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Fw MHABEEAMIR SH R

RIECRKTT (2008) XTHAGRIERROEE, BFRFENR. 5.
BERIATRE LR IRIT | IR R E R ThRE, RHEOE, £FH
fit. ARG TIELZRE SRR NAGTEARY., B #Esh, mH, A
HERI, HOF, ERHAKWFRTTE TRAE,

2L, 5 RN, R EMLASE B ERBRERT, 8
BT HIGE R AT AR R BRVLBABEER, MR ERSERTES . #7
[ SCAL R R ) O T A R R B R AR

bR AERE “EHRET, MHEE “E#HE", MEQHIEIE
FixJiA, EIERADTEINARZ AR STAAEGE O (BB FIESZ O
B, “WOWEXIMEEER, BHITERMEPIIFREHRR, W8
SOMEEMRLE S, BB AFEN, P ERE. EREREEA T
1%, AL T RAFEMERO N, RaEml  Scfedrdn’
AR, (518 CLHBER))

(—) & AEF R 45

R F#H% (pragmatic translation) , X #RSCFI#IIF (practical translation
g, applied translation) , B—MLHMEXAKBE, NEBRZBUA. &3F.
#a, k. B, AES&ANTE, JLFEETRICGERIRZIMNIA
XA, Hith, MABFERE—MULREEANEEZERN, FANXEEFRL
1 BOR 1 SE BV B

N ABIREE R XARE T%, B2, XECRHBIEXEAHYH
SRR SCAME. B, Tl HMESANES.

1. EA%

MABMFEAEAMRBRAOSHYE, BAT MIFEXEHE (target language
readers) fEBAMER . LHGEE, WHRSMIA, FEFR, >R

1



2R#&FESH

B, U B A 435E . N BRI SE M BRI T IR IR AR Sk
TR EEINANRE I AERTR, RS0 s M AR LA TS A8,

2. By

MABFREAHBOENE: OFRES (B, FE. 2%%),
GEEEBEENARYE, EFCSFECNXR L, AT TREEBES
RIBCRMBURESCHIIER; @iFEF1T8h GHhEfK. TH%), FEEX
AYRT MR SO H B AN Z AR ), B S XK . f73h. M
FASCAH B B9 BEFT LA SCA B S Dh BB g, W] DL BiR R FEA
(commissioner) IRE. HUN, 7= LUME BINRERN ERISCA, BF
ZHATUERFCERIZE TG, LMERBEMHE.

7 B B M EOR IR R R AR SO SCARTIRE, R SO SUAR T
BEAERSChR LASE I ; SEBUR RS CATIRE, LLARIBIRRFEANE
Ko N BIER B MR ESRRE SR BIE B2 RE, AREMIELN
HEFBARESR, RAME. WiFFEEFERT,

3. Tl

ol M5 2 BN [R) T30 B X —Ff . DB S SRR
&, MABFESEEITHEIIE (English for Specific Purpose, Efl ESP),
EAr MGG AR, Flan, B, RECCRr#E. Hilk, BEAMUE
HAR A O SO HTE F FISCIARSRAE, T H R BT 8RR & L U i A

4. Ext

JS7 P SCA (4 BEE 44 R A5 X S SR AR BN, VB M B R F
fE4 (anonymous) RZ, YEH BN ARG T MAREL, 785 3C51¥E R &
b, KEZRBEXEAMERIAIET X, EXAERRRMEGEE. [
B, FEEMFNSEP ORI Z AR A O MEMEIE .

. I EERITIE

BRR—TEBRMEREAER, HE, R ACKHLREAEY, &
WAEB T ARBIRLRER . Hit, FIEEERBIFEME, ML
BRI IEEE, MHEXSMT SHEERANBIRLER. FHHIRES,
BERBRMNANERFERL T EAR. AARPRE: BARMERE, #HFE
e, AT, EIE . AR AR R SRR, (FE TRATEM
ST, MR LT SONS, REBOXLEXERN; R HERE, 7ElEAEE,
XEXME . FEENSHESTEGIEL, HFUKESTACHBIFL
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2—% 2RAMFLALRE R
Bo M, BEEBEWESMMLEEEWCALS, EVBENESEYS
fa%,
(—) KRRAEEBGESH
PlEFEARAE N E TR F R EREBERLERE W TS, Eftik
=]

/LN O

l
Bl 1

pall3

FEX.

