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To respect the copyright of the Work, and to protect the legitimate rights and interests of the Author and ;
the Publisher, the Author Dong Ruifeng, together with Changjiang Publishing & Media Group, Hubei g
Tianyi International Culture Co., Ltd., Hubei Fine Arts Publishing House, issues the following statement:

1. The copyright of Concepts in Vehicle Design by Dong Ruifeng and Portrait Sketches of Sculpturing by
Dong Ruifeng belongs to the original Author and the Publisher.

2. Any professional automotive designers or automotive manufacturers are not permitted to turn the
original design of this book (before or after being amended) into their design works (including business il
activities), products for trading, manufacturing and/or selling. The Author is in full possession of the “f
intellectual property rights of the original plan of concept design, pictures, sketches, text and the overall il
layout of this book. &
3. Without the original Author and the Publisher's licensing, any traditional media, commercial
companies or individuals are not allowed to reproduce, publish on the internet, or pursue any form of
reproducing, copying, serializing the pictures/sketches and/or the text of the Work.

4. Any exploitation of the Work by traditional media, commercial companies or other websites, must be
granted through prior contact with the original Author and the Publisher.

5. For any infringement of the legitimate rights of the Author and the Publisher by vehicle
manufacturers, media, websites or individuals, the lawyers representing the Author and the Publisher
will take the necessary measures, including legal action, to protect the legitimate rights and interests of
the Author and the Publisher.

6. To seek permission or any cooperation to use the content, please contact the author and the
publisher using the information below:

