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Today, the interstate system links every major city in the U.S. and the U.S. with
Canada and Mexico. Built with safety in mind, the highways have wide lanes and
shoulders, dividing medians or barriers, long entry and exit lanes, curves engineered
for safe turns, and limited access. The death rate on highways is half that of all other
U.S. roads (0.86 deaths per 100 million passenger miles compared to 1.99 deaths per
100 million on all other roads).

By opening the North American continent, highways have enabled consumer
goods and services to reach people in remote and rural areas of the country, spurred
the growth of suburbs, and provide people with greater options in terms of jobs, access

to cultural programs, health care, and other benefits. Above all,ﬁhe interstate system

provides individuals with what they cherish most personal f{eedﬁm of mobility.
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| The interstate system has been an essential element of the nation’s economic

igrowth in terms of shipping and job creation: more than 75 percent of the
nation’s freight deliveries arrive by truck; and most products that arrive by rail or air

| use interstates for the last leg of the journey by vehicle. Not only has the highway

system affected the American economy by providing shipping routes, it has led to the
‘ growth of spin-off industries like service stations, motels, restaurants, and shopping
"centers. It has allowed the relocation of manufacturing plants and other industries
‘ from urban areas to rural.

1
5. In spite of safety considerations, the death rate on interstate highways is still higher
than that of other American roads.
[ 2522 ] death rate,
[ &1 ] PEXFHE—RNERS 6,
[ 4] ROESERAR ENERIETRIABFHAMIER E#— ( half that
of ) , 8T hifthigher than that of other American roads & A% o

[ZE£]No
[ g s | OHBRLRE, ZZERIXPRE; QBRHAERIHNIEIE

th; QMERXBEMT T TIETER ( BEEREBRABLER ) .
7. Service stations, motels and restaurants promoted the development of the interstate
highway system.

[ 462 ] service stations, motels and restaurants,
[ ) PREXFHE=ZRNOBIKE 4G,
[ #47 ) BRCIRSE AR R G K 7 service stations, motels, restaurants, and
shopping centersZ T\ 8% B, BT BOULIETESF4E o
[BR] No
[ g8 s | DHFIBEREERRE, RPIERXPRE; QBFRHELERX
#1635 D; QMR BIMTF#ITT MR X RAOFEIR,

8. The greatest benefit brought about by the interstate system was
[ 4:%2 | the greatest benefit
[E )] PEXFHE_BRORE—6,
[ #2477 | BAF b &the greatest benefit ( | AMEF L ) XN A6 & #provides
individuals with what they cherish most ( 43#b{ 1k JZR T RARA ) , R T
XD ERAERRBEE R,
[ %2 ] personal freedom of mobility,
[ B8t s | ORB R Ngreatest HLRFE; QBFRHLERINIIEP;
OMEXHFEFTHITTARXNNTL (FBEMWERARREN) , URES
BHER (B EINSRSRERAEEFNESER ) ;. @BFRAXPRE,



9. Trucks using the interstate highways deliver more than
[ 4% ] trucks,
[ F1 ] TEXFHE=BRNE—1G,
[T ] FRRXGTHNE S, FIEMNBORTHANTHMEMNGFEEAKER
GNEEM, TENSEXNATEAIMRBERE, FrURXE “£E75% U E#
BETERHFEZRN , ENREFFEBRIMNEFEESERABTMNZE,
[ % ] 75 percent,
[ 1Bf% S ] OF—KHMHENBiFuuckstEA L RIET, TEZEXZDH
3, QBFRULAERXMNIGIES; QMREXEMT T T X R AFERR(TS
percent arrive by truck#%#% 4 Trucks deliver 75 percent), @22 A X /Eid,
B EXO R SEFABEEBASRAJURNE IR ERM, of UE HRE B
WEARBFITLRAFERFE, o UEIESBIINMBA B
[ o3 D R
(W RBEPBMENB TP EFRAPBHERIE, FETURBLARIFREHTE
ERHAEXFHNE,
Q) BRESBMENBERHELASEIRANIGEP, BROEERNHERELES
FAMS B A RERE T HIMTE R o
Q)BT ERBREXOFIUR, BHtiTT —CRENEBEIL,
(4) AFETHAABER—RAXPRIE, B—RABEREIEMEEIE,
Z. BRERC
BEECHEENEI, T HARERNEEARETERHERICSE
AECRRNNEFRESIS, REELCEEEREEINBWERM. — 3. 258
BRKREZFER. BREMFEUR R EELERPINIER, ERRETHN—T
ER, EEMETANBERTEEN L EANERONE, FENELE2LE, &
HEX &N,
5 . | (200558 B P9 4R 2 1 4 2)

‘When Roberto Feliz came to the USA from the Dominican Republic, he knew only
a few words of English. Education soon became a _47 . “I couldn’t understand anything,”

he said. He _48 from his teachers, came home in tears, and thought about dropping out.
Then Mrs. Malave, a bilingual educator, began to work with him while teaching
him math and science in his 49 Spanish. “She helped me stay smart while teaching
me English,” he said. Given the chance to demonstrate his ability, he 50 confidence
and began to succeed in school.
Today, he is a 51 doctor, runs his own clinic, and works with several hospitals.

