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Abstract

Green consumption activity rising from the second half of the 1980s made
deep effect on consumers’ consumption, firms’ production, government’s poli-
cy. Some firms and organizations began to mislead, exaggerate or fabricate its
product’s environmental characteristics. This phenomenon is calledgreenwash-
ing. Greenwashing appears in commodity market, capital market and politics
market. Western developed countries made some results in greenwashing govern-
ance. However, they can’t fundamentally stem greenwashing. Greenwashing ap-
pears in China very late, but spreads quickly. To analyze greenwashing, realize
effect governance is a very important problem.

First, the book made theoretical and empirical research on generation and
revolution ofgreenwashing, affection on green consumer consumption and green
product market. Rising of green consumption is the inducing factors of green-
washing, and the main reason of greenwashing includingexternal driving factors,
internal factors and decision maker’s psychological factors. Vertically, green-
washing revolution is a co — evolution process, reflecting the feedback relation-
ship of the firms, government, social organizations and consumers. Laterally,
the diversity of greenwashing is derived from green preference, governance envi-
ronment and the green technology difference, the firms’ heterogeneity. The char-
acteristics of greenwashing in China including greenwashing mainly appears in
product and furniture industry, mainly use way of cheating publicly or buying
eco — label, greenwash repeatedly. The reason of greenwashing in China include
culture, system, and environment. The book also analyzed the bad influence of
producer and middleman greenwashing, discussed the greenwashing market run-
ning and behavior choice of consumers, confirmed greenwashing reduce green
trust and increase green searching cost, to realize reduce consumers’ green con-
sumption tendency.

Second, the book analyzed the governance patterns and mechanism of-
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greenwashing. Market, government, the third department, CSR also has privi-
lege in greenwashing governance, also need to meet some conditions. If the mar-
ket system is complete, market’s governance on greenwashing have advantage of
low cost and running automatically, government have the advantage of high effi-
ciency, the third department has the advantage of integrate social capital and the
interest requirements form different class, CSR has the advantage of low cost
and running automatically. The book discussed the four ways’ condition and
mechanism in greenwashing governance. To get effective governance, we should
unite market, government, the third department, and enterprises.

Lastly, the book analyzed thegreenwashing governance in western devel-
oped countries and China, gave some suggestions. Greenwashing had two trend
in western developed countries, including fake and imitation the eco - label,
the enterprise uniting non — profit organization to greenwash. The experience of
western developed countries including continuously completing law and regulation
to lay the institutional basis, strictly regulating to cultivate good environment,
actively guiding to make the green certification industry run rightly, playing the
active function of environment protecting organization and consumer NGO. How-
ever, western developed countries also faced some challenges, including the
working cost is very high in current law system, CSR having limited function in
greenwashing guarding against, NGO having large uncertainty in greenwashing
governance. Greenwashing is in early stage of development in China, and hasn’t
got powerful restriction and governance. We can regulate greenwashing along the
way of thinking, cultivate the condition for all governance patterns to run effec-
tively, let government governance as main way and let government, market and
the third department collaborative interaction, to realize Polycentric governance
step by step. The book also gave some suggestions on greenwashing governance
make relevant law perfect, strengthening government regulation, cultivate firms’
CSR, cultivate ecological citizens, restore the private property of the third de-

partment to specify and play its role.

Key Words: Consumer Product Market  Greenwashing  Green Consump-

tion Governance
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