Author: E-mail: drfdesign@163.com Tel: +86-13823101885

Publisher: E-mail: zywcutebb@hotmail.com Tel:+86-027-87679540~ 87679534

The Author: Dong Ruifeng
The Publisher: Changjiang Publishing & Media Group

Hubei Tianyi International Culture Co., Ltd.
Hubei Fine Arts Publishing House Hereby declared
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“Transportation concepts by Dong Ruifeng” H i
/ngface Z-O Tong Huimi':g (Dean of College of Deslig,n, Guangvzhou Acadgmy of Fine Argts) To n g H u I I I l I n g
| first met Dong Ruifeng in the early summer of 1995. At that time, industrial design in China was in a transitional stage from theory to practice. Dong, a designer who
was nurturing dreams of designing cars, had devoted his life to the domestic auto industry for over a decade, sharpening his design skills in well-known German and
South Korean auto manufacturing companies. When he sketched hundreds of auto concept drafts and effect drawings, | was touched by his ardor for his cause, and
also astonished by his professional skill in concept design. Among the designers | knew at that time, only few could attain such a level. If he continued to be bound to
colleges or universities, or state-owned auto enterprise in northeast China within the then-current "system", this talented and ambitious designer could not give full
play to his skills and expertise. It would be better for him to go to the more reformed and open southern area of China, and employ him in product design. This would
not only give full play to his design innovations, but would also help maintain and advance his thrill and excitement for auto design. | suggested he try his hand at
product design with the Midea Group in Shunde City, in Guangdong Province, because | had heard the company was preparing to build up its "In House" industrial design
division.
In the autumn of 1996 when | went to Midea Industrial Park, one factory building stood out among the other buildings; on its roof was a red sign stating "Midea Industrial
Design Company". An area of about 1,800 m*was filled with product design, planar design, and modeling offices; a rapid prototyping center; and an exhibition hall. This "In
House" design division, invested with 15 million RMB and staffed with more than 60 employees, had become the largest enterprise industrial design division in
mainland China. At this time, such giants of their own kind, such as Lenovo and Haier, were still in their infancy stage.
Within a year or so of joining Midea, Dong Ruifeng persuaded this processing company, which was known as a manufacturer of electric fans and other small household
appliances, to accept the idea of industrial design and to dedicate its resources to independent innovation. What convinced the people at Midea's decision-making
level to enlarge the design division, even though it was far more progressive than other companies, and despite the big investment needed? | found the answer in a
Midea Industrial Design Company brochure that Dong gave me as a gift. The brochure contained several pages of automotive design drafts, giving me the feeling of
déja vu, as well as a group of new product effect design drawings of concept vane-type fans and electric room heaters, which were skillfully presented with
innovative designs. In 1997, several vane-type fans and electronic room heaters designed by Midea Industrial Design Company won gold and silver medals in the 1st
"Excellent Industrial Design Prize in Guangdong Province" campaign, making the company the most recognized "in house" design institute.
In the spring of 1998, Dong Ruifeng left Midea Group to start up his own company, Shenzhen Dong Ruifeng Industrial Design Co., Ltd. Soon after, "Ruifeng Designs"
made a name for itself; "Ruifeng Designs" repeatedly broke the records of industrial design fees in Guangdong Province. Carrying on his incisive style in design
drafting, he always challenged the current situation of domestic industrial design, which aggravated others in his field. He became known as the "design lunatic" in
the field of industrial design.
In a few conversations | have had with him, in recent years, he has shared his plans for his future career, particularly the future of Chinese auto design. Before making
the decision to move from Shenzhen to Wuxi to start up Wuxi Ruifeng Industrial Design Co., Ltd, he informed me of his detailed plans and program. In November 2006, while |
was in Wuxi attending a series of activities at the China Industrial Design Week, | visited the 4,000 m2 complex of Wuxi Ruifeng Industrial Design Co., Ltd, which was unde
construction. Just like he had the previous decade, he passionately showed me his design works and framework for his company. Clearly, auto design had become his
main career. After a zigzag course of engaging in various design projects, he has returned to the original path of life he had set many years ago. But now, he has
enough ability and knowledge to control the direction he'll take.
His design manuscripts collection, filled with passion and blessed with superb illustrative skills, is to be published soon, which will greatly contribute to industrial
design in China. Here | sincerely offer my congratulations to him. At the same time, | also appreciate the efforts of Hubei Changjiang Publishing Group, Hubei
Publishing & Media Group Under One Sky Publishing Co., Ltd, (U. K.), and Hubei Fine Arts Publishing House in presenting Dong's desiananuscripts to friends in design
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Relative to the countries that are proficient in designing automobiles; the Chinese
automotive design industry (industry design, design culture) started relatively late
and experienced special process of growth. The early 1980s brought the joint
ventures, and technology transfers and absorptions. In the 1990s, China began
developing its own brands. Finally, in the new millennium, we have our own brands.
Car designers grew up in such a world. During this complicated process, different
countries' special car cultures influenced the Chinese car industry, its' leadership team,
and its' designer team. Different styles, ideas, consumer markets in other countries,
together with manufacturing processes, technological standings, management styles
and other factors influenced Chinese design. We believe that with China's economic
development and advancement in its' manufacturing environment, we will form an
excellent Chinese style of car design production and culture in the near future.
Because | have spent so many years in the car design profession, | have been able to
experience the changes that have taken place during the whole development of the
Chinese car industry. | have had the opportunity to become acquainted with many
outstanding Chinese and international car designers, the design industry and the
surrounding culture. i have communicated with designers from the East and the West
with different cultural backgrounds, and we have shared and learned from each other.
What is the most importantis that | have been able to learn from the working methods
and design concepts of professional designers at different automobile companies.
Here | summarize my experiences and productions in the form of a book and it is my
pleasure to share my designs with you. At the same time, | hope the publication of this
book can be helpful to the Chinese design industry and the teaching of design. In
addition, | hope my design peers in other countries can learn more about Chinese
design through reading this book.

The Chinese car industry is facing unprecedented chances and challenges. The global
car industry is in financial crisis and is also in danger. However, the growth of the
Chinese car gives us hope. From the 2009 Shanghai International Automotive Industry
Exposition we know that international car industry magnates are turning their market
aim toward China. The Chinese market is different from markets of the Western
developed countries, and the demand for cars from 1.3 billion people has just begun.
In the past, like most Asian countries, China has been regarded as the "factory of the
world", producing cars and industrial products at low-cost and in a labor-intensive way
With the development of the Chinese economy and Chinese companies that make cars,
things are changing. This is the era when China brings forth new ideas, designers are
given broad space to create, and the Chinese designer team becomes bigger and
bigger.

