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Introduction

With the advancement of science and tech-
nology, the management subject has been exten-
sively studied as one kind of discipline in the last
one or two hundred years. However, no matter
how society changes and develops, the manage-
ment science exists everywhere and everytime as
air. Whether the national development or organi-
zational success, everything would be concerned
with management. Management science is both
the factors of success and the root of failure.

Market economy is the essential period of so-
cial development for human beings, and also is
the most effective economic sociology of human
society in deepening social division, expanding
the scope of social exchange, stimulating the pro-

duction factors activities, and improving allocation
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of resources. In China, with the advancement of economic system re-
form, the government integrated the market economy and socialist sys-
tem, and put forward a reform target that changed planned economy to
free market economy in the Fourteenth National Congress of the Com-
munist Party of China. To achieve the goal, the government has be-
come the focus of the world attention in the field of economic perform-
ance. However, there are still existing some problems like imperfect
socialist market, underdeveloped capital market, unreasonable eco-
nomics structures, power corruption, industrial monopoly, excess pro-
duction capacity, ecological environment deterioration, which would
hinder the growth of market economy. In accordance with the require-
ment of the Eighteenth National Congress of the Communist Party of
China, the government should integrate the market economy with so-
cialist system, and put forward a reform target that changes planned e-
conomy to free market economy, which is an arduous historical task.

The establishment of socialist market economy system is a great

beginning and a meaningful solution which other socialist countries

cannot solve in a long time. However, in the process of socialist mar-
ket economy reform, there would be a lot of new problems, new expe-
riences and new perspectives, and we should research and demon-
strate them theoretically, and this is the obligation and mission for ev-
ery Chinese intellectuals.

Recently, Wuhan Technology and Business University employed
a group of well-known part-time professors and young Ph. D. teachers.
To disclose these professors’ research achievements and doctoral dis-
sertations, we publish the Management Research Series in the support

of university leaders. To publish these series successfully, we would
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aim to portraying the most authoritative and cutting-edge research a-
chievements in these series, providing the most valuable information
and knowledge to the readers, combining the normative analysis and
empirical study, putting forward the valuable judgments, linking theo-
ry with practice, and making the research achievements to be good

value for theory references and solving the realistic problems.

Editorial Board for Management Research Series
April, 2014
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