will
no doubt keep acting as the core driving force of the development of creative
industries. “Cultural consumption” is the key word of Chinese Creative Indus-
tries Report 2014, which contains experiences of the top 17 cities in terms of
creative industries development, covering the major parts and also the key cit-
“ies of China.

Chinese Creative Industries Report 2014 has 19 chapters in three parts.
The first chapter is a general introduction to the national situation of creative
industries development in China, from the perspective cultural consumption.
It summarizes the key events in creative industries of China in 2013, based on
the exposure from the major media. Chapters 2 to 18 are compiled by experts
and scholars from respective government offices, industrial associations, re-
search institutes and universities of the 17 cities. The joint efforts from Devel-

opment Research Center of the State Council, Nanjing Political College,
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Lanzhou University of Finance and Economics, Dalian Creative Industries
Association and R&.R Investment Management Co. , Ltd. have also enriched
the book and the structure of the compilers.

This report pays special attention to the key cities of China. Firstly, they
are Beijing, Shanghai and Tianjin, the municipalities directly under the central
government, where cultural industries started earlier and cultural consumption
has been vigorous. Then it is the cities in east China, Nanjing, Hangzhou,
Yangzhou and Changzhou, where the economic development has been fairly
fast, and Shenzhen and Jiangmen, the cities that were first opened up. Then it
is Chengdu, Xian and Lanzhou, which have been playing a key role in the De-
velopment of the West Regions, Harbin and Dalian, which represent the old
industrial bases, and Wuhan and Changsha, the key cities in central China.
Qingdao, as an important consumption city in this report for a second time.,
The last chapter is compiled by Zhongguancun Creative Economic Research In-
stitute, which does a comprehensive summary for the 17 cities. This chapter
draws a conclusion of the common principles among these cities in terms of
creative industries development in 2013 and also summarizes the individual
characteristics of these cities, which makes this chapter a perfect ending for
the book, as like the fist chapter it offers a comprehensive view of creative in-
dustries development in China from the perspective of cultural consumption.
In the appendix of this report, a list of the major research projects from vari-
ous levels of the government is offered, which provides readers with a clear
clue of the development stages of creative industries in China, and it also func-
tions as a great reference for the research-oriented readers and government of-
fices when launching new projects.

Chinese Creative Industries Report has been issuing its ninth volume,
which has kept a complete record for the development of creative industries in
China. Looking back on the past eight years, it is undeniable that various
organizations or institutes also did similar works, but few lasted to now. Chi-
nese Creative Industries Report has paid great endeavors to make it what it is
like today, with the great support and trust from the readers and partners.
Now, the city book of Chinese Creative Industries Report , Blue Book o f Cre-
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ative Cities , is also going to issue its ninth volume by Social Sciences Academ-
ic Press. It is a great honor to hereby invite government offices from more cit-
les, universities, research institutes, experts and scholars to work with us as

partners to shed joint efforts to strengthen the continuous development of cre-
ative industries in China.
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Foreword

Chapter I General Report: Cultural Consumption Promoting the Continuous
Development of the Chinese Creative Industries - eeeeeeee [@D)

In the year of 2013, the Party Central Committee and the State Council
worked out a whole range of key strategic plans for cultural construction and
the development of cultural industries. The economic situation was fairly sta-
ble, which has provided a better environment for the development of macro
economy of China. With cultural consumption as the driving force, the crea-
tive industries of China has been developing at a nice level, with great achieve-
ments in the fields of film making, TV program production, publishing, ani-
mation, internet service, performance, art trade, tourism, advertising and ex-

hibition etc.

Chapter | Beijing: Optimizing the Overall Arrangement of Cultural and Creative In-
dustries to Promote the Cultural Consumption Level of Beijing -+------ |
..................................................................... (31 )
Cultural and creative industries have been one of the pillars of the
economy of Beijing. To fully implement the strategic plan of “Building a Mod-
ern Cultural Market "of the 3™ Plenary Session of the 18" Central Committee,
Beijing has been trying all out to optimize its overall arrangement of its cultur-
al and creative industries and to enhance the pillar position of cultural and cre-
ative industries by constructing functional zones of cultural and creative indus-
tries, so as to innovate cultural and creative industries, strengthen policy sup-
port, enlarge the cultural market of Beijing and promote the cultural consump-

tion level of Beijing.
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Chapter I Tianjin: Enhancing Cultural Consumption Power by the Pattern
of “Dual-core City” ................................................ (53)

In the year of 2013, the cultural and creative industries of Tianjin experi-
enced great development. The key characteristics are: private-owned cultural
enterprises have been rising fast and some have already explored overseas mar-
ket; cooperation with Taiwan province has greatly grown; culture has been
greatly merged into science and technologies; the pattern of “Dual-core City”
has been born. However, the cultural consumption growth per capita is lower
than the national level, which shows that cultural consumption in Tianjin has

a long way to go.

Chapter [V Dalian: Aiming to Transform Itself into a Smart City Through
TEIHOVALIOIL  ++« + +ne wovon eomsnn soons ssabnd s55a s osnsns s iinss swes s ioiens (73)

The development of cultural and creative industries in Dalian has shown
four typical characteristics: the development has been growing more standard
and the scale has been growing fast; the strength of the industries has been
growing steadily; the trend of the industries has been more characterized and
innovative; more achievements have been emerging. The cultural consumption
market has been developing into a stable stage, but the “top-level design” of
the industries and cultural consumption should be strengthened, to perfect the
strategic design, policy support, platform building and “awarding after sup-

port” system.

Chapter V  Harbin: Promoting the Development of Cultrual Industries by
Leading the Cultural Consumption of the Ice City --------- 99)

To fully implement the guidelines of the 18" Congress of the CPC and to
build Harbin into a cultural city of world reputation, the city has been vigor-
ously constructing an environment that is good for the development of cultural
industries in Harbin and the volume of cultural industries, which has become a

new growth zone of the economy. Harbin has been paying much attention to
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the characteristics of cultural consumption to accelerate the growth of cultural

industries.

Chapter V[  Shanghai: Strengthening the Leading Position of Cultural and
Creative Industries by Leading the Fashion Trend in China ---

..................................................................... (119)

Due to the fact that Shanghai is among the earliest that was opened up to

the outside world and its time-honored “melting pot culture”, Shanghai has
been among the international cities of fashion and has also been leading the
fashion of China. As the fashion center of China, the industry of fashion and
design of Shanghai for the very first time made its debut in the report of

Shanghai cultural and creative industries in 2013.

Chapter V[ Nanjing: Cultural Consumption Promoting the Development of
the Noted Creative Industries Parks Towards a Deeper Level

..................................................................... (143)

Nanjing paid special attention to optimize cultural consumption and envi-
ronment, and the construction of scientific clusters, which promoted the inte-
gration of culture, technology, tourism and people’s daily life. Nanjing has
also attached great importance to talents and experts. In 2013, the cultural
consumption of Nanjing has been steadily growing and ranked No. 1 among the

cultural and technological integration zones.

Chapter V[ Changzhou: Building A Modern Demonstration Zone by the De-
velopment of Cultural and Creative Industries ------------ (167)

Changzhou enjoys great history, culture, education and economic envi-
ronment, which offers great soil for the development of cultural and creative
industries. Cultural and creative industries has been showing its great signifi-
cance in promoting cultural consumption and building cultural products. Cul-
tural and creative industries has also been playing a key role in economic devel-

opment, scientific innovation, city construction and social development and
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