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Preface ®[=

This series continues our previous "Architecture Design Manual 1" to be a
new collection for “JTart Architectural Series”. In recent years, the economy
developed soon and the construction industry has become one of the most
important industries. However, due to social, cultural, art and functional
requirements, buildings cannot be duplicated by a large quantity. The forms
of buildings must be innovative, diversified and distinctive to decorate
the cities. Therefore, the design idea of a building is worth being analyzed
and discussed. In this new series, we take a professional perspective of
architectural design to select projects and do theoretical analysis according
to the latest policies and rules of international construction industry. And we
hope this series will bring the architects and other professional readers some

visual enjoyment and new inspirations.

In this series, all the projects presented are carefully selected from all over
the world, which show the latest trend in contémpo‘Féry architectural design.
For each project, we analyzed its features and design ideas with professional
drawings, including plans, renderings, sections, elevations, and high-resolution
photographs. Theoretical analysis is combined with typical cases to make
good interpretation for every kind of buildings. Additionally, this new series
has provided detailed introduction for the mostly used building materials.
With rich and professional materials, this new series will be valuable reference

manuals for the readers.
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Foreword &=

In addition to our own home, we can say for sure that hotel is the most common living place in our daily life;
there is some kind of subtle but very different relationship between the hotel and our home. | believe that
everyone has a special and different memory towards the hotel. The events and mood, scenery and delicious
food, unexpectedly encounter and dating, etc., in the hotel, it will give us deep impression and even be unfor-
gettable in our whole life. The history and legend of Ritz-Carlton Hotel in Paris; fashion and luxury of Armani
Hotel Dubai; the inspired work of Spain Puerta America Hotel by a number of the masters; the pristine and
pure colorful coral reef hotels in Maldives, and so on, will have a lasting impact on our inner heart. So | think

that the design essence of hotel building is to design people’s memories.

Architecture Design Manual Il : Hotel Building collects many outstanding and excellent design works and
shares the architect, hotel owners, hotel operators and many other partners’ wisdom, creativity and experience.
The way to say so is that successful hotel design absolutely can not be finished by simple “Party A and Part
B” it must be the result of a multiple of teamwork. So the hotel architectural design, firstly, is a kind of com-
prehensive and coordinated business; architectural design is actually result of balancing all kinds of synergy
factors, such as the region and positioning, market and management, cost and construction technology, cost

and operating income, space context and items display. Especially the coordination and cooperation with the

operation team, conflict and compromise are the most prominent and the most important contents, and this
. Wang Guangxin ExFH part of the work is priority among priorities for the design of the logistics management and operation & main-

tenance area. Secondly, with the development of the society, hotel in different social development phase will

5 . be in a totally different situation. For example, because of today's mobile communications equipment and the
Executive Director and y ' P ¥ quip

Chief Architect of SUAT development of the Internet, the check-in is likely no longer to go on at the front desk, even without the key.

" . n, Atter booking and registering on the internet, mobile communication devices can receive the unlock signal of
Architecture & Engineering e |issaning : 9

the electronic lock of the room, and then transmit it to the guests’ electronic lock. For the architectural design,

Design

2 there is no doubt that these factors will bring an unprecedented change. In addition, modern human's devel-
it?ﬂ*ﬂ?:ﬁiiﬁlfiiﬁﬁ opment and utilization principles of the non-renewable resources and the respect for all kinds of space envi-
ﬁm,&ﬁlmﬁig &5 38 57 ronment will also bring very different methods and results for the design of the hotel than before.

The publication of Architecture Design Manual |l : Hotel Building is mainly about the summary, conclusion,
guidance and discussion of the hotel building design, and its main readers are practitioners in the architecture
industry. The book has proper rational analysis and arrangement of the hotel building design, including classi-
fication, grading, site design strategy, space design strategy, equipment and facilities design, structure shape
selection, interior display design strategy, outer space and landscape design strategy, etc., The critical value of
the book is not only the generalization of all sorts of design principles, arrangement of the design standards,
precise indicator analysis and the combination of theory and practice case, etc., but also provides specific
different strategies for different hotel building design cases with different features (location, environment,
climate, technology, management, operation and cost differences). Now the information exchange is so free
and speedy that it is not difficult for people to get access to information of relevant specification and standard,
so people will pay more attention to the extraordinary creativity; extraordinary creativity not only refers to the
architect’s unilateral creativity, but also means the combination of all kinds of creative factors leaded by the ar-

chitect and the final implementation of the creativity.