Every day, he uses the language and academic skills he_52 through bilingual

|education to treat his patients.
!
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Roberto’s story is just one of _53 success stories. Research has shown that

bilingual education is the most 54 way both to teach children English and ensure that
they succeed academically. In Arizona and Texas, bilingual students 55 outperform
their peers in monolingual programs. Calexico, Calif., implemented bilingual education,
and now has dropout rates that are less than half the state average and college _56 rates
of more than 90%. In El Paso, bilingual education programs have helped raise student

scores from the lowest in Texas to among the highest in the nation.

A) wonder B) acquired C) consistently D) regained E) nightmare
F) native G) acceptance  H) effective I) hid J) prominent
K) decent L) countless M) recalled N) breakthrough  O) automatically

[H%E] 47.E 48.1 49 Fi508D 58 11152/ B S3 B SAH S 55,0 865G
[i@tEF0iRA X 53 47)

. wonderZ1iF nightmareZSE%; TI1HAIEY acceptancefELy; A

%15
breakthroughZe 8§

- wonder R E| 1215 acquiredFKiS[iF XHF] regainedEH KB [1T K 0]

" | hidme, SoB, RMIIXNY] recalledBliZ, BER[3E)
- acquired3K 158 regained EHFRISHI nativeA T+ H), EEH effectiveFHR

= %), prominentZxHi#), ZRHH decentAEHY, ¥HEEY countless FToELH)

233 consistently—[d), 15440—H#h automatically 5 ziith, HlAith

[ 3 T3 B 5347 )

é(l) iﬂi[é};&g; .Z/I\Eiﬂ%é&ﬁ]5Eﬂ’~]ﬁ%ﬁi§f1{(c0nsistently, automatically) ; 8/|\
IR ANMENMNRIET ( REIIZE) 2’?%—1@%?&Lﬂ?iﬁi[ﬂ’\]ﬁ$§%é
( regained, countless) ; 3MNEiFRMWLR A FiEC ( wonder, native, hid) o :
%(2) —ia %4 . wonder, acquired, regained,

E(%) —ia% X 8(ia; & . nightmare, acceptance, hide

48. [ @i ] FRESARBIE, LANEAN—IEIE, El EE’J#@J%?%}V
HEHEEMNEEN, REGHBARNEE "TREZMHR" gw, hEE
BIFEFIIBIB AL 5 BT LS X Fop 2 00 2 E AR 00 R IR hidFF S &K,
[ S ] DEANEZHE, QETEHERHE,; OBIBMBEXTRT &
ABHBEFFEBENER; @FZETHRI

49. [ @i ] PHEENERFEAMEE S HIN, RI\XEN "IOEHE" M, M
4 — E% o] L BAFAEnglishxfRoberto Feliz3kiji—[17ME, XEHIR G’\]Spamshﬁdﬁz
EMe9FiE, F) nativefFEEXK,

[ 1S ] DEAMESZHE, OQRSEEERE; OFEEIERBIBRE
B BN FHEIE AR BT ARKHE,; @XRTRIA,
50. [ &4 ] PrEEMFIERMESHE; B —EFPRoberto FelizRl %) 3 E B 495
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51 [ @4 ] FrEENERIEEMESZHE; 9P EENII X rEEMRE,
BAMEECNZH, MEXAZRERMTIR, HBPMBMAERKDI, £
prominent, K)decent “{AHEHH" FHFEXEMEBRER,

[gifEs | DRAMEZHE, QEFEmMEM; QRISEME PIMEX
REBTREHN, @DFZRTHRT

52. [ #2477 | Pri&iaZlanguage and academic skillsbdE1EM A P HI1SIEENIE,; @iT

HEBENZZE "$R1E8" FHEE, iEB)acquired,
[ S | DRAMESHE, QFLEERE; Q@id#aiEr = EnE
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Just five one-hundredths of an inch thick, light golden in color and with a perfect
“saddle curl,” the Lay’s potato chip seems an unlikely weapon for global domination.
But its maker, Frito-Lay, thinks otherwise. “Potato chips are a snack food for the
world,” said Salman Amin, the company’s head of global marketing. Amin believes

there is no corner of the world that can resist the charms of a Frito-Lay potato chip.

