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Module One

An Overall Introduction of Tourism

Learning Points

EEEA b [E] B AR, BT BERAR

commute n.

consecutive adj. HESER) s IR AHZE R
remunerate n. R , B 55

restraint n. PR , 23R

nomad n. BRI I TRIRIL
relay n. BHOAND

scout . B3, I3

acrobat n. Z4 7 18 51

penance n. AT B8k

ailment n. |

rheumatism n. RS

Caracalla n. FHIEPL(A. D188~217) 1 B Ty [ B7%)
cathedral n. o

Nepal n. JEIH/R

Bali n. YL

boon n. Witk HE

resilient adj. PR EZ 1% T8

PART A SEEING

DRILL 1 Technical Terms

Direction: In this part you will see some technical terms followed by
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explanation on the screen. They will also be read out for
you with the terms hlghhghted Watch carefully, read
after the reader and then write down the definition in the
space provided.

1. Recreation

2. Travel

3. Resident

4. Visitor

5. Tourist
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6. Excursionist (same-day visitor)

7. Travelers

8. Commuters

9. Migrants

10. Tourism

DRILL 2

Direction: In this part, you will see a passage on the screen. Read it
carefully and write down the main idea of each paragraph
in the space provided.
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A Brief History of Tourism

DRILL 3

Direction: In this part, you will see a passage on the screen. Read it
carefully and write down your answers to the questions
given.

The Industrial Revolution and Tourism
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PART B LISTENING

DRILL 1

Direction: In this part, you will hear a passage. It will be read twice.

1.
A.
B.
C.
D.
2.
A.
B.
C.
D.
3.
A
B.
C.
D.
4.
A.
B.

Listen carefully and choose the best answer from the

choices given.

Why Do People Travel?

Most travel was undertaken because of necessity other than for
pleasure.

To answer the question what motivated people to travel.

Visiting the destinations of historic and cultural was a main
reason for people to travel.

Some people in the ancient times traveled for the fun of it.

Looking for more food and a safer place to live.
Looking for comfort in the trip.
Hunting for valuable minerals.

Seeking fertile farmland.

. The names of trips.

The names of ships.
The names of groups.

The names of communities.

They were so poor that they couldn’t afford better clothes and a
pair of shoes.
They viewed dressing in sackcloth and walking barefoot as a kind
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of self-punishment.
They like sackcloth and barefoot.
They wanted to show their respect to the God.

oo

To try to become young.
To seek some fun.

To look for gold.

To treat his disease.

o0 mp

DRILL 2

Direction: In this part, you will hear a passage. It will be read twice.
Listen carefully and fill in the blanks with the information
you hear.

The Main Components of Tourism Industry

The degree of acceptance given to the idea of

depends upon the nature of the definition of the

word “industry” that is used. Macroeconomists who look at the overall
picture of national economies are inclined to argue that tourism and
travel do not comprise an industry because there is no distinct

. Furthermore, they argue that any attempt to

account for travel and tourism is liable to lead to double counting,
because activities of all establishments are already allocated to existing
industries. On the other hand, the very existence of the national trade
associations, the Travel Industry Association of America and the
Tourism Industry Association of Canada, clearly indicates that there is
a sector of North American business that identifies itself as a travel or
tourism industry.

Government is less inclined to refer to tourism and travel as an

industry. Nevertheless, the Report of the Tourism Sector Consultative
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Task Force (Powell 1978) stated that:

Tourism is both an industry and

society’s adoption of travel as part of a lifestyle. The industry does not
have a discrete image like other industry sectors, partly because of its
heterogeneity and because many of its components are largely composed
of small businesses, but it is pervasive across Canada. Its product

includes all the elements that combine to form the

and exists to serve his needs and expectations.

The “tourist sector” or “tourist industry”... can be broadly
conceived as representing the sum of those industrial and commercial

activities producing goods and services wholly or mainly consumed by

This United Nations source identified seven industrial areas that
could be regarded as belonging in different degrees to the tourist sector
although for the most part not concerned exclusively with tourism.

These were accommodation, ,

restaurants, passenger transport enterprises, manufacturers of
handicrafts and souvenirs designed for visitors and related outlets,

establishments providing facilities for

of visitors, and government agencies concerned with tourism. Of these
seven, the United Nations source identified three areas which it
considered were practical for the development of statistical series:

accommodation, travel agents, and

DRILL 3

Direction: In this part, you will hear a passage. It will be read twice.
Listen carefully and decide whether the following
statements are true or false. Write T for truth and F for
false in the blankets.
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The Development of Modern Tourism Industry

1. The travel industry began in the late 1950s and early ( )
1960s.

2. Hilton Group and Marriot Group originated in 1970s. (

3. In 1970s, the main reason to stimulate the large number (

of families to travel is the relatively peaceful political

climate,

4. After 1960s, more and more women began to go out to ( )
work.

5. The senior citizens never make any contribution to the ( )

travel industry, because even though they became rich
after retirement and have free time as well, they are too
old to travel.

DRILL 4

Direction: In this part, you will hear a passage. It W111 be read thce. |
Listen carefully and erte down your answers in the space
‘provided. ' L

Economic Growth and Tourism
1. Why tourism increased only slightly in the 1970s compared with the

earlier years?

2. How could people achieve the sustained growth in tourism instead of
suspension even after an oil crisis?