It is sure that Architecture Design Manual Il : Hotel Building will bring professional guidance and reference in

the architecture industry, hotel management, operation and investment in the architecture field.

Finally, thanks the organizer, press, editors of this book for entrusting the preface to me; welcome the correc-

tions from the scholars and the readers.
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1. Business Hotel

Business hotel targets at business clients instead of resort guests and the
proportion of its business clients will be higher than 70%. To the business
customers, business hotel shall be equipped with banquet hall, conference
rooms and business center apart from the fundamental service and facil-
ities. Business customers have stricter requirements about the hotels and
they are willing to pay more for that. An excellent business hotel will occu-
py features as below: favorable location, close to business activity center
(time is money to businessmen and they would not like to spend too much
time in transportation); complete business facilities; not less than four-star

and under unified management of hotel management group.

1.1 Location of Business Hotel

Business hotel is targeted at business customers of great mobility, which
requires the convenient traffic as the priority factor in hotel site selection. It

plays a significant role in the future investment return of the owners.

1.1.1 Convenient Traffic

Convenient traffic is the first and foremost conditions considered in a ho-
tel site selection. The hotel shall be located in business central district with
convenient traffic and closing to the downtown, available for anticipating
business activities and conferences, and in touch with potential business
partners. Meanwhile, featured restaurants and leisure places are required

nearby for entertaining guests and leisure activities apart from business.
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1.1.2 Favorable Environment

Generally the site selection of a business hotel shall focus on the overall
situation and pay attention to the macro environment. Before the construc-
tion, information about the geographic location, traffic, climate and meteo-
rology, geomagnetic orientation, environmental landscape, hydrology and
geology, surface conditions are collected to assess the overall geographic

environment of the region, and whether it is appropriate for a hotel.
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1.2 Environment Space Design

The design of a business hotel is a comprehensive environmental design
of accommodation, catering, business activities, recreation and office. A
hotel is planned and designed according to its functions and partition, and
an overall planning shall be arranged to the access traffic, lobby, entrance
hall, leisure and recreation places, dining hall, guestrooms, conference
rooms(halls), supporting facilities and landscape greening. The space is de-

signed to be multi-level and rich in content.

(2) MREHE

—RME, BFEENIELEEENRLEIR,
TBRUABENFAE. EREBEZE, BURB
JEEARI IR E . BRRE. SIERSR. HES
. REEM., KXMWR, URBERIERZE, Fh
ZIMBEARNIERE, BREOENELESE
H.

2. IME= A%t

BSBAEERITEEER BR. BSENER.
NAFN—FNEEHERR R, RitPNRIERD
SBEENRES S XA, WBEENEARZE. KE.
1T BRRAKRGZHR. 8T BB, SXE (7).
RERBRENEXFREER . EZELER
HULUERZERX. ABEFENZE IR

003



1.2.1 Entrance Hall/Lobby

The entrance hall, or lobby, atrium is a shared hall with a large scale and a
multi-level height. Significantly as the core of the architectural space, it is
the key area impressing clients their first image about the hotel, and pre-
senting the hotel characteristics and culture. The hotel lobby will occupy
more functional zones i.e. business center, lobby bar, restaurant, retail zone
and safe zone etc. The display and constructional works in the space will
be limited for smooth pedestrian flow. A successful design of entrance hall
shall occupy appropriate space scale in the meantime satisfying the hotel
requirements of multiple functions, no matter how large or small the hotel

architecture is.

1.2.2 Guestrooms

Guestrooms are the most critical point concerning the customer satisfaction
since customers spend most of their hotel time in the guestrooms. It is sup-
posed to be a relaxed and comfortable environment and space with priva-
cy and functional requirements i.e. rest, personal office and recreation etc.
The design of guestrooms shall be diversified and humane, on the basis of
function. The guestrooms of a business hotel are distinguished from general
guestrooms by their requirements for working zenes, which is the key atten-
tion point of the designers. A broad counter, network access, sufficient light-
ing and office facilities are functionally required, and an exquisite desk lamp,

decorative paintings with regional customs will enables the clients enjoying

physical and mentally relaxation and pleasure from their tensile work.