In July, 2008, the president of IDSA (Industrial Designers Society of America), Mr.
Michelle Berryman; vice president, Mr. Brian Roderman; Asia representative, Mr. Tim
Fletcher; and the commercial representative of the American IN2 design company,
Mr. Xia Xudong, came to visit my studio in Wuxi. After beneficial conversation and
insight, they invited me to attend IDSA's annual meeting in Miami and hold a speech
in the meeting. They hoped to learn more about Chinese design and it designers, and
change the bias of Western people to China's design.

As a result of my many years of work in design, | have received some experience and
achievements, and have been retained by many universities to be a visiting professor
and part-time professor, and to give speeches in industry design and academic
communication. Many years ago, some of the university teachers as well as my friends
felt there were few books about conceptual design and hoped that | would publish one
assoonasposﬂbm.ForthmreasomIdedgédtopubnshtMSbook.|hopetmsbookwnl
help my colleagues and car design students, and will share my practical experiences, so
that we can improve Chinese car design together.
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Srart from creat/ve /aeas ana shiow fascination
start from creative ideas

Our thoughts and ideas will become practical "concept design sketches". This process
isirreplaceable in design. Techniques of concept design sketching, like techniques of
pianists, are the synchronous thinking and creation of the heart with the fingers.
What's more, they are sources for the thinking and creation of the brain. With the
interaction of spirit and enthusiasm, we get inspiration... This is the process of the
artists achieving creative production.

Emphasize on techniques will improve our forming ability, so that the value of
beauty will become endless. | enjoy this "perfect" process. Every morning | see
sunshine as | look out of the window, | thank my life heartfelt because | am
creating...

In the initial phase of an passionate design becoming a product, the designer's
imagination is captured on paper. These sketches, which are full of wisdom, are the
models made by a designer's heart and fingers, just like the prologue of a
battle...how excitingis it!

Nowadays nothing is impossible. The hope of "Chinese design" lies in young
designers. Let's use our creative excitement to play among wisdom, spirit, fashion,
technology, ergonomics, aerodynamics and the desire of consumers... let us show
our charm...
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Plastic Arts - The Aesthet/c

Sculptures are known as visual arts, too. Any visual forms will have a psychological
impact on people, soitis especially important for the designers to develop visual taste.
A butterfly is a kind of insect, but it takes on different forms during its whole life. First,
it is a caterpillar. People don't like caterpillars because they look so ugly, even though it
doesn't want to attack the people. When it shows up in another form, itis looked atin a
totally different way, with its beautiful wings reflecting the most voluptuous colors.
This appearance satisfies people's aesthetic sensibilities, so it is seen as the synonym of
"beauty". In literary works, people give all kinds of beautiful words to it.

Different forms bring different psychological reactions, and are given different
aesthetic value. So the designers should try to develop and improve their sensitivity to
beauty and the value it hold, creating productions of high quality and beautiful form.
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My story

Childhood and experiences in the army | J
I was bornin 1962 in Shenyang. In the early 1960s in China, the economy was extremely
difficult. For survival, my family made a living in a rural county of Jilin Province in
Northern China. As a child, | liked "graffiti", unfortunately, those childish desires to
create graffiti brought me disaster. When | was only 8 years old, | wrote "Down with
unfair Liu Shaoqi ", and | was beaten as the youngest "counter-revolutionary" in Jilin
Province. | endured severe persecution, having to drop out of school and being forced
to do farm labor. Although the time was hard, | never gave up drawing. | restarted my
primary education in Mei Hekou county when | was 13 years old.
| enlisted in the army after graduating from high school and spent more than three
years performing military service. During the military service, | worked for the Publicity
Department. In those days, the army attached great importance to the work of political
propaganda, therefore, a large number of drawings and calligraphy works lay a solid
foundation for my future career life. Strict organizational discipline and an orderly style
of life has had a great influence on me. During my 3 years of military life, | developed
good habits of cleanliness and hygiene, which have benefitted me my whole life.

