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Under the era background of cultural tourism prevailing, the upgrade of tourism industry, the
transformation of tourism product and the diverse demands of the tourists indicate the coming of
themed tourism era with personalized, featured and diversified development, which accounts for
the rising of featured tourism towns.

Featured tourism towns refer to those that integrate the tourism resources through tourism
products development, tourism activity planning, and landscape, architecture restoration to
underline their own tourism resources, characteristics and unique culture. Industry, ecology, culture
heritage and function are essential in the planning and design of tourism towns. Industry and
functions are put as the hard environment of a town, then ecology and culture heritage will be the
soft conditions; ecological environment and historical culture heritage are the brand characteristic
of a tourism tawn. The unique inner quality of a town shall be delivered distinctively in its spatial
layout, architecture landscape. image advising, brand building and promotion ete. In addition,
attentions shall be paid to local characteristic as well as folk arts in the town development so as to
develop products of benefit and protection, local culture charm and distinctive characteristics.

The culture heritage of a tourism town carries on its historical civilization, city living, national
character, cultural continuity and humanities, which will arise the spiritual resonance with the
visitors and avoid the homogeneity market competition. The issue intends to discuss the charm
of featured tourism town through bamboo Bed & Breakfasts, ethnic villages and temples in
mountains.
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