1.2.3 Dining Hall/Bar

Dining hall and bar is another key service zone of a business hotel. Like the
surface design of hotel architecture, how to fascinate the clients through the
environment and layout design of dining hall and the interior space arrange-
ment are the focus of F&B department. Generally a hotel will occupy Chinese
and western restaurants with different layout and decorations. Chinese tra-
ditional color is adopted as the main color for furnishing in Chinese restau-
rant; mostly round tables with square tables as an auxiliary and even some
tables in unique shapes to highlight the characteristic of the restaurant. The
western restaurant in warm color has tables arranged in various shapes i.e.

ellipse or semi-bagua; space will be left between tables and windows, walls,
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so as to create the relaxed, pleasing, quiet and romantic atmosphere. An el-
egant environment of a bar is the first and foremost requirement of business

clients, thus the color will be dark in general.

LT TRl
am
M B

-

&® ',hAL

’f-TTli‘ S TR lil
F!l.“‘“nnl‘"

il 3

o;um iul akd & ! TRl

il

1.2.4 Traffic Streamline

The design shall fully consider the functional requirements of a hotel since
it occupies various functions and complex streamline, setting the stream-
lines clearly under the strong sense of direction. Streamline of guests,
staff, goods, external catering and entertainment and renting-out will be
arranged distinctly in each zone without intersection, guaranteeing the or-

dered organization of a hotel and favorable internal environment.

1.3 Design of Appearance Image

A business hotel generally is located in the coral area of a city which will
present diverse functional requirements and high standard of architecture
image to the hotel. Hence it is the design key of a business hotel to handle
the relation between architecture and the city, the relation among the archi-

tecture internal functions and the architectural image in the city.

The surface design will highlight the architectural image and facade fea-
tures of the hotel, embodying the life theme of the architecture. The access
to hotel shows the hotel image and level which is different from the other
architecture accesses. A business hotel is advised to set next to a main road
with spacious and eye-catching site. The access will present a visual leading
function as well as traffic and sheltering, according to the characteristic of a

hotel architecture.
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2. Resort Hotel

Resort hotel gives priority to receive leisure tourists, providing them with
many kinds of service functions, such as accommodation, catering, en-
tertainment and recreation, etc. Unlike the general city hotels, resort ho-
tel isn't located in the center of the city, but mostly built near the beach,
mountains, canyons, villages, lakes, hot springs and other natural scenic
spots, and its distribution is very wide throughout the country, conveying
rich and colorful regional culture, history and culture from different regions

and different nationalities to the tourists.

2.1 Types of Resort Hotel

There are a lot of factors determining the types of resort hotel, which are
not only limited to the tourism consumers’ diverse demands, but also de-
pend on the location, environment, landscape elements, etc. All of these
factors influence the planning, spatial layout and the design of the hotel.
Despite all the resort hotels will provide customers with various entertain-
ment items, but they will still have a different focus in the design. There
are some common resort hotels, such as waterfront resort hotel, hot spring
resort hotel, mountain resort hotel, golf resort hotel, boutique resort hotel,
city holiday hotel, etc. The article below will take waterfront resort hotel and

spa resort hotel as examples and introduce them in details.

2.1.1 Waterfront Resort Hotel

In the scenic areas, waterfront sesort hotel is an important category of the
natural scenery resort hotel. The key in the design of the waterfront re-

sort hotel is to deal with the relationship between buildings and the water

system.

A. Construction of Waterfront Landscape

The design adopts the “scene hunting” technique that it extends the build-
ing toward the waterscape and designs viewing platform and corridor for
visitors to enjoy the waterfront landscape in the waterside of the hotel,
which can be convenient for people to view water, but also create a good

interaction between the watching behavior and the waterfront activities.
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In addition, the changing of the water-viewing platform in different planes
enables people to appreciate the combined pictures of environment and

water in different angles, thus enriching people’s visual perception.

It uses the “scene borrowing" technology to bring the waterscape into
the inner building. When people look out from the inside of the hotel
to the waterfront environment, their sight lines will be partly blocked by
the door and window of the hotel, and also their psychological feeling
will be influenced by the internal decoration and construction charac-
teristics of the building; if creatively makes use of such influence, it can

deepen impression of scene viewing.