“You're always going to have the basics, such as banners, bags, badge
holders, receptions and the like,” says Nancy Largay, former vice president of
media sales for Penton Media of Cleveland, the organmizer of shows such as
Internet World. But new options are emerging, as well. A company now can
sponsor a new product showcase or a live Internet broadcast from a show.

X B basics f8 B R 47 KREME? have B 4157 FNLiE the
organizer JE A 1%? showcase /EFEFf#?

oM.

D% — &) & %9 &, & 4 such as banners, bags, badge holders, receptions
and the like, M2 HBF X, BB R A BRI ZH, BXKEER T L8
5|, Bk, basics £iX BIaI 2 R Kag4585 5 X, A4, have the basics #t
2. ME K8 F XA, Dthe organizer Z Penton Media of Cleveland
#) Fl4245, €t — ¥ L8 Penton Media of Cleveland ;2 — R4+ 4 A 5] /#LH,
AN RFFa W4z, 7 Internet World (E4HRER) 22— RMER,
Penton Media of Cleveland X Z XN B E N T s, XEHXEZETEE
H# ., (showcase #33 # # 3L & case for displaying articles in a shop,
museum, etc 2 any means of showing sth. favourably, #& 4% & & a live
Internet broadcast from a show (—AMNBE2®H I ML AIE) kA, bk,
product showcase #35: FHBETRE T RETES

B

“RERTUARERNHBHL, AloBE, THR. HEHNHE

REEHHHR,” LA K2 Penton 78 5 H KT 4 3 A& & &
Nancy Largay #., Penton fF# /N5t 2 RN R X X R RN EHH, A
T, WA TREEAF DV TURB —ANFH~RET, RF % —
MNE2 AT W& EHER



2 RBHAE S

B2
JR3:

“Theyre really an important consumer segment for companies like
Mercedes and American Express. ” He points to the high household income,
technological sophistication and early-adopter attitudes of typical attendees at
events such as Comdex.

points to, sophistication JEREIF?

S

D% — %) ¥ ¢ They £ 3% typical attendees at events ( & B 2 3 A 3,
&), 4#&412& an important consumer segment for companies like Mercedes and
American Express (# b fe £ B R EZ X X NI N ETZE P #),
(@sophistication ) 3] $ £ 3L Z quality of being sophisticated ( # 3. &
), early-adopter attitudes ¢4 Z &R : 5 TRZ#HF4H, A4, 248
AP FH %4 FHR? high household income, technological sophistication
(BB, BHHAAF), @HEk, He points to TTiFH: #igh,

EX:

“HNEAFRPXERZXRNANEEEF#H. 3, SR
BRAEENG THEIFENZSE Comdex X K J& Y A Uy HL AV AF4E

%13
[R3:

Most show producers are reluctant to talk about how they calculate the price
of sponsorship opportunities. David Korse, CEO of Imark Communications,
shows proprietary formula that includes material costs, attendees’ buying power
and the “quantity of visibility” , which may include exposure on the show’s
Web site, through direct mail, and at the show itself.

“Then you put it all in a cuisine,” Korse says, “and let the market
come up with a price that makes sense. ” He explains that once Imark has
determined a tentative price for a sponsorship, the company compares it to what
competitive events charge for similar opportunities. The price is raised or
lowered accordingly.

ZEFE1E Then you put it all in a cuisine, that makes sense, competitive

events?

