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Foreword s
FFa

Native speakers of English often use idioms and metaphors to make
their conversation richer, more colourful and more interesting. Being able to
understand them and know how to use them is a useful skill for those learning
the language. In this book, Kevin (Wu Keyan) and his co-author have clearly
divided the idioms into sections that make it easy to follow and find what you
are looking for. As well as just presenting the idioms, they have provided a large
number of practical examples, thereby illustrating the contexts in which they are
used. We believe that you find this book to be an invaluable resource that you

will come back to again and again.

Jo Bissett & Dave Fern
Auckland, New Zealand

Jan. 7, 2014
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not intend to cover all idioms but to sow the seed of the above-mentioned
conception.

We have eight sections, based on the major vehicles, altogether:

Section One: General Outlook of English Idioms (Unit 1)

Section Two: Some Basic Theories and Time Idioms (Unit 2)

Section Three: Body Idioms (Units 3-8)

Section Four: Food Idioms (Units 9-10)

Section Five: Clothes Idioms (Units 11-12)

Section Six: Idioms Concerning Spacial Relationship (Unit 13)

Section Seven: Nature Idioms (Units 14-17)

Section Eight: Idioms Concerning Social Culture (Unit 18)

Moreover, it is hoped that learners can get a lot of cultural background
knowledge in idiom learning, for idioms are the crystallization of culture. The
sources of some idioms are offered in Chinese for better understanding. And
to strengthen the acquisition and the application of the knowledge, we have
provided various exercises such as paraphrasing or matching for the sake of a
better cognition of the idioms, English-Chinese and Chinese-English translation
for a deeper understanding of the similarities and differences between English
and Chinese idioms, and reflection with the hope of applying what has been
learnt into practice.

What needs to be emphasized is that some idioms are used in a special
regional way, i.e., some idioms are used only in the UK (“to chance one’s arm”
for example) or in the USA (“to cop a plea” for instance) or in Australia (“to
point the bone at sb.” for example) or in New Zealand (“Are you a kiwi?” for
instance).

A special thank is extended to Prof. Zuo Biao, Ms. Jo Bissett and Mr. Dave Fem
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from Auckland Edinburgh College, New Zealand, for their encouragement,
improvement of the book and their writing of foreword. To Ms. Cheng Zishu,
Ms. Tong Xiaolan, Ms. Zhang Weihua, Mr. Gao Yongxin, and Mr. Liu Shunli,
who gave us selfless help and many writers from whom we get much nutrition,

esp. Prof. Zhang Yongxian, we owe a special debt.

Wu Keyan, Qiu Xuping
Zhangzhou
Feb. 10, 2014




Notes for Usage ﬁ Fﬂﬁé‘[ﬁ

1. The association vehicles are arranged from the most familiar to the
least, i.e., from human body, food, clothes, spatial relationship, nature including
natural objects, color, fruits and plants, and animals and other vehicles, to social
culture excluding food and clothes (time idioms considered to be a prelude).
Then the detailed items are put together alphabetically, which can be found in
the contents. Some idioms containing two vehicles may appear twice in the book
or just in the place of the more important vehicle.

2. The idioms are underlined but the proverbs not.

3. Some vehicles are put together due to their close relationship.

4. Some abbreviations are used: s/. stands for slang expressions, finl. for
formal style, infml. for informal style, n. for nouns, adj. for adjectives, v. for
verbs, adv. for adverbs, conj. for conjunctions, prep. for prepositions and ref. for
reference.

5. Bilingual presentation of idioms is offered in the Appendix alphabetical-
ly, based on the first word of English idioms. Idioms in nominal, prepositional,
adverbial and verbal nature are listed directly, while those in adjective nature or
in the passive form are in the form of “be+idioms.” Therefore, ‘“bullheaded” and
“taken by the ears” are found in “be bullheaded™/*be taken by the ears” respective-

ly. If semi-colons and commas appear in Chinese explanations simultaneously,
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the former means different usage, while the latter synonyms, such as in “see the
light 2k ; PEARKHE, FZEEOT 7
Proverbs are characterized by the capital letters at the beginning and full

stops in the end.
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General Outlook of English Idioms
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In this unit, we are to analyze the definition, characteristics, classification,
variations and stylistic features of idioms so that we can have a clear idea of

idioms.

I . What Are English Idioms?

In the narrow sense, they are expressions that are not readily understandable
from the literal meanings of individual elements. For example, in the sentence

EEINY3

“I think you are splitting hairs,” “splitting hairs” doesn’t literally mean “to split
hairs,” but “to pay too much attention to details.”
In the broad sense, they may include:
A. Colloquialisms (daily expressions), e.g.:
See you.
Goodbye.
Morning!
“See you,” according to the grammar rule, is an imperative sentence

indicating an order. Yet, it is now applied to indicate “goodbye,” which originally

meant “May God bless you so that I can see you again.” Similarly, “Morning,”
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which denotes “the early part of the day from the time when people get up until
midday or before lunch,” refers to a way of greeting when people first see each
other in the morning.
B. Catchphrases (fashionable expressions in a certain period of time), e.g.:
Do it yourself! (DIY)
You don’t say. (Really?)
You can say it again. (What you said is nice.)
Are you a man or a mouse? (Are you really so cowardly?)
Be your age. (Try to behave like an adult.)™
C. Slang expressions (very informal expressions that are more common in
spoken language), e.g.:
They used to chew the rag after dinner.
He spent most of his money on grass and food.
I do not know much about the plan they have worked out. Can you put
me in the picture?
D. Proverbs, e.g.:
Good health is above wealth.
Lightning never strikes twice in the same place.
Lookers-on see more than players.
If you can make it here, you can make it anywhere.

Money can make the mare go."”!

[1] RYESR FGEWATIEM]. L. ESE KB, 2005.
[2] Kipfer B. A, Robert L. Chapman. Dictionary of American Slang [M]. Glasgow: Harper
Collins, 2010.

[3] #EMgEk. FEEIESREM]. JbaT: EEEHARGE, 1997.