2 The road to education | I

Retired from the army in 1980, | started a new life in the place where | started life. |
returned to the rural country according to the government policies. My dream was to
become a painter (the word "designer" has not been heard yet), but the living
conditions in the rural country were too poor to nurture an artist. | could never realize
my dream if | stayed in the country. My only solution was to go to college. In the early
80's in China, very few students enrolled in the art colleges every year, sometimes even
every two years. Many art colleges did not recruit students in the northeast in the year|
applied. It was difficult to get recruitment information in the rural countryside. After
having taken examinations in several cities, | enrolled in Industrial Design in the Fine
Arts Department of Changchun Teachers' College (now named Modern Media
University) as the first in the entrance examination. | could hardly believe it when | got
the letter of acceptance. Industrial design was almost unknown in China at that time.
The formal education in the school totally changed the life of a young man from the
countryside. | have laid a solid foundation of painting, drawing and designing, and had
outstanding academic performance in the college.

In the early 1980s, Changchun Teachers' College already had an "Industrial Design"
department, which was one of the earliest colleges that set up this specialty, however
the quality of the teachers were poor and the curriculum was backward. The most
memorable person in my life was the Principal; also the founder of this specialty
Professor Lin Yanging, who devoted so much of himself to establishing the specialty
and its survival. At that time, except for the basic courses, all the others were taught by
external professors. The basic course "Three Major Constitutions", which was taught by
Xin Huaquan, the Professor from the former Central Academy of Fine Arts, left the
deepest impression on the students. The course of "Constitution" was introduced from
Japan in the 1980's; Professor Xin had completed an advanced study in Japan. He was
knowledgeable and had gifted skills in giving speeches, making every class wonderful
and vivid. He was patient to everyone and interacted with the students in the whole
process of his teaching. He always explained the profound things in a simple way; it was

much easier for students to understand. We learned a new way of thinking and
concepts to understand the design. At the beginning, the students could not get into a
groove, but as the lessons progressed on, we began to get better and better, and all of
us got "A's" at the end of the course.

In the early 1980s', drawing was respected, and every art student was proud to be in a
professional college. Teachers and students worked hard day and night. Never driven
by economic interests, everyone was extremely tranquil and down-to-earth, working
together, while each was making their best efforts to lay a solid foundation for
designing. That course continues to remain fresh in my mind, because it played a crucial
role in my future modeling capabilities, compositional thinking and aesthetic trends.
How does one cultivate the high-standard for design ability and aesthetic taste? My
conclusion is that the only way to improve design ability is to learn drawing techniques and
composition rules continuously.

3 Chinese automobile and Chinese automobile design | ]
Graduating from the university in 1985, | was assigned to the car factory "First

Automotive Works (FAW)", which had the reputation of being the "cradle of the Chinese
automobile industry". | learned how to design from an engineer's perspective while
doing a task. FAW owned the best of everything in the Chinese automotive industry
such as capital, technology, experts, and manufacturing capacity. The Design
department of the Car Factory lacked for nothing, though it was small. It had the
general layout, chassis, body, engine, transmission, air conditioning, and electrical
appliances in various professional groups. This factory had the mission to design and
manufacture the "Red Flag" limousine for the heads of the PRC. "Red Flag" originated
during the Cultural Revolution, and it was also the most famous car brand in China. A
large number of automotive designers and experts had been trained in the course of its
development and manufacturing, the two most worth mentioning were Chinese auto
designers named Mr. Jia Yanliang and Mr. Cheng Zheng (deceased). Through the
cooperation of the designers and engineers, the "Red Flag" limousine has built an
excellent reputation in China. FAW was composed of several professional plants; the
main products were the CA15 and the CA141. Other professional plants included the
engine factory, chassis factory, body factory, radiator factory, interior plant, foundry
plant and power plant. Also included was the "five institutes" specializing in plant
design, the "College" and the Automotive Technology Center (then known as the
Changchun Automobile Research Institute). The Automotive Technology Center was
also charged with the heavy responsibility of standardizing GB (coding) in the Chinese
auto manufacturing industry.