4



F—% A2R#BHEALmsH

S

(Dproprietary #7133 $2# L2 of or relating to an owner or ownership (F44
6. TR, b EAL NG A, @quantity of visibility & % : %
FME, AES/R, IZHBERAHEAE,; @ Then you put it all in a
cuisine, it JEATAXLEFE (HMA%, AAMEH, HBHHRALE), %
B—HRXPHTARM, XZ—/NH L% ; @Dthat makes sense & #
“HESL”, EiEH A" ; Gcompetitive events & A A T b
., FlEH",

EX:

SHKEH (BRSEDT) BARBEMN T HEES N %Y
#R (B W %), Imark Communications ¥ & /& 3h 4T B David Korse
AFTEAANERGRAAR, FEMABFE. UAME A B &R
B, QEER2ENNFFE. MHEEBREURESHANFTEE,

“RE, REMAXLENERE-—HEXE, iLTHRE -—NEEHR
#,” Korse Yo —E Imark & 7T —MNEBFERWF N, oL s
] 2 & Y0ty 6] 26 6 B e FEAT H Bk, 1R AR R B R

Bl 4
FEX:

Actually one of the disadvantages of the Global Strategy is that integrated
competitive moves can lead to the sacrificing of revenues, profits, or
competitive positions in individual countries — especially when the subsidiary in
one country is told to attack a global competitor in order to convey a signal or
divert that competitor’s resources from another nation. (5 & S HEBIF R
2013)

p2 i

(Dintegrated competitive moves Z 3EH E N3] TUAERE HEELENF L
MTETAEBARTANGTR, BRESHETFA; moves RITHH, #
# . @lead to the sacrificing of revenues, profits, or competitive positions in
individual countries £ 4 : FHANBREAKAN, AlEFEFREFT &
%4; 122 F @ — 442 %] the subsidiary, Eit, T&EHh. #50F A8 £k
AL AliEFeE Sl s @2 Mo

B

Ehrl, 2RMBHN-—NAEYHE, BECVRRNTES AL

5



2 R#AHE S

MY 2R REATARARAN, AEFMESRETEZR, LHEREY
WA TEEENETHFEE N RREEATFRBHES —NERY
IR, BEXETHETEENFAARBRXANAESENTEH, FRERWk,

(=) EMiEE 2Tt

BRI B E MBS ROR , WA SEURFE S AT, &
HERE R, XESMERENER, HDUEN SEAY, FARENYEA
Ui, MAZE TR IS0 FESCREN, @ 3EE.

1. AXEHER

FEDUFI R B “IEIAEE, DUESH” MR, HRIEFEXE
M DUER ARG . B, XRFE VRS XS RIE S RS
BESRATEMERARAR . TEAXAEA TN + 2B EWRITE
X, EIMNEXRE; MIGEARRDOMNBEEN T, EEX I E,
Hif LBUAREE T SCHRBESRABL . L, QR DUE —— X R i A%
Wik, FIRBREHBERRINEBEXR, FCEUERERREXNES.

i 5

F3:

SR EREBER “BMEILATE" WE, BEREZH K
ZfE, MEZT, KEXFFEHPIRBAME RGO, =BRAINZEKEE
NHBUEE LE R TR A%, XRBUARKKNTEEE,

=R I P X IR EARME T ARBEA S L, AKIMEIIE KR AE T 3T
BRI, —RAESBEN KR RRE. (518 (ARZIL))

FiE.

Chairman Mao had a dream to build a great dam at Three Gorges of Yangtze
River. The water power station damage environment horribly compared with the
nuclear power station. Three Gorges Dam project symbolizes prosperity of
China. Due to the logic of politics, the political significance of Three Gorges
Dam project is more important than its economic significance.

Three Gorges Dam project has destructed the environment while it gives
chance to rebuild the area drastically. The tremendous dam needs splendid
urban design. Ecological reconstruction begins at same time.

oM

R X E A Ak T A A 2k KA R SR 2, b RAKR



2—% 2RABFLFIbins5HH

FHAITIH X —— s B FRFEL, AN B Lk EiEiE
FRp 5, RILAIAAGRE X,

F@ma R, AMFAFNIMIG P L) XZRELELERAR, i
X Ao Bk, RBREBBRAEES, BERATHXEH, BARF
Mo KRR ETR, RFELER, BHUT, A3 REGHELEHE
WP LgiEXLER, REEE—B THA,

BUE :

Chairman Mao once dreamed of building a great dam at the Three Gorges of
Yangtze River. However, compared with nuclear power, the water power
station has severely damaged the environment. Obviously, the political
significance of the Three Gorges Dam exceeds its economic benefits, based on
the political consideration of showing off the national power.