Frito-Lay is the biggest snack maker in America, owned by PepsiCo, and
accounts for over half of the parent company’s $3 billion annual profits. But the US.|
snack food market is largely saturated, and to grow, the company has to look overseas. 1

Its strategy rests on two beliefs: first, a global product offers economies of“
scale with which local brands cannot compete, and second, consumers in the 21st
century are drawn to “global” as a concept. “Global” does not mean products thati
are consciously identified as American, but ones that consumers — especially young“‘
people — see as part of a modern, innovative(£!/#7#9) world in which people are\
linked across cultures by shared beliefs and tastes. Potato chips are an Amencan‘
invention, but most Chinese, for instance, do not know that Frito-Lay is an Amencan‘
company. Instead, Riskey, the company’s research and development head, would hope |
they associate the brand with the new world of global communications and business. |

With brand perception a crucial factor, Riskey ordered a redesign of the Frito- |
Lay logo(#riR). The logo, along with the company’s long-held marketing image of |
the “irresistibility” of its chips, would help facilitate the company’s global expansion.

The executives acknowledge that they try to swing national eating habits to a‘

|

\
re making products in those countries, we’re adapting them to the tastes of those|

food created in America, but they deny that amounts to economic imperialism. Rather, |

they see Frito-Lay as spreading the benefits of free enterprise across the world. “We”’ |

countries, building businesses and employing people and changing lives,” said Steve‘
Reinemund, PepsiCo’s chief executive. ;
21. It is the belief of Frito-Lay’s head of global marketing that
[A] potato chips can hardly be used as a weapon to dominate the world market
[B] their company must find new ways to promote domestic sales
[C] the light golden color enhances the charm of their company’s potato chips
[D] people all over the world enjoy eating their company’s potato chips
22. What do we learn about Frito-Lay from Paragraph 2?
[A] Its products used to be popular among overseas consumers.
[B] Its expansion has caused fierce competition in the snack marker.

[C] It gives half of its annual profits to its parent company.

[D] It needs to turn to the world market for development.
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| 23. One of the assumptions on which Frito-Lay bases its development strategy is ‘
that 5

[A] consumers worldwide today are attracted by global brands

[
1
i [B] local brands cannot compete successfully with American brands
‘ [C] products suiting Chinese consumers’ needs bring more profits
[D] products identified as American will have promising market value ‘
24. Why did Riskey have the Frito-Lay logo redesigned?
[A] To suit changing tastes of young consumers. ‘
[B] To promote the company’s strategy of globalization. ‘
[C] To change the company’s long-held marketing image.

[D] To compete with other American chip producers.

[3°]
i

. Frito-Lay’s executives claim that the promoting of American food in the
international market
[A] won’t affect the eating habits of the local people

[B] will lead to economic imperialism

[C] will be in the interest of the local people

L [D] won’t spoil the taste of their chips |

AEY, NEXFEFRELEFEAOXMER EHEZIDE DX, BIE
AEILAXNEZBHER TN, Lparent company T Hparent,
2. AIFKEMERE
WREEFEXENGDFKEFENAH18-20iF, PN XEE2WHELESD
A F KN —F, £X3HE3341F, 15615, §9FHKEH22.3E,
mgEXES, KAHNEFRS S HREHT], BEEMIE SR,
[ 5121 | BN XF K, hESERAN—NETF, NEXZHTEN)

“Global” does not mean products that are consciously identified as American, but

ones that consumers — especially young people — see as part of a modern, innovative
(8#789) world in which people are linked across cultures by shared beliefs and tastes.

£a 4383, FaE—Tnot...butbyFH LM, FNFHIIMK5HEE— that
EIBENE, HPEZANEENGPEBE—Pwhich3 | FHEIBNG, BRUOT:
E=0| “Global” does not mean W but ones Y

FEIBEME]  that are consciously that consumers —especially young people

identified as American — see as part of a modern, innovative world’
FEVEME  in which people are linked across cultures by shared beliefs and tastes

[ §12-2. | (B sE =K a)
“We’re making products in those countries, we’re adapting them to the tastes of

those countries, building businesses and employing people and changing lives,” said
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Steve Reinemund, PepsiCo’s chief executive.
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21. [ #47 ) (D], RIBEZFIFFrito-Lay’s head of global marketingFf1#RERbelief, &
NESE—BEE—G. 9PRI KBNS LIRTIHE #7137 ASalman Amin#
MWE o, [DIMERZANSIIZE, P HEIBEMI VIR X P Hthere bess
4, enjoyXt N JR X & #can’t resist,

[gfEs | DERFBPE; QBFRULAERXPHEM2GP; ONET
BBERHL, FTBEMER TRIFAGOR; OMNERERDR T T AE
H, EEREMMT EERIE.