Founded in 1953 by the former Soviet automotive experts and Chinese automotive
predecessors, FAW was the first large-scale state-owned company of the New China.
The product CA15 was made by the technology introduced by the former Soviet Union,
playing an important and special role in the development of the Chinese automotive
industry. At the same time, FAW was named as the "cradle of Chinese politicians"; it
cultivated a large number of Chinese high-ranking cadres for its special status. The first
generation of leaders and experts have grown into important persons in the Chinese
automotive industry (including the respectable manager Mr. Gen Zhaojie, who played
an important role and had great influence on the Chinese automotive industry). Even
national leaders, for example, the former ¢hairman Jiang Zemin once worked in FAW. It
is worth it to mention the predecessors of automotive design Fu Limin, Zhang




Xiangrui,Lu Yanbin, Dong Yigin etc.They all devoted so much to the development of the
Chinese automotive industry. Today, some @f them have already passed away, some
have retired, and some of them are still in leadership at other automotive companies or
universities. FAW also reflected the principles and policies of the time in China. From
the Great Leap Forward at the very beginning to the Cultural Revolution afterwards,
FAW always played an important role in Chinese automotive industry's development.
We could see the signs and footprints of the PRC through large-scale, state-owned
companies, such as FAW, political campaigns, the product system for three decades, the
replacement of the products in the late Cultural Revolution, crushing the "Gang of Four"
and the end of Cultural Revolution to the reform and opening up of China.

1986 was the year that ushered in the "Spring" of the automotive industry in China, with
the appearance of the "Audi 100" in China. In 1986, | took part in the "1986 Chinese
Transportation Design Advanced Studies" seminar in Nanjing, which was organized by
the China National Automotive Industry Corporation, Nanjing Automotive Industry
Corporation and West Germany's "Inforlai Design" consulting firm. Through intensive
closed training, | really appreciated and learned about car design. During the course, |
also met more than 60 designers coming from different places across China. It was
memorable for my life time! Careful guidance and instruction by the West German
designers created in each person the passionate sense of pleasure, and every day
brought a new harvest and surprises. The Instructor, Mr. Lai Sanhuai, (who was the chief
designer of IVECO, German Taiwanese at the time) was industrious, passionate and
strived for excellence. His dynamic design and super techniques of performance
infected everyone deeply; he became a mentor for me in my future career life.

In 1987, | was sent to the Audi Design Center in West Germany, and was employed by
the INFORLAI automotive design consulting firm for 3 years. This was a memorable
period of time the cooperation between China and Germany in the automotive field
gave me the opportunity to be trained at the Audi design center in West Germany. It
was really precious for a Chinese designer, for the Chinese automotive industry was
considerably weak in every aspect internal products, R&D, information, manufacturing
and marketing. You could not imagine it nowadays.

In 1993, | was sent to the South Korean Daewoo design center by FAW for the design
projects. In 1995, | resigned from the Technical Automotive Center of FAW and was
invited by Midea Group in Guangdong, to establish the "Midea Industrial Design Center".
Founded in 1998, "Shenzhen Dong Ruifeng Industrial Design Co., Ltd" first set up
standards of the prices of industrial product design in Guangdong. In 2006, | was invited
by Wuxi Municipal Government to found "Wuxi Ruifeng Industrial Design Co., Ltd," in
Wuxi (National) Industrial Design Park. | returned to Shenzhen in June 2009 after having
completed that mission.