While destroying the environment, the Three Gorges Dam has created an
opportunity to rebuild the ecosystem of the area. The huge project has initiated a

large-scale urban design and reconstruction of the ecosystem at the same time.
i 6

R :

2SR AT, WK E R ES, AR S ESM
WHIEHER AR, HFRITKRENE, FRERE, RIOARG AR HREEA,
ERMNBBERFEE P EBCET K 30 ZEBUFHER, EFEZ—TF
ERTHER R, RATHAMAR —DMHCER, BRITEFEFFRAI2ILE .
HHREEE.

EX1:

Through this cultural festival and through various economic and trade

interchange activities, entrepreneurs from China and entrepreneurs from abroad

will strengthen connections and seek cooperation and development. What we

organize is not a tourist group, although we will invite guests to see China’s

achievements over 30 years reform of opening up policy, let them have a real

feeling with China’s match on pace. What we organize is not a re-visiting group,
g P g g group

while we will invite compatriots to visit historical resorts, like the Confucius

Temple and Yellow Emperor Tomb.
WX 2:

This Cultural Festival will provide information and facilitate promotion

7



A RB#HESH

events at which businessmen from China and abroad will be able to make

contacts and generate cooperation opportunities. This is not a group tour,

although we will have guests see our achievements over the past 30 years when

China made headways in reform and opening. And we will invite them to pay
visits to such historical places as the Confucius Temple in Shandong and the
Mausoleum of Yellow Emperor in Shaanxi province. (5|H (®B&5NERIE),
A B0

oM.

#FL 1 RFAFFHIAXFL, EREXFRER, FHESEENE
TREIM; FX2ETRENSG, EXETA T

2. EEREER

DUBATCHFsE TRXHAL . SCRAEm, RmEHSZ@miE, me, M
WHhAEREFANEENSE, AEBMHELREXAKR, SRIEEIREKRR
#=, B, “HEHBE” (smash) . “FEFGEIL” (travel a lot) | “FIRTE
ZF” (featureless/ ordinary) ., “EANEM" (perfect) 5, XEFTKXEAH
BHRXEERSR, BFREENEETEEN “A%" 09T 53 RICH
fPabsE, 520 REE IR LR, FOEfTCHIREE EFSCERS, RS
IKETEEW, EWRiER, ZHMR, RRESMMARE, HMm, JGEF
AR PN H AR T 2 L 2 B A SOR I FRIBTERETE HF W B B3
&, AEiEE, FMEZE.

Bl 7

JR3L:

XE—NTIEE ., BERAERR L, TERCHSERE, Tk
BIRFK, AMYSHARRNEZRNERLETE RS R, FRERE, IR
AT, WKITH, ARSNGB, MEAESRH, FRAAER. WRRTA

Sif:

AR BAG P XA RF X, FEEW, FREX, EHRA, &
RiEEH R, ZOFR—FRSOLLEE, LRABFREHER
kg, mB, AF3 S RABIZ-FIHHXNNNSG, @ADL
BWERk, FRARBRERBAZE, FRIFLRANHEZL T RAFELH
TFRAR, A#ER T $ a5 RHch AR,

8



2% ARBFEALR5HK

¥

This is an era of severe competition where every organization has to be

enterprising at its best in order to provide services satisfactory to Chinese
companies seeking successful access to the global market. (3| B (B % X &
#iz))

3. XUER

FRSE ERZESR, SEBEIBRMRET X WA EARF, FEH
SCHLA RE AR B TR A SR S S B R SCR , AMEE LGS B LA K R
eI EHE, RMEENLERIRSE, i, PRSI RERZESEK
fiEsE. . PESNRELKETRRAGERN “BE%EH", RIL
FRHRIMEAFSREHTE “—HBRRK", — P LEMNKENBEH
2GR . PICRXEEREARABRSE R M UK, HE
BRSSO BS “KEB®R” +RB. Xk, PEEEFEEEREMS
&, e5if—AfE, MEREPEEZ NEREFAREE, BEEET
BHig: “BHTFAAKFER, $HFBREEAD, HFZHEMIFHEE"
WREFLE, ATHRPECARSMEEETESR . “BRARIRIESR S
w®, AMtAACAUELERAR? FARERRFEBRMOE SRS, A
B TFU: “XREHNIE, EXDT BB EE" LR
b, RATRER—AEER R E A (HAX, 2004),

B8
R :

If you want to develop your perceptual and creative skills to their utmost,
you will want to follow the strategies outlined in Visual Notes for Architects and
Designers. It is a valuable guide for architects, landscape architects,
designers, and anyone interested in recording experience in sketch form.