The “landscape” technique that constructs a small area of artificial wa-
terscape to achieve the harmony of natural water body elements is an
effective way to create a special picture. Through the echoing of the
artificial water and natural water, it gives the waterfront hotel a unique
style, which is one of the features to distinguish the waterfront resort

hotel from other hotel types.

B. Relationship between the Hotel Building and the Water

Water landscape is the main part of the landscape construction for the wa-
terfront resort area. Viewing the water, listening to the water, and playing
the water is the general hobby of the visitors, so creating a perfect water-
front experience for the visitors is extremely important. Water environment
in the waterfront resort hotel is a basic part of the waterfront buildings, so
the relationship between the hotel and water directly affects the design ex-
pression. Seeing from the location relation of the base planes, the relation-
ship between the resort hotel and water environment can be summarized as
the following: far away from the water; indirectly adjacent to the water; di-
rectly adjacent to the water; partly inserting the water; offshore type; lead-

ing water inside; floating on the water.

C. Waterfront Transitional Space

Waterfront transitional space refers to the external building that links
the interior space of the waterfront resort hotel and the water environ-
ment. It is a spatial concept bearing the characteristics of both indoor

and outdoor space. When creating wonderful hotel interior space and
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water environment, there will raise a connection & transition problem
between the interior and exterior space. Generally, the outside space,
gray space and inner space of the building can be served as a transi-
tional space. Appropriately handling of this particular space in the de-
sign practice can improve the visitors’ enthusiasm and possibility to be

close to the water environment and effectively enhance the overall qual-

ity of the waterfront resort hotel.

2.1.2 Hot Spring Resort Hotel

Hot spring resort hotel is a kind of tourism accommodation facility with hot

spring as the focus and characteristic, including vacation, recreation, enter-

tainment, health care and other products as a whole. It is a special type of

vacationing hotel, primarily serving for vacation, leisure, conference and in-
- .

.

centive travel market.

A. Characteristic of the Hot Spring Resort Hotel

Site selection: It is usually located in the hot spring resort or spa area
with beautiful nature scenery and pleasant climate, but the geographi-

cal position is often remote with a certain distance to the city center;

Design: The design, construction, decoration of the hotel must rely on
hot spring resource; the design of the hotel facilities, activities and ser-
vices must take the consumption behavior, activity regularity and con-

sumption demand of the hot spring consumers.
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Customers: The target customers of the hot spring resort hotel are the
people who tend to enjoy good health, leisure and vacation (including
lovers, family, friends and colleague group) or people tour for business
and conference. From the perspective of the consumption, the therapy
effect of the hot spring appears gradually, and need to repeat to ensure
the curative effect, so hot spring consumption has obvious repeatability

and the return rate of customers is high.

Service: In addition to the fast rhythm and high efficiency, the hot
springs resort hotel should also try to convey feelings of comfort and
relaxation and pursue the detailed service to be extremely considerate

towards the customers.

B. Types of Hot Spring Resort Hotel

Hot spring sanitarium, is mainly for medical rehabilitation, and hot spring
is the facility cooperate with medical treatment; hot spring theme park, is
the main form of large open-air hot spring in southern China; large bathing
place, is equipped with various modern water equipment, and large over-
water performance; health care hotel, has beautiful environment, complete
function, all kinds of fitness facilities and a variety of nutritious catering; Di-
versified operating mode, bears an emphasis on meeting, accommodation,
catering and hot spring spa as complementary; casual hot springs resort, is

combined with beautiful natural environment around, including eating, liv-

ing, washing, playing and swimming.

2.2 Environment Design of the Resort Hotel

Usually, resort hotels have good natural resources, so the design can well
combine the building and environment together through the different
levels, different distances and different types of landscape configuration.
Today, the resort hotel design pays more and more attention to the con-
struction of resort hotel environment. For example, resort hotels of Medi-
terranean style, Southeast Asia, North America and Chinese style, not only
pay attention to the environment construction of monomer building, the
landscape design also use the lush vegetation and all kinds of water bodies,
landscape sketch to form different styles of architecture environment, thus

providing pleasant vacation environment for customers.
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