Up until now, | have been able to experience all the changes that have taken place
during the whole development of the Chinese car industry. Today, the entrance of the
world's automotive leaders into China benefits the Chinese economy directly (while at
the same time China has paid a heavy price for environmental pollution), and makes this
Eastern country involved in the wave of international automotive, which China has not
had before. The Chinese have jumped on the high-speed train of human civilization. It
can be seen in the successful International Automotive Industry Exhibitions none are
more interested than the Chinese people in Automotive Expos. Every automotive expo
is a Chinese "car feast". The visitors jam into the Expo, full of curiosity. Even with a lack
of professional knowledge about the automotive they still come. Luxury cars, beautiful

women (models) and the bustling crowd mixed together to make a breath-taking sight
of view.

Today, the Chinese automotive industry has undergone enormous changes. With the
deepening of Chinese reform and opening-up policy, China has become a world-class
"International Automotive Exposition". In this process, Chinese automotive
manufacturers have gradually developed and matured, and the Chinese people are
caught between their own brands to seek living space and the tenacity to survive. Lots
of national automotive enterprises, such as Chery, Geely, Great Wall, Changfeng, Lifan,
Foton, Changan, and BYD, have appeared in the market. At present, the national brands
can only survive in low-consumer markets because of the influence and restrictions of
the weakness of the Chinese auto industry, car culture, consumption and other
psychological factors. However, the advantage of low-cost, low-price and low
maintenance fees is still helpful in capturing the young professional, Chinese auto
consumption market.

During the 30 years of reform and opening up, the Chinese has experienced a special
change in psychology from the blindly arrogant during the Cultural Revolution to
blindly worshiping foreign things after the Cultural Revolution. With the economic
growth, the Chinese gradually gained self-confidence, and until the .global financial
crisis, the Chinese people are full of "absolute confidence", which brings new meaning
and new hope to the future Chinese automotive industry. Today, China has its own
"design", and it's not "plagiarism". The psychology of the Chinese consumer is very
complicated; the rich are not willing to buy national brand cars, and most consumer
markets are in the low-end models. The cars with the design traces of the famous
brands are much more acceptable by the consumers, which is very different from
developed countries. The national automotive companies must follow this market law
to develop their products, which led to the designs being called "plagiarized" by the
international design community, without their own "Chinese design elements." But the
good news is that with the Chinese economic development and the enhancement of
self-confidence, such an embarrassing consumption psychology is quietly changing,
and the automotive companies will be gradually mature under this background.

From the Shanghai International Auto Expo in 2009, the twilight has been seen. With
Chinese economic development, the formation and deepening of car culture, and the
maturing of the consumer psychology, the era of Chinese "original design" will come.
We also look forward to "Chinese design" going global, injecting new vitality and
meaning to the worldwide automotive industry and car culture.

China is a country with based on an ancient civilization and a culture withstanding over
five thousand years. The years have their own history and splendid culture. The Chinese
are proud of the unique oriental art essence calligraphy evolved from the text, the
unique flavor of ink paintings, the world-famous Wushu, the Peking Opera (the Chinese
national essence) and Chinese medicine this cultural heritage will play an increasingly
important role in the future society, promoting constant development of human
civilization. Smart, diligent Chinese people will not fall behind the other countries in
the development of contemporary vehicle society. In the near future, there will be
designs that are full of Chinese characteristics involved in the world's automotive
design culture and they will be displaying their unique charm.

Dedicated to automotive design, | firmly believe that God helps those who help
themselves. Striving to do your best, and working hard will pay off.
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Designer Dong Ruifeng Brief

Dong was bornin 1962, Northeast, China.
Graduated from Changchun Normal College - Industrial Design Major in 1985.
Dong was assigned to the First Automobile Group Corporation - Changchun Automotive
Technical, Automotive Centerin 1985. He was one of first automotive designers who was
involved in design automotive in China. In the early 80s, he was assigned to West Germany Audi
Automotive design center to learn car design. And he takes part in lots of Audi design work.
1994-1997 he was sent to Korea's Daewoo Motor and work in Seoul Design Center.
Take part in designing dozens of motor vehicle development and design in these years. With
these practice, Dong realized the essence and method of auto design which is the most
representative modern design subject and accumulated lots of experience and advanced
“design " concept. Dong took part in "86 China's Transportation Design Workshops" which is
held by Mr. Lai Sanhuai(West Germany IVECO Design Center Designer ,Chinese automotive
designers in Taiwan) and China Automotive Industry Corporation and won the first prize.
Mini-Car CYCLER won the Critic's Choice Award at 1998 international Hong Kong Designers
Competition.
He set up a "Shenzhen Dong Ruifeng Industrial Design, Ltd."in January 1998.
He is:

member of Chinese Artists Association

member of China Industrial Design Association, standing board-member, life-member

Member of Chinese Mechanical Engineering Society

member of the Guangdong Provincial Institute of Mechanical Engineering Branch; Executive
Director of the industrial design
A member of Shenzhen Design Federation, Standing Vice president
Part-time Professor of Mechanical Engineering Institute of Shandong University
Guest professor of Hubei Institute of Fine Arts
Professor of Management Science Research Institute of Chinese special researcher at the
Academic Council;

Assessment expert, Shenzhen Municipal Government Procurement Center
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China's automotive design has
became the focus of attention

in the worid )
Dong ruifeng

With the rapid development of China's economy, as the nation's mainstay industry, the
auto industry plays a more and more important role. In the early 80's, China's
automobile industry relies on the introduction of foreign advanced technology, well-
known brands, production technology and scientific management, which develop the

Present situation of China's automobile industry today. We have to admit that the
Above mentioned policies and measures really make the China's automobile industry
mature gradually, cultivate a large number of technical talents, manufacturing talents,
management talents, lay a solid foundation for the development of China's automobile
industry. So far, as for the most representative car industry, China has been lacking of a
high-level and independent development and design car brand. Although there is some
relatively well-trucks, vans, and some other self-developed vehicles, the car industry is
still an joint ventures. In the recent years, as China's car manufacturing industry and
consumer market becoming mature gradually and car culture has been widely
accepted in China. Auto industry which is the best indicator of a country's economic,
industrial standards, technology and management is gradually leading the entire
nation economic development. In 21 century, China has to create its own independent
intellectual property car brand. In this way, "Design in China" will be placed on the
agenda. How to make the world know China's design are all China's designers' goal and
historic mission as well. ’

Nowadays, China's auto industry practitioner with a new attitude and concept will
meet the new era of the automobile industry. China's private enterprises, represented
by the "Chery", "BYD", "Geely", "Great Wall", "Cheetah" and so on, have been developed
with independent intellectual property rights of economy family cars, and won the
domestic consumer's recognition in general. State-owned enterprises, like Tianjin FAW
Xiali, Changchun FAW, Beijing Jeep, Shanghai Automotive Industry Group, the pan-
Asian and so on are also cultivating their own R&D team. And the projects they
developed themselves are gradually developed into the products. China's auto
industry is gradually moving towards a new self-designed research and development
era.

Because of the introduction of joint-venture car project to the state-owned
automobile enterprises in recent decades, represented by FAW, Shanghai Volkswagen,
Guangzhou Accord, Beijing Jeep and so on. They cultivate a more mature
manufacturing. It is regrettable that the long-term introduction of cooperation,
leading to all levels of government, business leaders did not have enough self-
development understanding of design, didn't create a self-development & design
platform for the technical team. This resulted in our automotive design team, research
and development team's professional competence is very weak and can not catch up
with the development of the times. From the International automobile industry Expo
we have seen in the past two years, well-known brand car design from developed
countries is changing with each passing day. Mercedes-Benz, BMW, Audi, Ford, General
Motors, Honda, Toyota, Nissan, Hyundai and so on promote their cars with the style and
features of the times, which stand for the automotive design culture and fresh design
concept. But China's car design is outshone and has a big gap with developed countries'
design. The key point is that China lack of . international standard automotive design
talents, it also reflects that the Chinese caf business leaders do not have a high level of
evaluation capacity, market judgment ability, strong self-brand and self-confidence
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