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Abstract

The producing area’s agricultural product wholesales markets in
China are the results of the reform and opening-up policies and were
developed on the base of the adjustment of agricultural structure boos-
ted by the deepening of the agricultural marketization, and the con-
stant specialized, regionalized and mass production of agricultural
products. As producing area’s agricultural product wholesales mar-
kets, in nature, are close to farmers, rural areas and agriculture pro-
duction, and directly serve farmers, rural areas and agricultural pro-
duction, so they are closely linked to the behalf of farmers, rural areas
and agricultural production. At such present situation as the agricul-
tural product markets in general are confronted with sluggish circula-
tion and low efficiency and it is difficult to promote farmers’income, to
enforce the research on producing area’s agricultural product whole-
sales markets, to make and carry out producing area’s agricultural
wholesales market construction plans, and to expand the construction
of producing area’s agricultural product wholesales markets are not on-
ly essential work to establish sound agricultural product marketing sys-
tem but also a fundamental work to execute scientific development
views, fully solve problems concerning farmers, rural areas and agri-
cultural production, and completely build up wealthy society in the ru-
ral areas.

The producing area’s agricultural product wholesale markets not
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only are the primary linkage in China’s agricultural product marketing
system but also may develop into an organizational form that has Chi-
nese characteristics and can boost the social and economic develop-
ment of rural areas. Therefore, to academically study the nature, fea-
tures, social conditions of existence, and economic foundation of the
producing area’s agricultural product wholesales market as well as its
special position and functions in the social and economic development
of China based on the characteristics of China’s social and agricultural
development ; to reveal the evolving course of the forms of producing
area’s agricultural product wholesales market in China, to clarify the
nature, position, functions and effect of producing area’s agricultural
product wholesales market in optimization and development of the agri-
cultural structure, combination of urban and rural economy, promotion
of the development of rural economy and solving problems concering
farmers, rural areas and agricultural products and actualization of
wealthy society in an all-round way and building up harmonious socie-
ty, and to study and make out the basic contents and thoughts of the
construction and development of producing area’s agricultural product
wholesales markets in China are not only able to offer a systematic
view of the evolving course of the agricultural product circulating sys-
tem in China and promote the construction and development of produ-
cing area’s agricultural product wholesale markets and the development
of theories on rural economy but also can offer strategic thoughts and
methodology to guide governments of all levels on making scientific
policies for the development of rural economy and society.

However, as to research on agricultural product circulation and
marketing, the researches on sales area’s market are far more than

those on producing area’s market in China. To perfect the agricultur-
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al product circulating system and promote the social and economic

development in China’s rural areas, this research report uses theories
- on industrial economy and market economy to study and analyze the
social and economic conditions under which the producing area’s ag-
ricultural product wholesale markets exist and develop and the impor-
tant position of the producing area’s agricultural product wholesale
markets in the agricultural product marketing and circulating system ;
this research report also made all-round and systematic analysis and
research on the features, social functions, conditions and foundation
of producing area’s agricultural product wholesale markets as well as
related function innovation, planning and development through large
amount of field surveys and empirical research, comparative and sys-
tematic analysis, and based on actual situation of China. This re-
search report mainly contains;

(1) In almost 300 years of development in the developed western
countries, the agricultural product marketing and circulating form de-
veloped along the course started from primary circulation and exchange
through traditional circulation and exchange and finally to integrated
modemn operation. In the course of evolution and development of the
marketing and circulating organizational forms, the agricultural Industry
also evolved from traditional agriculture to modemn agriculture. In de-
veloped market economy, there are diversified agricultural sectors and
the modem corporate theories + science and technology + the power
of capital have greatly enriched the connotation of agriculture. This re-
search report first outlined the environmental conditions, momentum,
evolving logic and academic base of such evolution in large part and
clarified the research subject—the reference of producing area’s agri-

cultural product wholesale market and its evolving and developing
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course.

(2) With the development course of agricultural product market-
ing and circulation of developed countries as reference, this research
focuses on the analysis of the meanings and special environmental con-
ditions of the existence and development of producing area’s agricul-
tural product wholesales market in China and its development course,
present condition, future development tendency and the features in de-
velopment and change etc.

(3) This research emphatically studied the inevitability, neces-
sity, feasibility and the social and economic conditions of innovation
in the organizational functions of producing area’s agricultural product
wholesales market; and ways, means and methods to conduct innova-
tion in the organizational functions of producing area’s agricultural
product wholesales market ; and the conditions and hampers to conduct
innovation in the organizational functions of producing area’s agricul-
tural product wholesales market.

(4) This research emphatically studied the social and economic
conditions under which the producing area’s agricultural product whole-
sales market organizes agricultural production and exists as agricultural
economic organization, the direction in which producing area’s agricul-
tural product wholesales market’s role as the organizer of agricultural
production can be extended as well as the meaning of the function ex-
tension. This research studied the evolving and developing course of
integrated agricultural operation in developed countries and revealed
its academic logic and parsed its organizational modes, analyzed the
present developing situation of integrated agricultural production and
operation in China and compared the organizational modes. This re-

port clarified the basic thoughts and development tendency of using
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producing area’s agricultural product wholesales market to organize
and develop agricultural cooperative organizations via academic anal-
ysis of the theories on agricultural cooperative organizations.

(5) This research report analyzed and showed six main functions
of producing area’s agricultural product wholesales market as agricul-
tural economic organ, including agricultural product processing and
packing, promoting the quality of agricultural products, ensuring the
safety of agricultural products, agricultural technology serving, farmer
education and training, and promoting the development of both rural
and urban society and economy as well as the meaning of construction
and development of producing area’s agricultural product wholesales
markets. This research report also illuminated the structural relations
of the functions of producing area’s agricultural product wholesales
market as agricultural economy organizer.

(6) To intensify applicability, this research brings out its gener-
al thought about the planning and development of state-level producing
area’s agricultural product wholesales markets and expressed author’s
basic thinking about the layout, specific development planning and
construction of state-level producing area’s agricultural product whole-
sales market based on the studies and conclusion of the thesis on inno-
vation in and development of the functions of producing area’s agricul-
tural product wholesales market and the theories on the development
and planning of the agricultural industry and market.

(7) This research takes the Tianxian Fruits and Vegetables
Wholesales Market, Handan City, Hebei Province, as example to
conduct empirical analysis and research on the conclusions and views

of this search report.
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