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It's a
WiredWortd

In every chapter a box titded “Life Cycle
of an e-Business” features Garden.com,
an innovative e-business that won
awards for its innovations bur fell victim
to the risky nature of such Internet

ventures. There are some important

business world is fraught with risk,

threats, and the potential for failure.

lessons to be learned: namely, that the

In each chapter, boxces titled “It's a
Wired World” otler concise,

descriptions of the steps that estab

| New! .« Wired World

situation faced

|i5h('d hll\ihc\\k'\ arc Ll!“

Griffin/Ebert, Business, Sixth Edition explores the full range of the new economy, fror
the raft of start-up dot-coms to the fleet of traditional flagship companies, with a number «

1o keep pace with both new
and old competitors in the
e-business environment

Each box describes the

iW\ a

real firm or industry.

showing how the

challenges  of
business func
tion is being
met by  the
introduction

of u'(lnmlng_\,
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Setting Out Roots Across Borders
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Face-to-Face BUsiness Connections...

Like its prédecessors, the sixth edition of Business focuses on people in business and the decisions they make on a

daily basis. We have taken this commitment to new levels in an effort to provide more personal—and, at the same time,

more practical-access to people who do business by letting students ask them questions about cutting-edge business

issues and practices.

/ .

N EU. Two Part Vignettes
To engage students in real-life business
situations, each chapter now opens with a
vignette describing how an individual or organi-
zation has responded to an opportunity or
challenge related to the topic of the chaprer. The
story is then revisited at the end of the chaprer,
where it concludes with more information and
follow-up questions tailored to help students
analyze the case, either on their own or in class as

a group activity.

New!Student Q&A’s

Each chaprer contains three student ques-
tions—questions that real students have asked

about the facts
and ideas pre-
sented in the
chapter. Each

question 1Is revis-
ited on a free student CD-ROM where it is answered
by a panel of business professionals—real people who
not only work in different businesses but who do so at
different levels of experience. Throughout the text,
questions are indicated by a CD-ROM icon.
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CD-ROM

This FREE student CD-ROM provides students with a first-hand look at real
business issues. In each chapter, a cross section of business professionals at a variety of
career stages respond to a wide-range of practical student questions. Their responses
reflect their own real-life experiences and apply them to chapter content in a way that

brings concepts to life and gives students a unique perspective on contemporary business.
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\/ideo ExerCiSCS. We're proud to introduce a
brand-new video library for the sixth edition of Business!
Each chapter now concludes with an engaging Video
Exercise that puts chapter concepts into a dramatic real
business context. Each video exercise asks students to analyze
a real company and perform specific activities with follow-up
discussion questions and assignment material,

]\/e w. ,Craftmg Your Business
Plan Exercises. Chapter-ending exercises apply
chapter material to the task of dcvdopmso a business plan.
Students are first encouraged to examine sample plans from a
variety of businesses and then to personalize their own plans
using Windows-based ~ Business Plan Pro 4.0. This intuitive
software offers the beginning student a step-by-step approach to
understanding and building professional business plans. With : . '
version 4.0, planners can also publish to a protected Interner site, where readérs can access all o part of posted plans.
The educational version of the best-selling Business Plan Pro Software can be packaged with the text for $10.00.

New!

Exploring the Web Exercises.

In these exercises, students are directed to the

|
{ VIDEG EXERCISE

ENTERING THE GLOBAL BACKGROUND INFORMATION
MARKETPLACE: s Yahe 2 iy
LANDS’ END AND YAHOO!

Tappiag o the (1A

Internet and given hands-on activities designed

to enhance their understanding of important

chapter topics.

Fully U

Building Your Business Sl\ll
These popular end-of-chapter exercises consist of
activities that allow students to apply their knowledge
and critical-thinking skills to an extended problem
drawn from a wide range of realistic business experi-
ences. Each of these exercises has been specifically
designed to satisfy the general criteria laid out in the
Secretary of Labor's Commission of Achieving
Necessary Skills (SCANS) requirements. .
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Prentice Hall's New myPHLIP Companion Web Site
www.prenhall.com/griftin

This powerful Prentice Hall Web site offers chapter-specific cur-
rent events, Internet exercises, and downloadable supplements.

I'he site also includes an online study guide containing true/false,
multiple-choice, and essay questions.

Special Features:

o Individual homepages for students and faculty. These pages
provide easy, one-click navigation to our vast, dynamic darabase of

MyPHLIP 45

online reaching and learning resources. Faculty and students can

organize online resources for all of their classes on this single,
customizable homepage. _ S— RSO ——" ‘

¢ A powerful new point-and-click syllabus-creation tool thar faculty can use for each course and section. Teachers can alsc
annorate and link each resource on myPHLIP to their syllabi. They can éveén upload their own personal resources to ou
site and make them available to students via personalized syllabi. Students and faculty can easily communicate with on¢
another via e=mail, ¢ither directly or through custom homepages.

Faculty can post messages set to appear automatically on cvery stadent homepage for any length of time.
« Students can view each course syllabus with a SmartCalendar showing the daily activities for every course that he or she i
taking,

Students and faculty can leave notes for themselves on their own homepages. Messages are stored in personal accounts
and can be retrieved at any time.

Prentice Hall Online Courses We make it easy for you!

v - . . . - . v . . .
Now you have the freedom to personalize your own online course materials. Prentice Hall Business Publishing provide:
the content and support you need to create and manage your own online course materials with WebCT, Blackboard

and CourseCompass.

W ebCTwww. prenhall.com/webct

Gold Level Customer Support, available exclusively to adopters of Prentice Hall courses, is awardec
frec-of-charge upon adoprion and provides you with priority assistance; training discounts, and dedicatec
technical support from WebCT.

Blackboar d www.prenhall.com/blackboard
Take your courses to new heights in student interaction and learning, Prentice Hall's class-tested online
course content is now available with Blackboard's products and easy-to-use interface.

COUI‘ SCCOHIP&SS WWW.COUTSECOMPAss.com

CourseCompass ™ is a dynamic, interactive online course management tool powered by Blackboard. Thi
exciting product allows you to teach with market-leading Pearson Education content in an easy-to-us
customizable format.