22, [ 47 ] D], BB R, ®E—AIREFrito-Lay TSN B X EB TN
%, [D)TIERiZ6 HE Xk, Hhneeds to Xt JR L F Hhas to; turn to the
world market Xt/ look overseas; for development Xf N/ to grow,

[Emfs ]| OLREFHE, QFRUAERIFTNIAEP; QOMIEFHEI
R X EERIT T EICER.

[ @47 ] [A]. assumptionsXF R X & #beliefs; on ...bases its development
strategy X} 7 3C o Bstrategies rests on ..., BB XEE=ZERFE—0, R
QIMLEHSEHRSRAIZH MR XMEEARKS|, ERIEZTEA], &
NEBHERENX ., Hth, are attracted byXfzare drawn to; global brand%f K7
“Global” as a concept,
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We commonly think of sportsmanshlp in connection with athletlc contests but 1t‘
also applies to individual outdoor sports. Not everyone who picks up a fishing rod or‘
| goes out with a gun is a sportsman. The sportsman first of all obeys the fish and game |
laws, not because he is liable to be punished as a violator, but because he knows that|
in the main these laws are made for his best interests. ‘
The following are some of the things that those who would qualify for|
membership in the sportsmanship fraternity (B A A) will do:
I Take no more game than the bag limit provided for by the fish and game laws.
The person who comes back from a trip boasting about the large number of fish or

; game taken is not a sportsman but a game hog (R ST [K WIS EH).
2. Observe the unwritten rules of fair play. This means shooting game birds only
when the birds are “on the wing.” For the same reason, do not use a shotgun to

shoot a rabbit or similar animal while it is sitting or standing still.

S I In what respect does the author thmk md1v1dual outdoor sports are similar to athletic
contests?
[ %% ] Both of them are in connection with sportsmanship.
[ @47 )] MIFBATPEEANBXR, REPENEXELE 0, BEXiH
BN—MSILENE SRS ERBLERERER, HLEFEPalso applies to
individual outdoor sports, KM EER IR NA PN FREBLLEELES
EHEHEXREREN,
[EiHs ] ONBXRLRE, FFEUERHL; QBRHLERXH
W1EiED; ORMFRRX, #HTTIHEALHER, QFTEERE—, MRER
H 4058 ZRE X o

S2. A person who goes out fishing with a fishing rod or hunting with a gun is not
necessarily

# %] asportsman

[ #247 ] #R#Bfishing with a fishing rod L ESE —EB$E =4, &EXiENot
everyone, T Pijinot necessarily, HERXBE, TUEHBMXPIEREZE,
RS ] ORREFPR; QBRULERXFHM16EF; OQETFHR
X, EEHTT EEFRBRAELCLENL; QBTEBER—E, WRERHLE
AHREXER;, OFRIXPRE,

S3. What’s the most important thing a true sportsman should bear in mind when he goes
fishing or hunting?
[ 2% ] To obey the laws.
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[ @47 ] B+ drthe most important thingXd & R XX & ffirst of all, EfIAEXEE
—E&3 =4], A1 The sportsman first of all obeys the fish and game laws, 1R
P IE R T RIZME R,
[wEsS ] OLRERPE: QBFRULERXTN1GES; OMTEIR
X, TE#HTTAXNER, ATPHNEBENGERI PR NEEREN
HKEMY; DBTEER—&, WAERHLARGHNRXER, OFRAX
FRIFHER, MENEE=AREIXZZNEREXEE,
S4. Those who violate the fish and game laws will not be for membership in
the sportsmanship fraternity.
[ =% ] qualified
[ #2471 ] %33 . sportsmanship fraternity, fish and game laws, XZFH "E&iji
T AR E P ST 48— LEthose who would qualify for membership= i) — L=
&, BEB=EBRiIRZEA B HHthe fish and game lawsfREMNSEE, M TEESH At
T, RIBATBEZREANNFDHOENER,
[EfES | DERARPE; QBFRHLERXIBEHN2ERS; OQBTEE
E—i2, MREREMFINETHZRE, OBFRAXTRENER, ANTR
Y ahiE i A R YaiE N ENTE R,
SERENEERGREEZEDR, X /REA60EME SRR FEM DA FIH
THHXS, TUEHFAENGGREAENRERBOTIL NS
48 6 P H IR R E
(HFENBATP—REBRAPENLRE, REFRIETRE L,
(2) BRI BERE LERAE 1A HABLH2EEP, FREILPPHELS,
C)BTFEER—&, MRRXEIEXNEREX. BXERHSIIZE,
(4) A TFEZPNER RIS XPHNEREG,
5) MFHEREFT —EWBEIRAER,

AP HNAHETE

—. REXEEME®E

£PH100 EXE, RAFPREN=ZKBESA=TEE, F—F—R&
R, TR —RERLRE, PSR —RENER. STEETR M
HXETEPHE—HE, £H100 BXEGIHER, HEREXKE2T B, 4247
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