B

MEGRERAREURGECHERNAES, RESE (EAF
ARt F AR EIR) REWA, XAFTHREZZEAT, FARAF.
Ve DA BB R R E S BB A2 E 8 (Visual Notes for
Architects and Designers 2012) ,,



A2 RBH*X 4

(=) 2EMEFITIL

FATICA (parallel text) JEAE LRI SEBRAF 5 b 7= A 1 BA AL
BHARIEF AR, WilRSFESCNEHXRIFEAESE R, FEE
FERMEMX LB SRS, fEABIRNSE SHEE, @73k
TSHER ] SERIRML, REIFSCHY AT, (R SCHIE B BOR 5 R
A

FERTSCBIIRRT, ZAOUWEE, SMNEANEXFT S B EARE, B
FIEA RMIEAIEE, XFETHE R SURERA AL,

K]
R

And while some popular BuzzFeed posts — like the recent “Is this the most

embarrassing interview Fox News has ever done?” — might do their best to
elicit shares through anger, both BuzzFeed and Upworthy recognize that their
main success lies in creating positive viral material. (2014 #HEFHFEMIF T
%)

EX:

& #X BuzzFeed ,l:ﬁ’*]"lﬂ'*#‘* ]"] W F—— R KUK A X R AR
L -l T T S R AN M BLIRAMBHEER LT AR
#*, &m%Mﬁmemﬁ%ﬁﬂ%m%ﬁ%£¥E$m%%Mﬁﬁﬁ
AEHEHEERE L,

%110
R3:

In a recent study from the Massachusetts Institute of Technology,

researchers found that “up votes,” showing that a visitor liked a comment or
story, begat more up votes on comments on the site, but “down votes” did not
do the same. In fact, a single up vote increased the likelihood that someone
else would like a comment by 32% , whereas a down vote had no effect. (2014
HEETTFEMIFRE)

B

KREBTFRREN —BHERELRA, RTFNAEFRE —FRRIK
EMEWH T E, 2URESRAL "I, MR “R” EXQF &KX

10



2—% A2R@FEbbnsH

FHM B, FXE, =K “TN" $4FH M5 FF 3 ZF 08 E R
KR 32% , Wa R HREAXANR,

S

MEFELPREAN B RETX, HEER,

& 11
R3L:

Although not a “first tier” economic global city, such as New York,
London, or Tokyo, Chicago is a world city from the perspective of immigration,
culture, control of capital, and command over a vast region of agricultural and
industrial production. Its universities participate in the global economy through
the work produced on their campuses. As Arjun Appadurai noted, the academic

world participates in its own forms of “knowledge transfer” throughout a global

network of scholars. These flows of information may not have a significant

physical presence, but the institutions that house these scholars and their
work do.

B

EREMALRAY ., REAFEENHE TEFLRMAN -8R T,
BEeEBR. XUFARABEFTELNEHREMT, HEHT AR IR
VAEFX, ERFHARFULRAFENFARRS 5 L2KEHK, Ew
Rik - AR AT IR AR, FAR B 2RFHA ML, UL R
FRESHEP, XUFEROFRAHN, ERMAFHFREIRRNER
Bt 2 A e,

12

B

BRI FHL SR T sk AT RESN, BORBE M 2 TRElL, HEmE
HiihlhEHERTF—5, LieRERliit, f2FEHEE, SAREEE
il , DTS E BN FIL M.

EX:

In addition to the basic functions, the innovation in the designing and

manufacturing of new mobile phones is increasingly oriented towards versatility

and functionality, merging the top-notch industrial technologies. In terms of

both styling design and utility effects, the top mobile phone manufacturers are

1



